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January  4,  1975 
Fifty  cents 


THE  FOURTH  ESTATE 


What  can  a  large  California  daily 
learn  from  a  small  town  paper 
in  Maine? 


Each  year,  more  than  500  newspaper  people  from  the 
United  States  and  Canada  come  to  the  American  Press 
Institute’s  headquarters  at  Reston,  Virginia.  For  two  weeks 
they  attend  seminars  and  participate  in  critique  groups  and 
open  discussions. 

The  purpose  is  to  give  editors,  publishers,  writers, 
reporters,  advertising,  production  and  circulation  people  from 
different  newspapers  an  opportunity  to  learn  from  each  other. 

To  exchange  opinions  and  ideas  and  discuss  problems  and 
solutions.  It’s  a  unique  chance  for  people  in  all  areas  of  the 
newspaper  business  to  gain  a  new  perspective  on  their  particular 
work  and  on  the  profession  as  a  whole. 

The  American  Press  Institute  was  founded  in  1948  to 
help  make  such  exchanges  possible.  To  encourage  them.  To  help 
arrange  them.  And  to  help  make  them  as  productive  as  possible. 
For  27  years,  we  think  it’s  been  doing  a  magnificent  job. 

The  American  Press  Institute . . .  helping  all  of  us  put 
out  better  newspapers. 


The  Boston  Globe 


A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


Can  you 
namo  ono 
morning 
nevt^paper 
inWastern 
Washington? 

You  don’t  have  to  be  a  media  wizard  to  come  up  with  the  right  answer.  Because  there 
is  just  one  morning  newspaper  serving  the  entire  western  part  of  Washington  State— 
from  the  Canadian  border  to  the  Oregon  state  line  and  from  the  Pacific  Ocean  to  the 
Cascades. 

So  if  you  guessed  The  Seattle  Post-Intelligencer,  take  a  bow! 

And  if  you  want  to  tap  some  of  the  10  billion  dollar  buying  power  of  the  Western 
Washington  market,  place  your  schedule  where  the  morning  action  is— in  The  P-l. 

For  more  information  about  Washington’s  fastest  growing  daily  newspaper,  talk 
to  your  Hearst  Advertising  Service  representative.  Or,  contact  Howard  Johnson,  Ad¬ 
vertising  Director,  The  Seattle  Post-Intelligencer,  521  Wall  Streeet,  Seattle,  Wash¬ 
ington,  98121.  Our  phone  number:  (206)  622-2000. 
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The 

shocking  truth  about 
Lederle  Laboratories 


We  save  lives  for  a  profit. 
Shocking?  Only  to  the  naive. 

If  we  didn’t,  many  life-saving 
medicines  used  every  day 
might  never  have  been 
developed.  And  we  wouldn’t 
be  able  to  provide  our  many 
non-profit  services.  That’s  the 
"shocking  truth”  that  rarely 
gets  into  print  or  on  television. 

For  example: 

Lederle  has  an  emergency  team  on 
call  24  hours  a  day  to  provide 
medicine  and  advice  to  the  medical 
community,  an3rwhere,  anytime. 
Expensive.  Unprofitable.  But 
important. 

We  also  have  a  nation-wide 
symposia  program  to  help  doctors 
stay  abreast  of  the  latest  develop¬ 


ments  in  their  fields,  on  a  person-to- 
person  basis.  Plus; 

Special  programs  to  alert  pharma¬ 
cists  and  physicians  of  new  findings 
on  the  pros  and  cons  of  drugs.  And 
more. 

For  complete  details  on  all  the 
medical  services  our  profits  support, 
call  Paul  Stessel,  (914)  735-5000, 
at  Lederle. 

Call  collect.  We  think  you  ought  to 
hear  both  sides. 


LEDERLE  LABORATORIES 
A  Division  of  American  Cyanamid  Company 
Pearl  River,  New  York  10965 


Tue.  Wed.  Thur. 


Fri.  Sat.  Sun. 


I  Mondays  a  beautiful  way 
to  start  the  week 


Living  on  Florida's  Suncoast  is  filled  with 
moments  of  quiet  repose,  even  in  a  world  of 
disquieting  news.  Seagulls  wheel  over  white 
beaches.  Children  romp  in  gardens  of  hibiscus  under 
the  banyan  trees.  Sailors  set  bright  spinnakers  and 
skim  the  Gulf. 

Full-color  glimpses  of  this  gentler  life  have 
appeared,  for  more  than  1 5  years  now,  on  the  Monday 
front  page  of  The  St.  Petersburg  Times.  This  Monday 
morning  mood  picture  gets  readers  into  the  week 
with  a  reminder  of  beauty  in  troubled  times.  It's  an 
"oasis  in  a  dreary,  hostile  environment,"  subscriber 
Erwin  H.  Buechel  wrote  recently. 

St.  Petersburg  Times  readers  don't  expect  a 
newspaper  that  patronizes  them  with  self-conscious 
"good"  news.  They  get  what's  going  on  in  the  world, 
straight  but  bare-knuckled,  including  aggressive 
investigative  and  consumer  reporting  and  editorials 
that  take  hard  stands.  But  they  get  something  extra. 
A  reminder  in  bright  color  that  life  still  is  touched 
with  beauty  and  hope,  and  that  this  week  just  might 
bring  happiness. 

"Please,  do  keep  up  this  soul-lifting  practice," 
wrote  Mr.  Buechel.  We  intend  to,  every 
Monday  morning. 

jlli'iiM  Bhiu  a  uJinu'B 
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490  First  Avenue  South,  St.  Petersburg,  Florida  33701  .  i  3 

Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


EDITOR  &  PUBLISHER  CALENDAR 

JANUARY 

5- 17 — American  Press  Institute  Managing  Editors  and  News  Editors  Seminar 
(for  newspapers  over  50,000  circulation),  Reston,  Va. 

12- 15 — Northeastern  Classifed  Managers  Association  Annual  Conference, 
Playboy  Club  Hotel  at  Great  Gorge,  McAfee,  N.J. 

16-18— International  Circulation  Managers  Assn.  Circulation  Management 
Seminar,  Troy  State  U.,  Troy,  Ala. 

18- 21 — Great  Lakes  Annual  Newspaper  Production  Conference,  Conrad 
Hilton  Hotel,  Chicago,  III. 

19- 31 — American  Press  Institute  Sports  Editors  Seminar,  Reston,  Va. 

22- 25 — National  Newspaper  Publishers  Association  Mid-Winter  Workshop, 
Mayflower  Hotel,  Washington,  D.C. 

23- 25 — Arizona  Newspapers  Assn.  Annual  Convention,  Braniff  Place,  Tucson, 
Ariz. 

23- 25 — Alabama  Press  Association  Journalism  Foundation  and  University  of 
Alabama  Management  Workshop,  U.  of  Alabama,  Tuscaloosa,  Ala. 

24- 26 — Mid-America  Press  Institute  Seminar,  City  Editor's  Job,  Sheraton 
Airport  Inn,  St.  Louis,  Mo. 

26- 29 — International  Newspaper  Advertising  Executives  Winter  Sales  Con¬ 
ference,  Diplomat  Hotel,  HolIywood-by-the-Sea,  Fla. 

27- 31 — KNIT  Seminar,  EDP  and  the  Systems  Approach  to  Problem  Solving 
and  Decision  Making.  Miami,  Fla. 

30 —  Feb.  I — Tennessee  Press  Assn.  Winter  Convention  and  UT-TPA  Press 
Institute,  Hilton  Airport  Inn,  Nashville,  Tenn. 

31 —  Feb.  2 — Ohio  News  Photographers  Assn.  Education  Seminar,  Stouffer's 
Cincinnati  Inn,  Cincinnati,  Ohio. 

FEBRUARY 

2-8 — Suburban  Newspapers  of  America  Mid-Winter  Meeting,  Boca  Raton 
Hotel,  Boca  Raton,  Fla. 

2- 14 — American  Press  Institute  Circulation  Managers  Seminar,  Reston,  Va. 

3- 16— Washington  Journalism  Center  Conference,  National  Health  Insur¬ 
ance:  Boon  or  Boondoggle?,  Washington,  D.C. 

6- 7 — Southern  Newspaper  Publishers  Association  Management  Workshop. 
Atlanta,  Ga. 

8- 9 — Southern  Classified  Advertising  Managers  Telephone  Sales  School, 
Hyatt  Regency  Convention  Hotel,  Knoxville,  Tenn. 

9- 12 — Southern  Classifed  Advertising  Managers  Annual  Busmess  Confer¬ 
ence,  Hyatt  Regency  Convention  Hotel,  Knoxville,  Tenn. 

13- 15— Ohio  Newspaper  Association  Annual  Convention,  Sheraton-Columbus 
Motor  Hotel,  Columbus,  Ohio. 

16-18 — 'exas  Daily  Newspaper  Association,  54th  Annual  Meeting,  Fort 
Worth  Hilton  Inn,  Fort  Worth,  Tex. 

16-18 — American  Press  Institute  Publishers.  Editors  and  Chief  News  Execu¬ 
tives  Seminar  (for  newspapers  under  50,000  circulation),  Reston,  Va. 

16-19 — SNPA  Foundation  Seminar.  The  Future  of  Public  Schools,  Duke  U., 
Durham.  N.C. 

21-23 — Mississippi  Valley  Classified  Advertising  Managers  Annual  Meeting. 
Pick-Congress  Hotel,  Chicago,  III. 

21-23 — National  Classifed  Te'ephone  Supervisors  Annual  Clinic,  Pick- 
Congress  Hotel,  Chicago,  111. 

21-23 — [MORE]  West  Coast  Counter  Convention  Sheraton  Palace  Hotel, 
San  Francisco,  Cal. 

21-23 — New  York  Press  Association  Annual  Mid-Winter  Convention,  The 
Americana,  Albany,  N.Y. 

21-23 — Southern  Newspaper  Publishers  Association  Board  of  Directors  and 
Standing  Committees  Mid-Winter  Meeting,  Marco  Beach  Hotel,  Marco 
Island.  Fla. 

26-28 — Suburban  Newspapers  of  America  Advertising  Seminar,  Hyatt 
Regency  O'Hare,  Chicago,  III. 

28 -  March  2 — Maryland-Delaware-D.C.  Press  Assn.  Winter  Convention, 
Sheraton  Silver  Spring,  Md. 


MARCH 

1- 4 — Inland  Daily  Press  Association  Spring  Meeting,  Fairmont  Hotel.  At¬ 
lanta,  Ga. 

2- 8 — ANPA/INPA  Marketing  Seminar,  Harrison  Inn.  Southbury,  Conn. 
2-14— American  Press  Institute  Editorial  Page  Editors  and  Writers  Seminar, 

Reston,  Va. 

6-8 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Pittsburgh  Hilton, 
Pittsburgh.  Pa. 
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.  .  .  And  on  June  1,  1974  we  became  the  first 
supplemental  news  service  to  provide  6-level 
upper  and  lower  case  to  North  American 
subscribers.  Computer  ready. 


. 


WASHINGTON  POST 


Administrative  &  Sales  Office; 
Times  Mirror  Square 
Los  Angeles,  California  90053 
(213)  625-2345 
Ed  Grade,  Director 

Editorial  Office; 

1150  15th  Street,  N.W. 
Washington,  D.C.  20071 
(202)  223-7666 
Robert  Keith,  Editor 


INCLUDING: 

Newsday 

The  Observer,  London 
The  Guardian  of  Manchester 
Agence-F ranee  Presse 


**Asplendid 

service...** 

^Unduplkated  by  any 
other  source...^ 

^An  honest 

approodi...^ 

^Gear, 

ConciM, 

Ibitnased...** 


These  are  typical  of  scores  of  user  comments  on 
State  Farm’s  No-Fault  Press  Reference  Manual. 
Since  its  publication  in  January  of  1973,  it’s  become 
the  standard  reference  work  on  auto  insurance 
reform.  More  than  800  copies  are  in  use  in  the 
nation’s  newsrooms. 

Encyclopedic  in  scope,  the  300-page  loose 
leaf  manual  is  a  tab- indexed  guide  to  every  aspect 
of  the  no-fault  auto  insurance  story.  For  every  state 
that’s  passed  major  auto  insurance  legislation,  the 
manual  provides  a  concise  run-down  of  the  law’s 
principal  provisions,  along  with  an  analysis  and 
its  complete  text. 

Other  sections  include  a  historical  overview 
of  the  auto  insurance  reform  effort,  proposed  federal 
legislation  and  a  glossary.  Updates  are  mai  led  to 
all  manual  users  as  laws  are  amended  and  new 
ones  passed.  They  also  get  Advisory,  a  one-page 
newsletter  that  thumbnai  Is  interim  developments. 

Altogether,  the  manual,  updates,  and 
newsletter  offer  authoritative,  unbiased  help  to 
everyone  reporting  on  auto  insurance  reform.  For 
this  free  service,  write  to: 


Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 


CA  TCH-lines 

By  Lenora  Williamson 

THE  COST  OF  FREE  ADVICE — This  moral  tale  suggests 
there  could  be  occasional  risk  involved  in  giving  readers  con¬ 
sumer  advice.  The  story  begins  when  the  Philadelphia  Inquirer 
consumer  writer  Dick  Pothier  got  a  call  from  a  lady  who 
wanted  information  about  new  Federal  regulations  on  the  rights 
of  delinquent  debtors.  She  said  frankly  she  wanted  to  avoid 
paying  if  possible.  Pothier  explained  the  law  prohibits  calling 
people  at  work  or  harassing  them  at  night  with  telephone  calls 
and  then  he  outlined  rights  of  both  creditors  and  debtors.  After 
receiving  the  woman’s  thanks  for  his  assistance,  the  curious 
newsman  asked  how  much  she  owed  and  to  whom.  The  amount, 
she  replied,  was  $3,000.  To  whom?  The  Philadelphia  Inquirer 
for  advertising. 

*  *  * 

A  SANDWICH  GL’IDE  TO  STATUS— At  the  Toledo  Press 
Club.  A  list  of  fourteen  luncheon  features  includes  as  no.  2, 
“The  Reporter”  at  a  cost  of  $2.15.  It’s  a  sandwich  of  corned 
beef,  sauerkraut,  Swiss  cheese  witth  dressing  grilled  between 
pieces  of  rye  bread — an  unlikely,  involved  mix  sometimes  know 
as  a  Reuben.  The  Ohio  News  Photographer  for  December 
dryly  points  to  No.  9  on  the  list — “The  Photog”,  a  sandwich  for 
$1.10.  It’s  hambuger  with  a  sprinkling  of  potato  chips. 

*  *  * 

HICH  STORY  DID  YOU  READ?— A  considerably  short¬ 
ened,  reordered  paragraph  version  of  the  AP  interview  by  Ann 
Blackman  with  Susan  Ford  appeared  in  the  New  York  Post  in 
contrast  to  a  lengthy  Style  page  version  published  in  the 
W  ashington  Post.  The  New  York  story  also  omitted  a  piece  of 
had  news,  which  appeared  in  Washington  as  follows:  “Asked 
if  she  followed  the  \^atergate  scandal  that  swept  her  father 
into  the  presidency,  she  replied  matter-of-factly :  ‘No,  I  don’t 
read  newspapers.  It’s  a  waste  of  time.  I  read  magazines.’  ” 

*  *  * 

.4  HE.4DY  HE.4D,  literally  and  figuratively,  is  on  a  Neiv 
York  Daily  News  page  for  Ruth  Kling’s  report  on  the  10  best 
coifled  women  of  the  year  with  head  shots  of  all,  including 
Barbra  Streisand,  So])hia  Loren,  and  Suzanne  Pleshette.  The 
News  banner:  “These  are  the  10  best  headlines  of  1974” 

.\nd  a  banner  head  on  “Herman’s  Hotline”  page  in  the 
Indianapolis  Netvs  leading  off  with  protests  of  home  owners 
about  illegal  dumping  of  trash  inside  city  limits  sums  it  all  up: 
“Residents  Have  ‘Fill’  of  Improper  Dumping.” 

Now,  a  special  paragraph  is  reserved  for  the  very  Fanne 
Fox  headline  Catch-lines  will  note.  It  comes  pasted  on  a  letter¬ 
head  of  Pulitzer  Prize  winning  The  Forum  in  Fargo,  North 
Dakota  with  a  note  from  managing  editor  Cal  Olson.  Cal  ex¬ 
plains  their  telegraph  editor.  Duane  Flaa.  wrote  the  head  for 
the  wire  story  about  tbe  protege  of  Representative  Wilbur  D. 
Mills  being  arrested  in  Florida  on  a  charge  of  indecent  ex¬ 
posure — “Fanne  .\rrested  for  Showing  Same.” 

Adds  Cal,  “More  about  Flaa:  On  his  business  card  he  has 
the  legend:  ‘The  only  Flaa  in  our  operation.’ 

*  *  * 

THERE’S  A  PUBLISHER  OUT  IN  OREfiON  with  almost 
foolhardy  courage.  Joe  Caraher  of  the  Herald  and  Neivs  in 
Klamath  Falls  lias  published  his  annual  selection  of  the  10 
Best  Dressed  Women  in  Klamath  County.  Joe  tells  Catch-lines 
that  any  columnist  who  tackles  that  kind  of  subject  will  soon 
know  if  bis  stuff  is  being  read.  Evidentally  Joe’s  stuff  is  being 
read — tbe  aftermath  of  tbe  list’s  appearance  he  describes  as 
a  state  of  “pandemonium.”  Joe  did  hedge  a  little.  He  selected 
only  nine  women  and  in  No.  10  spot  left  space  for  “reader’s 
choice.” 

*  *  * 

“S.WE  THE  EDITOR,”  pleads  the  page  one  head  of  the 
Randolph  Enterprise-Review  in  Elkins,  West  Virginia,  in 
reprinting  a  piece  from  the  ff'hite  Salmon  (Wash.)  Enterprise. 
To  wit,  in  part: 

“To  save  the  editor  from  starvation,  take  his  paper  and  pay 
for  it  promptly. 

“To  save  him  from  bankruptcy,  advertise  in  his  paper 
liberally.  .  . 

“To  save  him  from  profanity,  write  your  correspondence 
plainly  on  one  side  of  the  sheet  and  send  it  to  him  promptly.  .  . 

EDITOR  Be  PUBLISHER  for  January  4,  1975 


pro 

bono 

publico 


Police  laud  Newhouse  paper 
for  withholding  kidnap  news 


There  is  little  a  newsman  likes  better 
than  to  scoop  his  rivals. 

But  at  the  Long  Island  (N.Y.)  Press, 
editors  feel  the  only  thing  nicer  is  to  lose 
an  exclusive  story,  and  by  doing  so,  help 
save  a  life. 

On  November  13,  1974,  the  Long  Island 
Press,  a  Newhouse  daily,  made  a  decision 
to  withhold  a  story  when  one  of  its  re¬ 
porters  got  a  scoop  on  a  kidnapping  be¬ 
fore  other  media. 

Gene  Batzer,  Press’  Nassau  police  beat 
reporter  learned  that  a  wealthy  Kings 
Port,  L.I.,  businessman  had  been  kid¬ 
napped  in  lieu  of  a  $750,000  ransom  de¬ 
mand.  But  Batzer  consulted  with  his  edi¬ 
tors,  and  according  to  managing  editor 
Sam  Ruinsky,  it  was  agreed  that  the 
Press  would  not  divulge  the  story  while 
Jack  J.  Teich  remained  hostage. 

Safely  not  lieads 

Ruinsky  said  the  Press  editors  obvi¬ 
ously  knew  “the  story  would  make  head¬ 
lines  and  sell  papers,  but  it  might  also 
have  meant  Teich’s  death.”  This  fact  was 
made  clear,  in  a  Press  story  with  the  vic¬ 
tim  after  his  release. 

Nassau  Chief  of  Detectives  Edward 
Curran,  praised  the  Press,  on  Teich’s  re¬ 
lease,  NovemI)er  20,  for  the  newspaper’s 
cooperation  with  authorities.  Curran  said 
the  newspaper’s  withholding  of  the  story 
amounted  to  the  greatest  cooperation, 
from  the  media,  in  his  police  career. 

At  first  skeptical,  when  Batzer  informed 
Curran  of  his  knowledge  of  the  story, 


the  Press  revealed  in  its  coverage  that 
the  police  chief  had  “been  bui-ned  a  decade 
ago  in  the  fatal  kidnapping  of  a  youth.” 
A  similar  agreement  had  l)een  made  with 
all  metro-area  New  York  newspapers,  but 
an  unnamed  Manhattan-based-tabloid 
broke  that  agreement. 

In  return  for  the  Press’  silence,  Curran 
agreed  to  immediately  inform  the  re¬ 
porter,  Batzer  of  any  break  in  the  case. 
The  Federal  Bureau  of  Investigation  was 
also  informed  of  the  agreement  and  they 
endorsed  the  move. 

As  the  case  continued,  through  the  week, 
the  Press  noted  in  its  own  coverage :  “Cur¬ 
ran  said  his  admiration  for  the  Press  grew 
each  (lay  as  the  newspaper  uncovered 
more  information  on  the  case  from  its 
own  sources  but  still  remained  faithful  to 
its  pact  not  to  sacrifice  one  man’s  life  for 
the  sake  of  extra  newspaper  sales  or  the 
ability  to  get  a  ‘beat’  on  the  other  news 
media.” 

According  to  Ruinsky,  Curran  felt  the 
Press  “clearly  demonstrated  its  dedication 
to  community  service.”  Nassau  County 
Executive  Ralph  G.  Caso  and  Police  Com¬ 
missioner  Louis  J.  Frank  lauded  the  Long 
Island  Press  for  its  cooperation.  And  both 
men  disclosed  that  because  of  the  paper’s 
“community  awareness,”  Batzer  would  re¬ 
ceive  an  official  citation  for  his  part  in  the 
case. 

In  an  editorial,  November  21,  after 
Teich’s  release,  the  editors  concluded; 
“The  media  has  a  responsibility  to  pub¬ 
lish  the  news,  and  to  use  its  resources  to 
get  the  whole  truth  .  .  .  But  publishing 


the  news  is  not  the  media’s  only  role. 
There  are  times  when  not  publishing  the 
story  can  be  just  as  important.  This  is 
often  true  when  a  defendant’s  right  to  a 
fair  trial  might  be  compromised.  The 
Press  proudly  subscribes  to  the  guidelines 
of  the  New  York  Fair  Trial  Free  Press 
Conference.” 

The  editorial  further  detailed:  “An  even 
more  graphic  example  of  the  virtue  of 
sometimes  withholding  a  story  was  the  re¬ 
cent  kidnapping  of  a  Long  Island  busi¬ 
nessman.” 

Following  the  release,  when  the  Press 
lifted  its  self-imposed  black-out,  Ruinsky 
said  “Our  coverage  was  full-blast.  We  ran 
16  columns  so  far,  and  tomorrow,  we  will 
run  equally  as  much.” 

Coverage  included  Batzer’s  first-person 
account  of  how-  he  stumbled  on  the  story 
and  how  he  remained  silent.  Ruinsky  said 
other  media  picked  up  on  it.  It  was  the 
lead  story  in  the  Neiv  York  Post  and  in 
the  New  York  News  after  release.  Long 
Island’s  Newsday,  replayed  it  according 
to  the  managing  editor.  And  he  adds  that 
the  Press  has  been  deluged  with  calls  and 
news  pick-ups  from  the  wire  services,  the 
Associated  Press  and  United  Press  Inter¬ 
national,  a  lot  of  radio  stations,  who  have 
credited  the  Newhouse  newspaper  with 
the  scoop. 
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Mandatory  unionism 

In  declining  to  hear  appeals  from  lower  court  rulings  involving 
William  F.  Buckley,  Jr.,  Stanton  Evans,  and  Fulton  Lewis  III,  the 
Supreme  Court  of  the  United  States  has  upheld  the  principle  of  com¬ 
pulsory'  union  membership  as  a  tondition  of  employment.  In  these 
case.s‘.  mandatory  unionism  as  a  condition  of  free  s|x;cch  is  involved. 
All  three  were  seeking  relief  from  union  contract  rules  requiring 
them  to  be  members  of  AFFR.V  as  a  condition  to  their  employment 
by  radio  or  television  without  which  they  cannot  speak  on  the  air. 

One  wonders  what  the  Supreme  Ciourt  would  have  ruled  had  the 
case  involved  reporters  or  editorial  writers  and  a  newspaper  union 
requirement  that  they  first  be  members  of  the  union  in  order  to  prac¬ 
tice  their  right  to  a  free  press. 

The  British  press  is  now  involved  in  a  drive  by  the  National  Union 
of  journalists  for  the  closed  sho])  on  all  newsjiapers  and  a  temporary 
boycott  of  all  news  articles  written  or  edited  by  non-members.  The 
U.S.  press  will  be  spared  this,  we  hope,  because  of  the  size  of  the 
newspaper  business  and  the  small  |)ercentage  of  news  and  editorial 
employes  represented  by  a  union.  But  F1..S.  radio  and  television, 
which  many  consider  a  part  of  the  “press,”  already  face  these  re¬ 
strictive  conditions. 

Justice  William  O.  Douglas  and  Chief  justice  Warren  E.  Burger 
commented  in  their  dissent  on  the  Buckley-Evans-Lcwis  cases:  "In 
some  respects,  the  re(|uirement  to  pay  dues  under  compulsion  can  be 
viewed  as  the  functional  equivalent  of  a  ‘license’  to  speak.”  On  news¬ 
papers  it  would  be  a  “license  to  write.” 

The  lower  courts  said  relief  can  be  obtained  through  the  National 
Labor  Relations  Board.  Since  the  National  Labor  Relations  .\ct  was 
the  creature  of  Congress,  relief  can  be  sought  there  also. 

Putting  aside  all  the  comjilieated  legalities,  it  seems  only  plain 
common  sense  that  any  requirement  to  jiay  a  fee,  or  dues,  or  tribute, 
to  anyone  or  any  organization  for  the  right  to  speak  on  the  air  or  to 
express  oneself  in  print  should  not  be  permitted  in  this  country. 

Pick  a  number 

In  the  continuing  debate  about  how  to  improve  Presidential  press 
conferences,  a  letter-to-the-editor  (Dec.  28)  urged  a  system  whereby 
each  reporter  upon  entering  the  conference  room  would  blindly  pick 
a  number  after  which  (juestioning  would  follow  numerical  sequence. 
When  a  reporter’s  number  is  called  he  could  pose  his  question  if  he 
has  one,  and  remain  seated  if  he  does  not.  ESk-P  was  taken  to  task  for 
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summarily  dismissing  any  numbers  game  (E&:P,  Dec.  14,  page  6) 
without  explanation. 

Our  reason,  belatedly,  for  opposing  such  a  system  is  that  no  re¬ 
porter  will  pass  up  the  opportunity  to  stand  on  his  feet  and  appear 
on  television  even  if  he  has  no  inijxirtant  question  in  mind.  He’ll 
think  of  one.  It  will  give  wider  exposure  to  the  non-regulars  at  these 
sessions,  which  is  good,  but  it  will  tend  to  by-pass  the  regular  WHiite 
House  correspondents  who  are  there  all  the  time,  who  have  a  good 
grasp  of  what’s  going  on,  and  who  know  the  pertinent  questions  to 
ask. 
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FOR  THE  RECORD 

“There’s  plenty  of  room  for  quibbling 
about  the  list,”  said  the  introduction  to 
last  year’s  APME  Writing  and  Editing 
Committee  report  listing  fifty  common 
errors  of  newspaper  writing  (E&P,  Dec.  7). 

And  Error  No.  8,  dealing  with  compose 
and  comprise  is  worth  quibbling  about.  A 
couple  of  sharp-eyed  editors  have  said  the 
item  is  wrong  in  its  definition  of  comprise. 
And,  according  to  the  best  evidence,  they 
are  right. 

The  fifty  errors  were  furnished  partly 
by  committee  members  and  taken  partly 
from  Minneapolis  Tribune  staff  memos  on 
common  flaws,  edited  by  Dick  Reid.  No.  8 
was  offered  by  a  committee  member. 

Careful  checking  was  done  on  each  item. 
So  what  happened  with  No.  8?  Further 
checking  revealed  what  went  wrong  and 
prompted  some  thoughts  on  the  vagaries 
of  dictionaries. 

No.  8  had  been  checked  in  the  big  Ran¬ 
dom  House  dictionary,  1967  edition.  That 
dictionary  gives,  as  a  second  definition  of 
comprise: 

“2.  To  consist  of;  be  composed  of:  Water 
is  comprised  of  hydrogen  and  oxygen.” 

But  by  1973,  Random  House  had  chang¬ 
ed  its  mind.  The  college  Dictionary  not 
only  backtracks  but  rewords  its  previous 
example.  This  is  what  it  says  in  a  note  fol¬ 
lowing  the  definition: 

“Usage — Comprise  in  the  sense  of  com¬ 
pose  or  constitute  is  regarded  as  poor 
usage.  Water  is  composed  (not  comprised) 
of  hydrogen  and  oxygen.” 

Error  No.  8,  therefore,  should  he  cor¬ 
rected.  The  point  is  that  comprise  means 
include  or  embrace.  Its  use  in  the  passive 
sense — “to  be  comprised  of” — is  common 
but  incorrect.  References  to  “to  he  com¬ 
prised  of”  should  he  edited  out  of  No.  8. 
As  for  us  in  Minneapolis,  we’re  going  to 
buy  a  new  dictionary. 

Wallace  Allen 
(Allen,  niunagina;  editor,  Minneapolis  Star 
and  Tribune,  was  ehairiiiaii  of  the  Asso- 
eiale«l  Press  Managing  Kditors  Writing  ami 
Edit  ing  (Annniittee,  wliieli  prepared  the 
report.) 


TRINAIWG  DOWN 


executives  has  been  compiled  and  published 
in  The  Student  Guide  To  Daily  Netcspaper 
Internships.  The  guide  lists  about  1,350 
intern  jobs  offered  by  more  than  350 
dailies.  It  is  available  for  purchase  at  §10 
per  copy  by  writing  to  the  Intern  Research 
Group,  School  of  Journalism.  University  of 
Colorado,  Boulder,  Colo.  80302. 

Listings  for  newspapers  with  intern  pro¬ 
grams  include  circulation,  time  of  publica¬ 
tion,  departments  in  which  internships  are 
offered,  requirements  for  applicants,  salary, 
deadline  for  applications  and  the  person  to 
whom  applications  should  be  sent. 

Ron  Claxton 

(C.laxtoii  was  «>ne  of  two  graduate  students 
who  eoiiipleted  the  survey.) 


or  approximately  40,  or  if  you  insist,  it 
might  even  be  “some  definitions,”  but  it 
sure  as  hell  ain’t  “some  40  .  .  .” 

Bud  Rouse 

(Rouse  is  editor  and  publisher,  Lraniuni 
Empire  Reporter,  Milan,  N.  Mexico.) 


OBJECT  LESSON 

A  report  in  Editor  &  Publisher  that 
University  of  Texas  president  B.  H.  Amsted 
ordered  1300  copies  of  the  campus  news- 
pai)er  to  be  sbredded  because  it  contained 
a  critical  letter,  provides  an  opportunity 
for  United  States  newspaper  publisbers  to 
express  themselves  boldly  in  support  of 
freedom  of  the  press. 

Unless  there  is  full  understanding  by 
the  American  public  of  the  right  to  know, 
this  vital  freedom  is  in  danger.  Incidents 
like  this  one,  may  well  serve  as  object  les¬ 
sons  to  the  American  people  and  drive 
home  the  basic  values  to  them  of  the  First 
Amendment  to  the  United  States  Consti¬ 
tution. 

Edward  L.  Bernays 

(Candiridgo,  Mass.) 


Short  Takes 


Papo  .  .  .  and  Rick  .  .  .  complimented 
each  other  last  year  as  running  backs. — 
Meriden  Record, 


51st  ERROR 

Would  you  mind  terribly  if  I  added  the 
“51st  Common  Error  in  Newspaper  Writ¬ 
ing,”  which  is  included  in  your  column  on 
Page  16  (December  7,  E&P)  ? 

This  has  been  rankling  me  for  40  years 
because  I’m  certain  it  started  with  some 
empty-headed  J -Student  who  didn’t  know 
what  he  could  do  about  not  starting  a  para¬ 
graph  with  a  figure. 

That’s  the  abominable  babit  of  placing 
the  word  “Some”  before  a  figure.  You’ve 
done  it  in  item  7.  “some  40  definitions  .  .  .” 

It  simply  isn’t  “some  40  definitions  .  .  .” 
it  is  either  40,  more  than  40,  less  than  40 
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The  Ford  Administration  has  put  the 
accent  on  stopped-up  fossil  fuel  produc¬ 
tion  ...  —  San  Angelo  Standard-Times. 


The  boy  was  wearing  :i  windbreaker, 
sweatshirt  and  insulted  underwear. — El 
Paso  Times. 


-  had  what  trainers  call  “an 

arm  tackle  shoulder.”  Hold  your  arm 
parallel  to  the  body.  Picture  a  215-pound 
fullback  hitting  the  outsti-etched  ami  at 
full  tilt.  It  smarts. — Daily  Oklahoman. 


i 


Drive  your 
message  nome! 

Home  is  not  only  where  the  heart  is — 
it’s  also  where  the  sale  is  usually  made. 

Here’s  what  the  1974-75  Simmons  report  shows  about  in-home 
readership  of  these  leading  national  publications. 


Percentage  of  Percentage  of  Percentage  of 

in-home  readers  in-home  readers  in-home  readers 

in  audience  in  au(*ience  in  audience 


The  New  YorkTimes 

86.9 

Hot  Rod 

51.6 

Photoplay 

45.8 

Magazine 

House  &  Garden 

59.6 

Playboy 

60.9 

American  Home 

71.4 

House  Beautiful 

52.2 

Popular  Mechanics 

63.7 

Argosy 

59.1 

Ladies’  Home  Journal 

68.4 

Popular  Science 

64.6 

Barron's 

43.5 

Mademoiselle 

46.4 

Psychology  Today 

57.2 

Better  Homes  &  Gardens  74. 1 1 

McCall’s 

69.9 

Reader’s  Digest 

86.4 

BusinessWeek 

38.9 

Mechanix  Illustrated 

61.2 

Redbook 

72.9 

Cosmopolitan 

60.7 

Modem  Romances 

67.0 

Road  &  Track 

46.2 

Dun’s  Review 

27.3 

Modem  Screen 

47.1 

Saturday  Evening  Post 

54.1 

Ebony 

66.5 

Motor  Trend 

49.2 

Saturday  Review/World 

68.6 

Esquire 

49.0 

National  Geographic 

75.8 

Sport 

61.8 

Family  Circle 

80.1 

National  Observer 

54.7 

Sports  Afield 

64.7 

Field  &  Stream 

63.6 

Nation’s  Business 

34.3 

Sports  Illustrated 

56.9 

Forbes 

57.5 

Newsweek 

55.6 

Time 

66.3 

Fortune 

49.8 

New  York  Magazine 

69.1 

True 

63.4 

Glamour 

53.5 

The  New  Yorker 

48.6 

True  Story 

74.0 

Golf 

64.9 

Oui 

49.3 

TV  Guide 

93.0 

Golf  Digest 

68.1 

Outdoor  Life 

59.8 

1  U.S.  News  &World  Report  61 .6 

Good  Housekeeping 

68.2 

Parents’  Magazine 

68.5 

The  Wall  Street  Journal 

36.6 

Harper’s/Atlantic 

65.2 

Penthouse 

53.2 

Woman’s  Day 

80.3 

Makes  things  happen  where  affluence  and  influence  meet 
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Every  Saturday  since  1884 

First  six-plate  wide  press  is  operational 


By  Edward  II.  Owen 


The  start-up  of  the  world’s  largest 
newspaper  press,  first  of  the  Jumbo  mod¬ 
els,  had  the  trappings  of  an  all-American 
event.  The  highest  government  official  was 
on  hand,  the  publisher  welcomed  a  long 
line  of  visitors,  newsreel  and  still  cam¬ 
eras  hlazed  away,  and  the  parpantuan 
press  behaved  like  all  new  machinery — 
it  broke  a  web  in  mid-run. 

But  curiously,  the  event  wasn’t  Ameri¬ 
can  at  all,  neither  in  fact  or  substance. 
It  took  place  in  the  unlikely  country  of 
Belpium  (specifically,  Antwerp),  and  its 
origins  could  be  found  in  Wurzburg,  Ger¬ 
many,  home  of  the  Koenig  &  Bauer  press 
manufacturers.  Finally,  amid  the  splendor 
of  an  elite  international  audience  America 
was  among  the  minority  present. 

The  occasion  on  December  7  was  the 
operational  start  of  an  entirely  new  kind 
of  newspaper  letterpress,  the  only  one 
of  its  kind.  The  press,  which  has  been  her¬ 
alded  as  a  jumbo-size  model,  will  print  the 
250,000-circulation  Gazet  van  Antwerpen, 
Belgium’s  largest  daily. 

While  the  jumbo  press  was  the  central 
attraction,  the  ceremonies  also  marked  the 
opening  of  the  Gazet’s  new  $10  million 
facility  located  three  miles  outside  of  cen¬ 
tral  Antwerp. 

Jan  Huybrechts,  publisher  of  the  Gazet, 
escorted  550  guests,  including  Belgium’s 
Prime  Minister  L.  Tindemans,  on  a  tour 
of  the  ultra-modern  facility. 

Increasing  press  rapacity 

The  successful  maiden  run  of  the  press 
is  a  point  for  those  who  believe  there  are 
other  approaches  to  increasing  press  ca¬ 
pacity.  Rather  than  add  on  additional 
press  units,  which  creates  problems  in 
production  and  space,  they  have  asked, 
why  not  increase  the  width  of  the  press 
to  accommodate  more  pages?  K&B’s 
behemoth  assumes  a  new  posture  in  this 
direction  and  is  the  reason  why  newspa¬ 
per  managements  came  from  a  dozen 
countries  for  viewing. 

The  reasons  for  the  Belgium  installa¬ 
tion  were  summed  up  by  a  31-year-old 
engineer,  Filip  Bruyneel.  who  is  in  charge 
of  the  press:  “Using  fewer  pressmen  than 
before  and  only  three  printing  units,  we 
are  able  to  produce  a  bigger  newspaper 
and  there  is  capacity  left  to  increase  our 
pages  in  the  future.”  The  Gazet’s  average 
daily  product  is  32  pages,  but  this  In- 
crea.ses  to  72  on  Saturdays  for  the  six- 
day  paper.  Seventy-two  pages  was  the 
limit  on  the  newspaper’s  old  press  line. 

The  three-unit  jumbo  Courier  bas  the 
capacity  for  printing  a  144-pa"e  broad¬ 
sheet  newspaper.  Comparing  a  unit  of  the 
jumbo  model  with  a  standard  press,  each 
K&B  unit  carries  six  instead  of  four 
plates  across  the  cylinder.  Around  the 


Americans  were  included  in  this  group  on  hand  for  the  initial  run  of  the  first  Jumbo  news¬ 
paper  press,  installed  at  the  Gaiet  van  Antwerpen,  Belgium.  Posing  in  front  of  the  Koening  & 
Bauer  press  are,  left  to  right:  Ed  Owen,  freelance  writer;  H.  D.  Biebrach,  general  manager, 
Koenig  &  Bauer  Canada  Ltd.;  James  A.  Keeley,  director  of  research,  Knight-Ridder  Newspapers, 
h/liami:  Filip  Bruyneel,  Gazet  engineer  In  charge  of  press;  and  Walter  Hempton,  director  of 
operations,  Detroit  Free  Press. 


cylinder  there  are  four  plates  instead  of 
two. 

Thus,  each  press  unit  can  print  24  pages 
on  first  impression  and  24  pages  on  sec¬ 
ond  impression,  or  48  pages  of  broadsheet 
size  with  a  single  web. 

Concept  of  new  press 

To  explain  the  concept  behind  his  build¬ 
ing  the  first  jumbo  newspaper  press.  Dr. 
Hans  B.  Bolza-Schunemann,  president  of 
Koenig  &  Bauer  and  an  engineer  in  his 
own  right,  uses  the  analogy  involving  the 
jumbo  jets  of  the  airline  industry.  “A 


Boeing  747  carries  up  to  375  travelers,” 
he  said  in  .Antwerp,  “three-and-a-half 
times  the  pas.senger  load  of  a  DC-9  stand¬ 
ard  jet.” 

The  airlines,  explained  Dr.  Bolza- 
Schunemann,  found  that  a  single  jumbo 
jet  takes  up  less  parking  space,  uses  lower 
fuel  consumption,  requires  fewer  crew 
members,  and  costs  less  than  three  stand¬ 
ard-size  jets,  their  equivalent  in  payload. 

“Similar  principles,”  he  said,  “apply  to 
the  jumbo  press.  It  takes  up  less  plant 
space,  uses  less  energy,  requires  fewer 
{Continued  on  page  13) 


Voluntary  court  reporting 
codes  favored  by  newsmen 

By  Darrell  Leo 


A  majority  of  newspaper  editors,  broad¬ 
cast  news  directors  and  bar  association 
officials  in  23  states  favor  voluntary  agree¬ 
ments  on  fair  trial-free  press  protection, 
according  to  a  survey  taken  by  the  Ameri¬ 
can  Bar  Association. 

The  survey  taken  last  May  and  pub¬ 
lished  in  handbook  form  in  Deceml>er  w'as 
culled  from  questionnaires  sent  to  430 
newspaper  editors,  540  broadca.st  news  di¬ 
rectors  and  62  bar  association  officials 
from  states  where  voluntary  agreements 
have  l>een  adopted. 

Of  the  total  questioned,  152  newspaper 
editors  replied.  Also  52  bar  association 
officials  and  129  broadcast  news  directors 
responded. 

Favor  advance  agrecmcnls 

Newspaper  editors  and  broadcast  news 
directors  favored  advance  working  agree¬ 
ments  in  crime  news  reporting  by  a  mar¬ 
gin  of  78  percent.  Only  10  percent  found 
such  fair  trial-free  press  agreements  in¬ 
effective. 

The  ABA  suiwey  which  a.sked  the  press 
seven  questions  also  di.scovered: 

— that  88  percent  of  all  respondents 
were  familiar  with  fair  trial-free  press 
agreements  adopted  in  their  states,  while 
10  percent  claimed  ignorance. 

—  that  80  percent  kept  copies  of  the 
agreement  for  their  reporters  and  editors, 
while  18  percent  did  not. 

— that  88  percent  said  they  and  their 
reporters  followed  the  agreements  in  crime 
reporting,  while  8  percent  did  not. 

— that  only  18  percent  had  instituted 
reporter /editor  training  programs  to  fa¬ 
miliarize  the  staff  with  the  agreement, 
while  79  percent  did  not. 

— that  62  percent  participated  in  bar 
bench  media  workshops  for  reporters, 
while  37  percent  did  not. 

— and  that  46  percent  expressed  interest 
in  participating  in  continuing  training 
workshops  for  crime  reporters  while  only 
13  percent  did  not. 

Response  from  bar 

Bar  association  officials — either  presi¬ 
dents  or  executive  secretaries — were  asked 
10  questions  in  the  survey.  Of  the  total, 
three  dealt  directly  with  press  perform¬ 
ance  and  relations. 

.\ccording  to  the  bar  segment  of  the 
suiwey: 

— 56  percent  found  that  fair  trial-free 
press  agreements  were  being  followed  by 
reporters  within  the  23  states.  Only  23 
percent  said  reporters  were  not  following 
the  a'^reement. 

— 62  percent  of  the  bar  as.sociation  offi¬ 
cials  said  such  voluntary  agreements  were 
helping  to  protect  both  fair  trials  and  the 
free  press.  Only  17  percent  of  the  lawyers 
thought  they  did  not. 

—  and  52  percent  believed  that  such 
agreements  had  been  helpful  in  improving 


media-bar-hench  relations.  Twenty-fiv’e 
percent,  however,  thought  the  agreements 
were  not  helpful. 

Results  of  the  survey  indicated  that 
newspaper  editors  favored  the  voluntary 
code  by  a  ratio  of  seven  to  one,  while 
broadcast  news  directors  favored  them 
by  two  to  one.  Among  bar  association  of¬ 
ficials,  three  to  one  was  the  ratio. 

The  survey  was  conducted  with  the  aid 
of  the  ABA  Ivegal  Advisory  Committee 
on  Fair  Trial  and  Free  Press,  the  Ameri¬ 
can  Society  of  New.spaper  Editors  and 
the  Radio-Television  News  Directors  As¬ 
sociation. 

Rales  effectiveness 

It  was  designed  to  determine  the  degree 
of  voluntary  compliance  with  and  effective¬ 
ness  of  the  agreements  in  the  23  states 
where  they  have  been  adopted  by  tbe  bar, 
beneb  and  press  in  a  joint  effort. 

States  where  such  agreements  hav’e  been 
adopted  include  Arizona,  California,  Colo¬ 
rado,  Idaho,  Kentucky,  Massachusetts, 
Minnesota,  Nebraska,  New  Jersey,  New 
Mexico,  New  York,  North  Carolina,  North 
Dakota,  Oklahoma,  Oregon,  Pennsylvania, 
South  Dakota,  Texas,  Utah,  Virginia, 
Washington  and  Wisconsin. 

According  to  the  ABA,  such  agreements 
outline  the  types  of  information  consid¬ 
ered  appropriate  for  reporting  as  well  as 
those  details  in  crime  news  cases  that 
could  be  prejudicial  if  released.  Such  de¬ 
tails  have  been  worked  out  on  a  state¬ 
wide  basis  with  input  from  judges,  re¬ 
porters  and  the  bar  associations  in  the 
state. 

The  handbook  itself  includes  details  of 
how  agreements  are  determined,  case  his¬ 
tories,  an  explanation  of  how  bar-bench- 
media  committees  are  organized  and  op¬ 
erated,  background  on  educational  sem¬ 
inars  and  a  representative  sampling  of  tbe 
existing  23  agreement  texts  with  a  model 
agreement. 

The  handbook,  an  ABA  spokesman  said, 
was  developed  to  help  groups  in  drafting 
and  adopting  voluntary  agreements  in 
states  where  none  exist,  guide  law-joumal- 
ism  educational  efforts  and  give  back¬ 
ground  on  voluntary  fair  trial-free  press 
concepts. 

Gag  rule  procedure 

The  sur\’ey  also  included  a  report  on  an 
.\BA  committee  project  designed  to  as¬ 
sist  judges  and  the  press  in  avoiding  or 
resolving  controversies  arising  from  ju¬ 
dicial  restrictive  orders  affecting  news  cov¬ 
erage  or  criminal  court  proceedings. 

Part  of  the  project  is  the  possible  adop¬ 
tion  of  a  uniform  procedure  \vhen  the  gag 
rule  is  imposed  during  a  trial.  Among  the 
things  the  .\R.\  hopes  to  propose  are: 

— A  method  of  giving  the  press  ad¬ 
vance  notice  when  a  judge  is  contemplat¬ 
ing  using  a  gag  order. 

— .\n  opportunity  for  reporters  and  edi- 


Suspect  surrenders 
to  New  York  News 

When  murder  suspect  Suraj  Narayan 
turned  himself  over  to  New  York  Nervs 
reporter  Vincent  Lee  on  Decetnber  28, 
he  became  the  third  murder  suspect  in  15 
years  to  turn  himself  over  to  the  news¬ 
paper. 

Charged  with  the  murder  of  27-year-old 
Sandra  Zahler  of  Kew  Gardens,  Queens, 
Narayan  surrendered  in  return  for  a 
lavv'j’er,  the  promise  of  “fair  justice”  and 
a  hot  roast  beef  dinner.  After  turning 
himself  over  to  Vincent  Lee  and  attorney 
Stephan  H.  Peskin,  the  suspect  was  ar¬ 
rested  by  New  York  city  police — ^but  only 
after  the  paper  had  called  to  let  them 
know  it  had  located  Narayan. 

Two  others.  Dr.  Rodrigo  Sarmiento,  a 
surgeon  suspected  of  a  knife  murder  in 
1959,  and  Jerome  Rosenberg,  suspect  in 
the  1962  slaying  of  two  detectives,  also 
turned  themselves  in  to  the  News.  Even¬ 
tually,  Sarmiento  was  giv^en  a  10-20  year 
sentence  and  instructed  to  leave  the  coun¬ 
try.  Rosenberg  was  sentenced  to  life  im¬ 
prisonment. 

This  time  the  News  suspect  used  an 
intermediary  who  called  the  News  at  noon 
and  helped  negotiate  the  surrender  in  a 
series  of  four  phone  calls. 

The  unidentified  intermediary  said  he 
tried  to  place  the  same  call  with  the  Netv 
York  Times  and  the  Netv  York  Post  but 
found  “they  declined  to  help.  I  had  the 
feeling  the  other  papers  didn’t  take  me 
seriously.” 


tors  to  be  heard  by  the  court  to  discuss 
such  a  rule. 

— A  method  for  judges  to  explain  the 
necessity  for  such  an  order. 

— And  an  avenue  for  expedited  appeal 
of  a  gag  rule  before  tbe  issues  become 
moot. 

“Part  of  the  problem,”  said  the  ABA 
spokesman,  “is  that  judges  and  reporters 
do  not  communicate  to  each  other.  So  when 
a  gag  rule  is  slapped  on  a  trial,  everyone 
becomes  tense.” 

Old  ncHS  problem 

Another  problem,  tbe  spokesman  said, 
is  that  once  a  gag  rule  has  been  imposed 
appeals  are  useless  since  tbe  resolution  is 
almost  moot  tbe  day  after,  considering  the 
nature  of  news  itself. 

The  uniform  procedure  proposal  has 
been  a  project  of  the  ABA  since  its  last 
convention  held  in  Honolulu  when  Jack 
Landau  of  the  Reporters’  Committee  for 
Freedom  of  the  Press  presented  the  idea. 
Presently  a  draft  he  has  drawn  up  is  be¬ 
ing  considered  by  the  .4BA  committee. 
That  will  be  revised  and  presented  in 
February  during  the  ABA’s  mid-year 
meeting  as  a  preliminary  draft. 

Hopefully,  the  .spokesman  said,  it  will 
be  completed  and  finalized  for  the  group’s 
.cummer  meeting. 

The  Handbook  on  Voluntary  Fair  Trial- 
Free  Press  Agreements  is  available  at  the 
.\BA  Legal  Advisory  Committee  on  Fair 
Trial  and  Free  Press,  1155  E.  60th  Street, 
Chicago,  Ill.  60637.  Single  copies  are  free. 
.Additional  copies  are  $3.50  each. 
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Jones  retires 
as  president 
of  Copley  Press 

Robert  Letts  Jones,  president  of  Copley 
Newspapers,  will  retire  to  devote  more 
time  to  his  family  and  to  pursue  personal 
business  interests. 

“In  the  course  of  my  career,”  he  said, 
“I  have  held  almost  every  job  on  a  news¬ 
paper.  Newspapers  and  current  events 
have  always  been  my  prime  interests. 

“I  have  set  type  by  hand  and  have  been 
a  reporter,  copy-desk  man,  foreign  corre¬ 
spondent,  editor,  general  manager  and 
publisher. 

“My  corporate  positions  led  to  the  pres¬ 
idency  of  Copley  Newspapers,  a  position 
I  shall  have  held  for  10  years  upon  retir¬ 
ing. 

“It  has  been  challenging  to  help  Copley 
Newspapers  pioneer  in  marketing,  photo¬ 
composition,  offset  systems  and  computers, 
thus  making  newspapers  more  efficient. 

“At  this  point  in  my  professional  ca¬ 
reer  I  look  forward  to  relaxing  with  my 
family,  giving  more  attention  to  personal 
business  matters  and  enjoying  life.” 

Helen  K.  Copley,  chairman  of  the  cor¬ 
poration  publishing  Copley  Newspapers, 
praised  Jones  for  his  dedicated  service 
to  the  newspaper  group. 

The  corporate  responsibilities  of  the  po¬ 
sition  of  president  of  The  Copley  Press, 
Inc.  will  be  assumed  by  Mrs.  Copley  upon 
Jones’  retirement. 

Jones  was  born  and  raised  in  Oakland, 
California.  At  Stanford  University  he 
was  editor  and  then  business  manager  of 
The  Stanford  Daily.  After  graduation  he 
covered  the  Spanish  civil  war  for  the 
United  Press  and  then  the  League  of  Na¬ 
tions  in  Geneva. 

He  became  a  reporter  and  make-up  man 
on  the  San  Francisco  Chronicle.  In  late 
1939  he  took  over  as  editor  and  publisher 
of  the  Vallejo  (Calif.)  Evening  News.  He 
sold  his  interest  in  that  daily  in  1942  to 
join  the  Marine  Corps.  He  served  on  Iwo 
Jima  and  was  awarded  the  Bronze  Star 
with  Combat  V  .and  the  Purple  Heart 
medals.  He  retired  from  the  Marine  Corps 
Reserve  in  1957  as  a  lieutenant  colonel. 

Following  World  War  II,  he  was  named 
assistant  business  manager  of  the  Los 
Angeles  Examiner.  In  1947  he  became 
assistant  publisher  of  the  Salem  (Ore.) 
Capital  Journal.  Five  years  later  he  was 
appointed  assistant  general  manager  of 
the  Detroit  News. 

Jones  joined  Copley  Newspapers  in 
1957,  moved  to  vicepresident  and  director 
in  1959,  a  member  of  the  executive  com¬ 
mittee  in  1963  and  then  president  two 
years  later. 

He  was  a  director  of  the  Institute  of 
Newspaper  Operations  in  1955  and  1956. 
He  has  acted  as  a  director  of  the  Audit 
Bureau  of  Circulations  and  the  West  Ta¬ 
coma  Newsprint  Company.  In  1963  he 
was  elected  president  of  the  California 
Newspaperboy  Foundation  and  then  its 
chairman.  He  has  worked  on  the  Ameri¬ 
can  Newspaper  Publishers  Association 


Robert  L.  Jones 


committees  on  taxation  and  labor,  the 
U.S.  Chamber  of  Commerce  taxation  com¬ 
mittee  and  on  the  American  Council  on 
Education  for  Journalism. 

He  has  been  active  in  the  International 
Press  Institute  and  the  International  Pub¬ 
lishers  Association  (FIEJ). 

He  is  married  to  Jeanne  Jones,  cook¬ 
book  author  and  leader  in  many  projects 
for  the  American  Diabetes  Association. 
Their  children  are  Tom  and  David  Beek. 
They  live  here  in  La  Jolla. 

Health-mobile  donated 
by  Cincinnati  Post 

Because  it  offers  the  most  help  per  dol¬ 
lar  for  needy  children,  a  new  Health-Mo¬ 
bile  will  be  presented  next  summer  to  the 
Cincinnati  Health  Department  by  the 
Cincinnati  (0.)  Post. 

Cincinnati  Post  Charities  Inc.  said  it 
will  spend  $47,741  for  the  vehicle  which 
will  take  medical  care  direct  to  the  peo¬ 
ple. 

The  health  department  informed  the 
Post  that  one  of  the  persistent  health 
problems  has  been  transnortation  and  the 
mobile  clinic  will  help  eliminate  the  prob¬ 
lem. 

The  van  will  contain  four  rooms,  two 
for  examining  and  dressing  areas,  sinks 
and  medical  instruments.  .A,  sound-proof 
room  for  vision  and  hearing  tests  will 
also  contain  a  small  laboratory.  The 
fourth  will  be  for  interviews  and  counsel¬ 
ing. 

The  health  department  will  pay  the 
operating  costs  and  provide  a  staff  of 
two  registered  nurses,  laboratory  tech¬ 
nician  and  a  driver-clerk.  The  department 
now  provides  various  tests,  but  only  on  a 
sporadic  basis. 


First  place  winners 

The  San  Jose  Evening  News  placed 
first  for  general  excellence  in  the  4th 
annual  Newspaper  Editorial  Workshop 
competition  in  the  over  50,000  circulation 
category.  The  Melbourne  (Fla.)  Evening 
Times  won  first  place  in  the  under  50,000 
daily  circulation.  The  contest  is  conducted 
by  Robert  A.  Juran,  director  of  the  News¬ 
paper  Editorial  Workshop  Services.  En¬ 
tries  are  judged  on  the  basis  of  news 
coverage,  editorial  page,  news  writing, 
photography,  typography  and  public 
service. 


Amy  Vanderbilt  dies 
in  fall  from  window 

Amy  Vanderbilt.  66,  syndicated  colum¬ 
nist  and  author  of  books  on  etiquette,  died 
December  27  shortly  after  she  fell  or 
jumped  from  the  second-floor  office  win¬ 
dow  of  her  New  York  City  home. 

An  autopsy,  completed  December  28, 
showed  she  died  of  multiple  fractures  and 
internal  injuries,  but  results  of  a  toxi¬ 
cological  examination  are  pending. 

Her  fourth  husband,  Curtis  B.  Kellar, 
said  she  complained  recently  of  having 
dizzv  spells. 

Miss  Vanderbilt  wrote  for  the  Interna¬ 
tional  News  Service  in  the  30s  and  from 
1954  to  1968  her  etiquette  column  was  dis¬ 
tributed  by  United  Feature  Syndicate  and 
more  recently  by  the  Los  Angeles  Times 
Syndicate. 

• 

$150,000  allocated 
for  Super  Bowl  PR 

The  National  Football  League  has  budg¬ 
eted  approximately  $150,000  to  make  sure 
some  1,600  representatives  of  America’s 
sports  media  are  as  comfortable  as  possi¬ 
ble  during  the  week  away  from  home 
white  they  are  in  New  Orleans  for  Super 
Bowl  IX. 

The  writers  and  broadcasters  will  de¬ 
scend  upon  press  headquarters  in  the 
Marriott  Hotel,  where  typewriters  are 
furnished  by  the  NFL,  as  well  as  bus 
transportation  or  cars. 

NFL  publicity  also  provides  tapes  of 
all  sessions  and  pre-written  sports  fea¬ 
tures  for  writers  who  want  to  participate 
in  golf  or  tennis  tournaments. 

They  are  expected  to  arrive  the  week 
before  the  January  12  Super  Bowl  date. 

• 

Stock  repurchase 

Needham,  Harper  &  Steers  Inc.,  an  ad¬ 
vertising  agency,  said  it  intends  to  re 
purchase  up  to  100,000  shares  of  its 
stock  during  the  next  six  months  in 
open-market  or  private  transactions. 
About  917,000  shares  are  outstanding.  The 
company  added  that  it  had  considered  and 
rejected — but  may  reconsider  in  the  future 
— a  tender  offer  for  all  its  shares  in  an 
attempt  to  “go  private.”  It  said  the  price 
in  any  such  tender  offer  might  exceed  the 
going  market  rate. 


EDITOR  dC  PUBLISHER  for  January  4,  1975 


11 


Deaths 


Nevada’s  open 
meeting  law 
wins  court  test 

By  Barbara  Henry 

In  the  first  judicial  review  of  Nevada’s 
Open  Meeting  Law,  a  district  judcre  in 
Reno  ruled  in  December  the  law  “should 
he  construed  liberally  in  favor  of  the 
puhlic.” 

Washoe  County  District  Judpe  John 
Gabrieli i’s  decision  was  prompted  by  a 
suit  brought  by  the  Nei'ada  State  Journal 
and  Reno  Evening  Gazette  apainst  the 
Reno  City  Council  to  prevent  it  from  con¬ 
ducting  private  meetings  to  negotiate  a 
new  contract  with  three  airlines  serving 
Reno  International  Airport. 

The  judge  ordered  the  meetings  to  be 
conducted  only  if  the  public  and  the  press 
were  allowed  to  be  present. 

Applicable  to  public  agencies 

The  judge  said  the  open  meeting  law 
was  intended  by  the  legislature  “to  be 
applicable  to  every  assemblage  of  all  pub¬ 
lic  agencies,  commissions,  bureaus,  depart¬ 
ments,  public  corporations,  municipal  cor¬ 
porations  and  quasi-municipal  corpora¬ 
tions,  political  subdivisions.” 

Gabrielli  added  by  interpretation  this 
also  includes  subcommittees,  or  other  sub¬ 
ordinate  groups  created  by  the  above 
named  bodies. 

Richard  J.  Schuster,  publisher  of  the 
Gazette  and  Journal,  said,  “Judge  Ga- 
hrielli  is  to  be  commended  for  his  far 
reaching  and  sensitive  judgment  involving 
the  public’s  right  to  know. 

“Judge  Gahrielli  has  demonstrated  that 
Nevada’s  open  meeting  law  has  teeth  in 
it  and,  as  we  see  this  ruling,  public  offi¬ 
cials  are  put  on  notice  that  they  must  con¬ 
duct  the  public’s  business  out  in  the  open, 
not  in  secret  behind  closed  doors.  This  is 
not  a  victory  for  the  press  so  much  as  it 
is  a  victory  for  the  public,”  Schuster  said. 

Public  policy 

The  judge  stated  in  his  opinion.  “The 
legislature  intended  to  establish  the  law 
applicable  to  open  meetings  of  public 
agencies.  Tbe  act  is  a  declaration  of  pub¬ 
lic  policy,  the  frustration  of  which  con¬ 
stitutes  irreparable  injury  to  the  public. 
One  purpose  of  the  open  meeting  laws 
was  to  maintain  the  faith  of  the  public 
in  governmental  agencies. 

“Tendencies  toward  secrecy  in  public 
affairs  have  been  the  subject  of  intensive 
criticism  and  comment.  No  citation  of 
authority  or  further  elaboration  is  really 
necessary  as  it  is  a  matter  of  common 
knowledge.” 

Gabrielli  called  legislative  intent  “the 
polar  star,  the  guiding  light”  of  inter¬ 
pretation  of  statutes. 

He  said  Nevada’s  statute,  taken  as  a 
whole,  could  be  argued  as  “lacking  in  pre¬ 
cise  legislative  intent  as  referenced  to 
instant  situation  (the  airport  meetings), 
and  that  in  some  respects  it  may  be  vague 
and  ambiguous.” 


Public  not  permitted 
at  Tucson  sex  trial 

The  Tucson  Daily  Citizen  filed  suit 
December  12  in  the  Arizora  Court  Ap¬ 
peals  seeking  a  temporary  restraining 
order  against  closure  to  press  and  public 
of  the  trial  of  a  Tucson  gymecologist  and 
obstetrician,  Dr.  Harold  G.  Carstensen, 
on  charges  of  raping  one  patient  and  com¬ 
mitting  lewd  and  lascivious  acts  concern¬ 
ing  another. 

Pima  County  Superior  Judge  Robert 
Buchanan  had  ordered  the  trial  closed  on 
motion  by  Carstensen’s  attorney,  Robert 
J.  Hirsch,  who  argued  that  it  should  he 
closed  due  to  “the  bizarre  nature  of  the 
allegations  of  the  case.” 

Pro.secutor  Stephen  D.  Neely  agreed 
stating  “it’s  going  to  be  the  kind  of  thing 
that’s  going  to  titillate  the  community, 
apparently  because  it’s  going  to  titillate 
the  reporters,  and  that’s  the  light  in  which 
it’s  going  to  be  presented.” 

On  December  13  the  Appeals  Court 
granted  the  restraining  order  which  was 
challenged  to  the  state  Supreme  Court 
which  refused  to  accent  jurisdiction  in 
the  matter,  thus  in  effect  upholding  the 
ruling  by  the  Appeals  Court. 

However,  the  Appeals  Court  ordered 
the  trial  closed  to  the  public  on  grounds 
that  “it  might  appeal  to  morbid  and  pru¬ 
rient  interests.” 

Two  members  of  the  Women  Against 
Rape  organization  petitioned  for  opening 
the  trial  to  the  puhlic. 


However,  he  added,  “The  court  is  of  the 
view  that  a  statute  enacted  for  the  pub¬ 
lic  benefit  should  be  construed  liberally  in 
favor  of  the  public  so  that  lerrislative  in¬ 
tent  may  be  given  its  broadest  practical 
application.” 

Gabrielli  said  the  legislature  should 
make  policy  regarding  onen  meetings,  but 
the  courts  are  also  canable  of  considering 
public  policy  in  reaching  decisions.  He 
said  this  was  the  case  so  the  purpose  of 
the  law  will  not  be  frustrated  by  the 
“widespread  evasion  of  existing  open 
meeting  statutes.” 

In  his  decision,  the  judge  said.  “It  is 
the  law’s  intent  that  any  meeting  relat¬ 
ing  to  anv  matters  on  which  foreseeable 
action  will  be  taken  occur  openly  and 
publicly.” 

The  judge  restricted  his  decision  to  the 
airnort  negotiations  saying  future  prob¬ 
lems  will  have  to  be  met  as  they  arise  by 
the  court  or  hy  further  legislative  action. 

• 

One-man  news  bureau 

Four  Pacific  Northw'est  dailies  have 
signed  up  with  Sam  Eskenazi’s  recently 
formed  Washington  State  News  Bureau. 
The  papers  are  the  Tacoma  Xew<  Trib¬ 
une,  Vancouver  Columbian,  Walla  Walla 
Ihiion-nullctin  and  Leu'iston  Morning 
Tribune.  Esken.azi,  a  former  renorter  for 
the  Fremont  (Calif.)  Xeu's  Register,  has 
worked  for  the  past  three  years  as  a  re¬ 
porter  in  Washington,  D.C.  He  said  that 
subscribers  to  his  service  pav,  depending 
on  their  circulation,  from  $15  to  $50  a 
week. 


Charlks  T.  Midyktt  Jr.,  62,  former 
general  manager  of  the  Xew  Bern  (N.C.) 
Sun-Joumal;  December  20. 

*  «  « 

Palmkr  G.  Laughridgk,  80,  retired  ad 
director,  SalLslmry  (N.C.)  Post;  Decem¬ 
ber  26. 

♦  * 

W.  W.  Denon,  59,  publisher,  Ellis 
County  (Okla.)  Capital;  December  21. 

*  ♦ 

Maurice  Fischer,  71,  retired  Chicago 
Daily  Xews  city  editor,  who  guided  the 
paper  to  a  Pulitzer  Prize  in  1963  for  a 
series  of  articles  on  birth  control;  Decem¬ 
ber  23. 

*  *  * 

D.  J.  Worthington,  70,  former  execu¬ 
tive  vicepresident  of  Cresmer,  Woodward, 
O’Mara  &  Ormsby  newspaper  represen¬ 
tatives;  December  14. 

*  «  * 

Donald  L.  McClure,  77,  retired  photo 
editor  and  50-year  staff  member  of  the 
Indianapolis  Star;  December  15. 

*  *  * 

Julia  McCarthy,  77,  retired  New  York 
Xews  chronicler  of  “high  society”  under 
her  name  and  the  newspaper’s  “Nancy 
Randolph”  by-line.  December  29. 

*  ♦ 

Harry  Hershfield,  89,  cartoonist/ 
columnist  whose  long  newspaper  career 
began  at  the  Chicago  Daily  Xews  in  1899; 
to  the  Xetv  York  Journal  in  1909  and  the 
Xew  York  Mirror  in  1932.  Cartoon  crea¬ 
tions  included  “Desperate  Desmond,”  De¬ 
cember  15. 

*  *  • 

Lloyd  H.  Phillips,  67,  advertising 
manager,  Ansonia  (Conn.)  Sentinel,  since 
1937 ;  December  15. 

*  ♦  ♦ 

T.  Franklin  .Acker,  first  reporter  em¬ 
ployed  by  the  Anderson  (S.C.)  Indepen¬ 
dent  when  the  paper  was  founded  in  1924; 
December  7. 

♦  *  * 

Clemens  B.  Schwartz,  70,  former  man¬ 
aging  editor,  Tarentum  (Pa.)  Valley 
Xews  Dispatch;  December  8. 

♦  *  ♦ 

Leon  F.  Davenport,  44,  Hickey-Mitch- 
ell  Co.’s  Central  States  representative, 
and  former  circulation  manager,  Elwood 
City  (Ind.)  Call-Leader  as  well  as  owner 
of  the  weekly  Carey  (Ohio)  Times;  De¬ 
cember  4. 

*  *  * 

Ralph  G.  Hesler,  53,  former  newsman, 
who  was  Midwest  manager  for  public  re¬ 
lations  of  Chrysler  Corp.  in  Indianapolis 
until  the  office  w'as  closed  Nov’ember  30 
in  a  cutback  by  the  company;  December  3 
in  a  car  crash. 

«  * 

James  M.  Ripley,  63,  marine  reporter 
on  the  Great  Lakes  and  assistant  state 
editor  of  the  Green  Bay  Gazette;  Decem¬ 
ber  9. 

*  *  * 

Lynne  Bell,  34,  former  reporter  for 
the  Calgary  Albertan,  Calgary  Herald, 
and  Edmonton  Journal,  and  wife  of  Bob 
Bell,  legislative  reporter  for  the  Journal; 
December  14. 
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TRIBUNE  AWARD  WINNERS,  from  left,  are  Harry  Kariher,  copy  editor;  Denis  Gosselin,  Sunday 
City  editor;  Michael  Budrys,  photographer;  Anne  Keegan,  reporter;  William  Mullen,  reporter; 
Ovie  Carter,  photographer;  Ronald  Koiiol,  reporter;  Jim  Squires,  chief  of  the  Tribune's  Wash¬ 
ington  Bureau;  and  Joseph  Coates,  copy  editor. 

9  Editorial  staffers  win  Chicago  Tribune  awards 


Three  reporters,  two  copy  editors,  the 
Sunday  city  editor  and  the  chief  of  the 
Chicago  Tribune’s  Washington  bureau  re¬ 
ceived  1974  Edward  Scott  Beck  and  spe¬ 
cial  awards  (December  18)  for  outstand¬ 
ing  journalistic  performance. 

The  awards  were  announced  at  an  edi¬ 
torial  department  reception.  They  were 
presented  to  reporters  William  Mullen, 
Anne  Keegan,  Ronald  Koziol;  photogra¬ 
phers  Ovie  Carter  and  Michael  Budrys; 
Sunday  city  editor  Denis  Gosselin;  copy 
editors  Harry  Kariher  and  .Joseph  Coates; 
Jim  Squires,  chief  of  the  Washington  bu¬ 
reau. 

Mullen’s  award  for  foreign  news  re¬ 
porting  and  Carter’s  photography  award 
were  for  their  stories  and  pictures  of 
hungry  people  throughout  the  world, 
many  of  them  starving  to  death. 

Koziol  was  cited  for  outstanding  do¬ 
mestic  news  reporting  of  the  Patricia 
Hearst  kidnapping  case  in  Berkeley, 
Calif,  and  subsequent  developments. 

Budrys  won  an  award  for  pictures  of 
the  slaughter  of  calves  in  Wisconsin  by 
farmers. 

Gosselin  was  cited  for  his  editing  of 


Charles  L.  Gould  has  heen  elected  vice- 
president  and  executive  director  of  The 
Hearst  Foundation,  Inc.  and  The  William 
Randolph  Hearst  Foundation. 

The  announcement  was  made  by  Ran¬ 
dolph  \.  Hearst  and  David  W.  Hearst, 
presidents  respectively  of  the  two  founda¬ 
tions. 

Gould,  who  has  been  associated  with  the 
Hearst  organization  for  nearly  40  years 
will  retire  from  his  present  post  as  pub¬ 
lisher  of  the  San  Francisco  Examiner 
which  he  has  held  since  1961. 

Before  that,  he  serv'ed  for  16  years 
on  the  New  York  Journal  American  in 
various  executive  capacities  and  was  as¬ 
sistant  publisher  and  general  manager 
until  appointed  to  the  San  Francisco  po¬ 
sition. 

He  came  to  Hearst  in  1935  as  promo¬ 
tion  director  of  the  Chicago  American. 

During  World  War  II,  he  was  a  com¬ 
manding  officer  of  a  destroyer  escort  in 
the  U.S.  Navy  and  at  war’s  end,  continued 


Column  1,  a  page  one  feature  on  many 
subjects. 

Kariher  and  Coates  won  for  a  new  con¬ 
cept  of  editing  in  newly  established  po¬ 
sitions  of  copy  chiefs.  They  pre-edit  vir¬ 
tually  all  local  news  copy  by  reporters 
before  it  gets  to  the  copy  desk. 

Squires  was  cited  for  superior  per¬ 
formance  in  writing  an  exclusive  page 
one  story  under  deadline  pressure — nam¬ 
ing  of  top  military  officials  in  an  inquiry 
as  having  taken  part  in  a  campaign  of 
spying  and  eavesdropping  concerning 
Heniy  Kissinger. 

Keegan  received  her  special  award  for 
fine  stories  in  the  Column  1  feature.  Gos¬ 
selin,  Coates,  Kariher  and  Squires  were 
other  special  awards  winners.  These  were 
pi'esented  for  the  first  time  in  1973  hut 
established  in  1974  on  a  peiTnanent  basis. 
These  were  cash  awards.  The  Beck  awards 
amount  to  several  hundreds  of  dollars. 

The  Beck  award  to  Mullen  was  his 
third  in  a  row.  He  shared  one  in  1973  for 
exposing  police  brutality  and  in  1972  for 
going  undercover  as  a  clerk  in  the  Board 
of  Election  Commissioners  office  to  help 
expose  vote  fraud. 


in  the  Naval  Reserve.  He  returned  to  ac¬ 
tive  duty  for  the  Korean  police  action 
and  a  short  tour  of  South  Vietnam  in 
1966.  In  1969,  he  retired  with  the  rank 
of  Captain.  From  1961  until  his  retire¬ 
ment,  he  also  serv'ed  as  consultant  to  the 
Naval  Representative  to  the  United  Na¬ 
tions. 

Gould  has  been  long  active  both  in  New 
York  and  San  Francisco  in  civic  and 
philanthropic  work.  Bom  in  Youngstown, 
Ohio  in  1909,  he  is  married  to  the  former 
Peggy  Ann  Shannon.  They  reside  in  San 
Francisco  and  have  two  sons. 

• 

Reiley  joins  King 

Kenneth  Reiley,  editorial  consultant  of 
the  Copley  Newspapers  at  La  Jolla 
(Calif.)  headquarters,  has  joined  King 
Features  as  its  Western  sales  representa¬ 
tive. 


Jumbo  press 

(Continued  from  page  9) 


pressmen,  and  costs  less  than  its  equiv¬ 
alent  in  standard  press  units.” 

The  technical  people  attending  the  Ant¬ 
werp  event,  which  included  representa¬ 
tives  of  IN(^A-FIEJ,  the  European  equiv¬ 
alent  of  ANPA’s  Research  Institute, 
showed  wide  interest  in  the  jumbo’s 
folder. 

The  special  folder,  which  has  a  newness 
not  yet  seen  in  newspaper  presses,  has 
been  built  to  fold  a  paper  of  up  to  192 
pages.  The  main  feature  of  the  folder  sys¬ 
tem  is  that  the  folding  process  takes 
place  at  half  speed.  The  folding  knife 
cylinder  rotates  at  half  the  number  of 
revolutions  and  picks  up  the  unfolded  and 
collected  or  double-collected  signatures  by 
means  of  grippers  instead  of  pins. 

There  was  interest  also  among  the  visit¬ 
ing  newspapermen  in  the  jumbo’s  speed 
since  the  manufacturer  claims  the  press 
has  the  capability  of  producing  90,000 
copies  per  hour.  This  speed,  however,  is 
for  a  36-page  paper  running  in  a  non- 
collect  mode. 

Several  observers  remarked  about  the 
minimal  vibration  of  the  press  at  tach¬ 
ometer  speeds  of  60,000  papers.  (The 
Gazet  people  reported  a  problem  with  the 
blankets,  but  said  they  were  confident  the 
speeds  could  he  raised  “much  higher” 
without  difficulty.) 

A  readily  apparent  feature  of  the  press 
are  the  very  short  web  leads,  which  many 
believe  will  materially  reduce  newsprint 
waste.  While  the  Gazet  has  not  yet  ac¬ 
quired  records  on  paper  consumption  with 
the  new  press,  the  engineering  specifica¬ 
tions  in  relationship  to  the  webs  lead  ex¬ 
perienced  technicians  to  believe  that  lower 
waste  figures  will  result. 

Bruyneel  pointed  out  for  visitors  the 
advantages  of  a  three-web  press:  shorter 
time  needed  for  webbing,  no  web  tension 
problems,  simpler  alignment  of  the  webs 
after  each  flying  paster,  higher  net  out¬ 
put,  and  safer  operation  of  press  and 
folder. 

One  manager  at  the  Antwerp  paper’s 
open  house  expressed  surprise  over  the 
space  requirements  for  a  jumbo.  It  was 
pointed  out  that  considering  the  capacity 
of  the  press,  its  length  is  only  59  feet  as 
compared  to  the  105  feet  of  a  standard 
press  of  the  same  canacity.  The  height  is 
30  feet  because  no  balloon  formers  are  re¬ 
quired. 

The  Gazet’s  new  building  and  new  pre.ss 
were  both  designed  to  accommodate  a  new 
thin  plastic  plate  system;  in  this  case, 
Letterflex.  The  latter  ties  in  with  a 
switch  at  the  Belgium  paper  to  photocom¬ 
position  through  the  use  of  a  Linotron 
system.  The  wrap-around  plates  are 
locked  directly  on  the  cylinder  without 
the  use  of  saddles. 

Koenig  &  Bauer  engineers  pointed  out 
that  the  same  principles  found  in  the 
Gazet’s  press  could  be  designed  into  a 
newspaper  offset  press. 

Many  observers  in  Antwerp  were  con¬ 
vinced  that  the  age  of  the  super  press, 
like  the  super  jets  and  super  tankers,  has 
arrived  for  the  newspaper  field. 


Gould  retires  as  publisher 
to  direet  Hearst  Foundation 
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Directors  block 
reorganization 
of  News-Journal 

The  board  of  directors  and  editors  of 
the  News-Journal  Co.,  publishers  of  the 
Wihiiivqtnn  (Dela.)  \ews  and  Journal, 
are  locked  in  another  .squabble  over  who 
should  run  the  paper.s — the  owners  or  the 
editors. 

The  latest  dispute  broke  out  December 
2.'!  when  it  was  disclosed  that  the  10- 
member  board  of  directors  had  dis¬ 
approved  personnel  and  departmental 
changes  propo.sed  by  the  editors  of  the 
MorninR  News  and  Evening  Journal. 

According  to  a  paf?e  one  account  of  the 
action  in  the  Journal,  the  editors’  plan, 
which  was  to  have  taken  effect  January  1, 
involved  four  promotions: 

— Curtis  Wilkie  from  invest  ipative  re¬ 
porter  to  associate  editor.  That  promotion 
is  not  affected  by  the  board’s  action,  pre¬ 
sumably  because  it  was  announced  on  the 
bulletin  board  of  the  newsroom  2  weeks 
ago. 

— John  K.  Baker,  from  metronolitan 
editor  to  manapinR  editor  of  both  News- 
Journal  paners. 

— Leslie  E.  Cansler  Jr.,  from  manajtinp: 
editor  of  the  Evening  Journal  to  assistant 
manae:injj  editor  of  the  combined  papers. 

— P.  Robert  Hodierne  from  assistant 
metronolitan  editor  to  metropolitan  editor. 

Wilkie  now  renorts  directly  to  executive 
editor  John  G.  Craip  Jr.  and  functions  as 
executive  editor  in  his  absence. 

For  an  interim  period,  it  was  planned 
that  Cansler  would  continue  to  devote  his 
attention  to  the  Eveninp  Journal,  of  which 
he  has  been  manapinp  editor  for  7  years. 
Harry  F.  Themal,  manaprinn:  editor  of  the 
Morninp:  News  for  !'/<  years,  would  per¬ 
form  a  similar  role  for  that  newsnaper. 

It  also  was  prono.sed  that  the  life  styles 
department,  which  deals  essentially  with 
feature  stories,  would  be  merged  into  the 
metropolitan  news  staff. 

Craic:  said  the  staff  chanjres  would  be 
followed  by  a  nropram  designed  to  imorove 
the  quality  of  the  newspaners,  insure  con¬ 
sistency  of  coverage  and  tone,  and  mini¬ 
mize  instances  of  “erratic  and  unfair” 
rei)ortin!?. 

The  board’s  decision  was  announced  by 
David  H.  Dawson,  chairman  of  the  board. 
Daw'son,  who  is  a  director  of  the  Du  Pont 
Co.  and  a  retired  senior  vicepresident 
and  executive  committee  meml)er  of  the 
Du  Pont  Co.,  said  the  dispute  centered 
on  the  relative  importance  of  newspaper 
quality  versus  newspaper  finances  rather 
than  on  general  questions  of  news  judg¬ 
ment.  He  said  no  further  steps  would  be 
taken  until  an  unnamed  team  of  “news¬ 
paper  experts”  examined  the  proposal  in 
detail  and  reports  to  the  board. 

Richard  P.  Sanper,  president  and  edi¬ 
tor-in-chief  of  the  papers,  told  news 
staffers  that  he  sided  with  the  editors  in 
the  dispute. 

Sanger  and  Craig  have  had  previous 
conflicts  with  the  News-Journal  board. 
Probably  the  most  famous  disagreement 
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occurred  in  the  fall  of  1972,  when  the 
board  decided  to  endorse  the  re-elections 
of  President  Nixon,  Sen.  Boggs,  and  Rep. 
Pierre  S.  du  Pont  IV.  The  editors  balked, 
saying  neither  they  or  their  opponents 
deserved  endorsement.  An  editorial  to 
that  effect  ran  along  with  a  statement 
which  endorsed  Nixon,  Boggs  and  Du 
Pont. 

The  News-Journal  papers  are  owned  by 
Du  Pont  Co.  and  Christiana  Securities  Co. 
If  a  merger  between  the  two  companies 
clears  legal  hurdles,  the  papers  would  be 
owned  by  Du  Pont,  which  has  pledged 
to  sell  the  papers. 

• 

Appeals  court  allows 
Hoe  ‘premium’  claims 

R.  Hoe  &  Co.  trustee  has  been  ordered 
by  the  U.S.  Court  of  Appeals  to  accept 
claims  by  nine  publishers  seeking  recov¬ 
ery  of  “premiums”  that  were  paid  to  ob¬ 
tain  delivery  of  printing  presses  on  order 
at  time  of  Chapter  X  filing  on  July  7,  1969. 

Abarta  Corp.,  publisher  of  the  Atlantic 
City  (N.J.)  Press,  appealed  from  a  de¬ 
cision  of  the  U.S.  District  Court  for  the 
southern  district  of  N.Y.  in  which  Judge 
Sylvester  J.  Ryan  disallowed  Abarta’s 
claim  of  $177,028  as  an  administration 
expense  or,  alternately,  as  a  general  un- 
■secured  claim. 

The  amount  claimed  represented  the 
difference  between  the  original  contract 
price  of  $836,679  for  a  press  ordered 
by  Abarta  from  Hoe  prior  to  the  Chapter 
X  proceeding  and  the  increased  price 
Abarta  eventually  paid  trustee  to  obtain 
delivery  of  the  press. 

The  appeal  case  was  argued  before  Cir¬ 
cuit  Judge  Friendly,  Feinberg  and  Guer- 
fein  of  the  U.S.  Court  of  Appeals  for  the 
second  circuit  on  November  15,  1974  and 
decided  December  17. 

In  reversing  Judge  Ryan’s  order.  Judge 
Feinberg  who  wrote  the  decision  said: 
“We  hold  that,  on  the  unusual  facts  of 
this  case,  Abarta’s  claim  as  a  general 
un.secured  creditor  is  valid.” 

Together  with  the  other  nine  publish¬ 
ers,  w'ho  also  paid  premiums,  the  claims 
total  about  $900,000.  How  much  the  Hoe 
tru.stee  will  refund  still  must  be  decided. 

Donald  S.  Taylor,  president,  Abarta 
Corp.,  said  it  is  expected  that  about  half 
of  the  claimed  amount  will  l>e  recovered 
in  the  form  of  stock  in  the  new  R.  Hoe 
&  Co.  Hoe  which  sold  its  press  division  to 
Wood  Newspapers  is  in  the  process  of 
reorganizing  its  saw  manufacturing  di¬ 
vision. 

• 

McLaughlin  is  named 
director  of  news  wire 

Leighton  McLaughlin,  44,  night  tele¬ 
graph  editor,  Chicayo  Sun-Times,  has  been 
named  director  of  the  Chicago  Daily 
News-Sun  Times  News  Service,  succeed¬ 
ing  Gerry  Robichaud,  62,  who  plans  to 
retire  to  Mexico  after  serving  as  director 
since  June,  1973. 


Past  Week’s  Ran^e 
of  Stock  Prices 


NEWSPAPERS 

Affiliated  Publications  (AMEX) 
American  Financial  Corp.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Comm.  (NYSE) 

Com.  Corp.  (OTC)  . 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm  (OTC)  . 

Gannett  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harte  Hanks  (NYSE)  . 

Jefferson-Pilot  (NYSE)  . 

Kniqht-Ridder  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AME)()  . 

Multimedia  (OTC) 

New  York  Times  (AMEX)  . 

Panas  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebecor  (AMEX)  . 

Speidel  (OTC)  . 

Thomson  Newspapers  (CE) 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 
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Abitibi  (CE)  . 

Addressograph  Multi.  (NYSE)  . 

Altair  (OTC)  . . 

Ball  Corp.  (NYSE)  . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OTC) 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE) 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  . 

General  Elect'-ic  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace,  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nekoosa  (NYSE) 

Harris  Corpo'-ation  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

Log  Etronics  (OTC)  . 

MacMillan,  Bloedel  (CE)  . 

Milqo  Electronics  (AMEX)  . 

Millmaster  Onyx  (AMEX)  . 

Minnesota  Min.  S  Mfg.  (NYSE)  . 

Optronics  International  Inc . 

Richardson  (NYSE)  . 

Rockwell  Inti  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Fo-est  Ind.  (NYSE)  . 

Sun  Chemical  (NYSE)  . 

Wheelabrato'-Frye  (NYSE)  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMEX)  . 

ADVERTISING  AGENCIES 
Batten,  Barton  Durstine,  Osborn  (OTC) 

Do-emus  (OTC)  . 

Doyle.  Dane,  Be-nbach  (OTC)  . 

Foote,  Cone,  Beldinq  (NYSE)  . 

Grey  Advertising  (OTC)  . 

Intercublic  G-oup  (NYSE)  . 

Needham,  Harper  &  Steers  (OTC)  . 

Ogiivy,  Mather  (OTC) 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locke  (OTC)  . 

Wells  Rich  Greene  (NYSE)  . 
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Hollingsworth  named  GM 

Robert  E.  Hollingsworth  was  named 
general  manager  of  the  Dallas  Times  Her¬ 
ald  on  January  1.  .A.s  general  manager, 
Hollingsworth  will  be  responsible  for  the 
personnel,  production  and  administrative 
departments  of  the  newspaper  as  well  as 
Newsnaner  Enterorises,  Inc.,  a  wholly- 
owned  offset  printing  subsidiary. 

Hollingsworth  joined  the  Times  Herald 
as  a  reporter  in  1949.  He  has  served  as 
political  writer,  city  editor,  Washington 
Bureau  chief,  managing  editor  and  admin¬ 
istrative  assistant  to  the  publisher  and 
to  the  president. 
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"The  quickest  way  to  run  out 
of  LP-gas  is  to  use  electricity." 

True  □  or  False?  □ 


It’s  true.  Both  the  electric  utilities 
and  the  LP-gas  companies  depend 
heavily  on  natural  gas  for  their  very 
existence.  In  fact,  about  70%  of  LP- 
gas  is  extracted  from  natural  gas. 
The  utilities  would  like  to  use  more 
natural  gas  because  it’s  both  cheap 
and  clean-burning.  But  the  supply 
is  limited,  and  as  more  natural  gas 
goes  to  make  electricity,  much  less 
is  available  for  its  traditional  users. 
And  this  is  not  necessarily  in  the 
best  interests  of  the  country. 

When  the  electric  people  convert 
gas  into  electricity,  a  substantial 
amount  of  energy  is  lost  in  the  pro¬ 
cess;  it  simply  goes  up  the  stack  as 
heat.  Add  transmission  losses  to  this. 


and  you  can  see  why  it  takes  from 
two  to  three  times  as  much  of  our 
precious  fossil  fuels  to  heat  a  home 
with  electricity  as  it  does  with  gas. 
The  ratios  are  about  the  same  for 
LP-gas. 

But  figures  like  this  have  not  re¬ 
ceived  a  lot  of  exposure,  and  there 
are  many  more  aspects  of  the  LP-gas 
industry  that  are  simply  not  well 
known.  To  remedy  this,  we’ve  col¬ 
lected  all  the  pertinent  facts  we 
could  lay  our  hands  on  about  our 
product,  and  they’re  yours  for  the 
asking.  Just  mail  us  the  coupon  be¬ 
low.  We  feel  that  energy  problems 
will  be  with  us  for  a  while  yet,  so  the 
information  is  definitely 


ammt  for  your  files. 


To:  National  LP-Gas  Association 

79  West  Monroe  Street  •  Chicago,  Illinois  60603 

Please  send  me  the  complete  new  LP-Gas  information  kit. 


Publication. 


Advertising  scene 


Women’s  interest 


Black-owned  newspapers 
favored  by  Zebra  agency 


stories  garner 
prizes  for  26 


By  Daniel  L.  Lionel 

“Downturn  in  the  economy?  Not  here!” 
says  Bill  Castleberry,  who  heads  up 
America’s  number  one  black-oriented  ad¬ 
vertising  agency,  Zebra  Associates,  Inc. 

Castleberry  predicts  Zebra’s  $4.1  mil¬ 
lion  of  1974  billing  will  hit  close  to  $5 
million  in  1975. 

“Basically,”  he  said,  “industry  is  begin¬ 
ning  to  fully  appreciate  that  marketing  to 
blacks  requires  a  distinct  approach.  Also, 
despite  the  recession,  marketers  have  a 
long  way  to  go  before  their  budgets,  ear¬ 
marked  for  selling  to  the  black  market, 
catch  up  with  the  potential.” 

Zebra  Associates  places  advertising 
for  such  clients  as  AT&T,  Gillette’s 
Track  II  and  Right  Guard,  various 
Schenley  brands.  Gulf  Oil,  Miller  Brew¬ 
ing  and  General  Foods.  The  agency  policy 
calls  for  the  use  of  black-owned  media, 
wherever  possible,  and  Castleberry  finds 
no  lack  of  black-owned  newspapers — 
which  he  says  do  a  great  job  for  the  ad¬ 
vertiser.  “There’s  a  black  newspaper  in 
virtually  every  city  that  has  a  black  popu¬ 
lation,”  he  said.  “It  tells  what  black  kids 
are  doing  in  high  school.  It’s  their  basic 
medium.  It’s  their  Fourth  Estate.”  He 
estimates  there  are  175  black  newspapers 
with  a  total  circulation  of  1,750,000. 

While  there  are  plenty  of  black  maga¬ 
zines  owned  by  blacks  there  arc  few  tv 
stations  that  meet  this  requirement.  The 
closest  the  agency  can  come  to  hitting  the 
black  audience  on  the  tube  is  to  schedule 
commercials  adjacent  to  black  related  pro¬ 
grams. 

Asked  whether  the  nation’s  blacks, 
about  12%  of  the  population,  couldn’t  be 
reached  with  what  the  agency  calls 
‘white  newspapers’  and  magazines,  Rita 
Venn,  media  director,  admitted  that 
blacks  read  them  but  that  the  agency’s 
special  marketing  approach  had  its  great¬ 
est  impact  against  the  background  of  the 
black  media. 

Castleberry  showed  this  visitor  an 
agency  pressentation  which  sounded  like 
most  other  agency  presentations  until  it 
came  to  one  word,  “predisposition.”  It 
was  here  that  the  agency  president  paused 
because  in  this  word  was  wrapped  up  the 
concept  of  Zebra’s  approach  to  marketing. 
“It  is  an  understanding  of  the  black  pur¬ 
chaser’s  “predisposition’  to  a  product 
based  on  his  background,  culture  and  en¬ 
vironment  that  justifies  our  existence,”  he 
said. 

AD  NOTES 

David  Targe,  Newsday’s  vicepresident- 
sales  gave  his  advertisers  a  Christmas 
present  on  a  key  pre-Christmas  selling 
day,  December  17  in  the  form  of  special 
advertising  reprint  called  “Shoppers’ 
Bonus”. 

As  Dave  George,  Newsday’s  director  of 


Bill  Castleberry 


public  relations  put  it,  “Advertisers  often 
dream  of  getting  their  message  into  every 
home  in  a  market — particularly  a  major 
market.  On  Tuesday,  December  17  we  ful¬ 
filled  that  dream.”  In  addition  to  its  regu¬ 
lar  circulation  of  450,000  daily,  Newsday 
offered  advertisers  who  scheduled  ads  for 
that  day  to  have  any  ad  reprinted  in  a 
“Shopper’s  Bonus”  supplement  which  it 
distributed  via  its  own  carrier  boys  to  the 
.‘500,000  non-subscribers’  homes.  Names 
and  addresses  of  non-subscribers  were 
supplied  by  Newsday’s  computers. 

The  supplement  carried  a  total  of  96,000 
lines  and  advertisers  paid  $650  per  page 
additional  for  the  total  bonus  circulation 
plus  their  regular  contract  rate.  Targe 
is  considering  repeating  the  effort  for  key 
selling  events  next  year. 

Newsday  is  also  pleased  with  the  latest 
ABC  figures  reflecting  Sunday  newspaper 
circulation  on  L.I.  They  show’  New’sday’s 
Sunday  newspaper  which  first  hit  the 
streets  in  April,  1972  with  a  Sept.  1974 
circulation  of  366,188  for  Nassau-Suffolk, 
the  Sunday  News  with  344,469,  the  Sun¬ 
day  Times,  149,417  and  the  L.I.  Press, 
1.30,516. 

• 

Newsstand  price  rises 

New’sstand  prices  for  the  Rochester 
(N.Y.)  Democrat  <&  Chronicle  and  Times 
Union,  both  Gannett  Company  new’spa- 
peis,  went  from  15  cents  to  20  cents  on 
December  30.  Home  delivery  remains  at 
90  cents  for  6-days. 


Winners  in  the  15th  annual  Penney-Mis- 
souri  Newspaper  Awards  have  been  an¬ 
nounced  by  Dean  Roy  M.  Fisher  of  the 
University  of  Missouri  School  of  Journal¬ 
ism,  w’ith  $13,4.50  to  be  awarded  26  w’in- 
ners  in  the  program  recognizing  excellence 
in  women’s  interest  journalism. 

The  awards  to  be  presented  during  the 
annual  workshop  March  24-28  are  as  fol¬ 
lows: 

Paul  Myhre  Aw’ard  for  Excellence  in 
Reporting:  Single  story,  Judy  Klemesrud, 
New  York  Times,  $1,000  for  a  story  on 
wives  of  striking  coal  miners  in  Ken¬ 
tucky.  Special  Awards,  $100,  to  Jim  Galla¬ 
gher,  Detroit  Free  Press;  Ena  Naunton, 
Miami  Herald.  Series — Sandy  Flickner, 
Miami  Herald,  $1000  for  “Battling  Retire¬ 
ment  on  a  Fixed  Income.”  Special  Awards, 
$100,  to  Elizabeth  Bennett,  Houston  Post; 
Judie  Modie,  Seattle  Post-Intelligencer. 
Honorable  mention,  Mary  Kimbrough,  St. 
Louis  Globe-Democrat. 

Consumer  Affairs  Reporting:  Phil 
Week,  Bucks  County  Courier  Times,  Lev- 
ittown.  Pa.,  $1,000  for  a  series  on  prob¬ 
lems  tenants  have  with  apartment  leases. 
Special  Awards  of  $100,  to  Jeff  Gaydos 
and  Robert  Windren,  Neiv  Brunswick 
(N.J.)  Home  News,  and  Craig  McDonald 
and  Cliff  Smith,  San  Diego  Union. 

Fashion  Reporting:  Judy  Lunn,  Houston 
Post,  $1,000  for  a  story  on  dressing  by 
codes.  Special  Award,  $100,  to  Ellie 
Schultz,  Arizona  Republic,  Phoenix. 

Section  winners 

Sections  and  Their  Editors — 

Class  I,  dailies  up  to  25,000  circulation 
— First,  Keene  (N.H.)  Sentinel,  Pat  Ha¬ 
ley,  $1,000;  second,  Dedham  (Mass.) 
Daily  Transcript,  Frances  Shuping,  $500; 
third,  Salejn  (Ore.)  Capital  Journal, 
Gloria  Bledsoe,  $250. 

Class  II,  25,000  to  100,000  circulation — 
First,  Rockland  County  (N.Y.)  Journal- 
News,  Clara  Trampe,  $1,000;  second,  Sag- 
inatv  (Mich.)  News,  Sally  K.  Gross,  $500; 
third,  Troy  (N.Y.)  Times  Record,  Mary 
Lou  Simms,  $250. 

Class  III,  100,000  to  250,000  circulation 
— First,  St.  Petersburg  (Fla.)  Times, 
Buddy  Martin,  $1,000;  second.  Providence 
(R.I.)  Journal-Bulletin,  Lorraine  Hopkins, 
$500;  third,  Arizona  Republic,  Phoenix, 
Jeanne  Tro  Williams,  $250. 

Metro,  250,000  and  up  circulation — 
First,  Newsday,  Long  Island,  Richard 
Estrin,  $1,000;  second,  Los  Angeles  Times, 
Jean  Sharley  Taylor,  $500;  third,  Miami 
Herald,  Dorothy-Anne  Flor,  $250. 

Class  IV,  weeklies — First,  Montgomery 
County  Sentinel,  Rockville,  Md.,  Jennifer 
Frosh,  $1,000;  second.  Observer  &  Eccen¬ 
tric,  Rochester  and  Birmingham,  Mich., 
Mary  Connelly  and  Christine  Walden, 
$500;  third,  Southfield  (Mich.)  Observer 
&  Eccentric,  Shirlee  Iden,  $250. 
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With  the  attached  THREE-WAY  CARD  we  believe  that  we  have  made  publication  ordering 
much  easier.  Simply  check  off  the  services  of  your  choice  and  return  the  card  today:  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 

Use  This  handy  card  to  order  all  3  of  these 
EDITOR  &  PUBLISHER  PUBLICATIONS . 

EditOI*  ^St  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community — editorial,  advertising,  production,  etc. 

E&P  Market  Guide  published  November  1974 
Exclusive  data  and  statistics,  individual  market  surveys  of  all  daily  newspaper  markets. 

E&P  Year  Book  published  April  1974 

Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  600  pages.  Tear  Here 

Please  send  me: 

EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 
**  □  one  year,  $  I  2.50  D  two  years,  S20.00  D  three  years,  $27.00 

•*E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

O  l''74  dilhin,  .  ..’0.00  p;-i  >  ^pvQBiilk  orders  (5  or  more)  S  18.00  ca . 

No.  of  Copies 

*E&P  MARKET  GUIDE  —  Exclusive  Data  on  Newspaper  Markets 

Q  1 975  edition,  $20.00  pot  eopy.QBulk  orders  (5  or  more)  $  I  8.00  ca . 

No.  of  Copies 


Name . 

Company . Position 

Address  . 


City 


State 


Zip 


HOME  ADDRESS 

BILL  ME  BILL  MY  COMPANY 


OFFICE  ADDRESS 

PAYMENT  ENCLOSED 


‘Payment  with  order  saves  mailing  charge 
*  *U.S.  and  Canada  Only.  All  other  countries  $35.00  a  year. 


D-28 


Order  these  3  Editor  &  Publisher  publications  today 


EDITOR  &  PUBLISHER 
Current  news  of  the  newspap^^r 
industry,  informative  features 
on  newspaper  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  departments  .  .  .  plus 
news  of  syndicates,  equipment, 
related  fields.  $12.50  per  year. 
f32  issues/ 


1975  MARKET  GUIDE 

Exclusive  data  on  daily  news¬ 
paper  markets;  1975  estimates 
of  population,  retail  sales,  and 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspaper  markets.  Data  on 
retailing  and  other  factors.  $20. 
per  copy.  (5  70  pages/ 


1974  E&P  YEAR  BOOK 
Over  600  pages— directory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $20.  per  copy. 


MAIL  THl  ORDLR  CAROS  BftOW— NO  POSTAGE  NfCESSARV  IN  U.S. 


i  BUSINESS  REPLY  MAIL  I 

j  No  Postage  Stamp  Neewsary  H  Mailed  to  the  United  Statw  j 

Postaqo  will  be  p.i  d  by 

Editor  &  Publisher 
850  Third  Avenue 
New  York,  N.Y.  10022 


FIRST  CLASS 
Permit  No.  172 
New  York,  N.  Y. 


Major  actions 
by  top  court 
summarized 

Four  major  actions  turning  on  ques¬ 
tions  of  news  or  advertising  were  taken 
last  week  (Dec.  23)  by  the  Supreme 
Court. 

Two  of  the  cases  concerned  fair  trial 
controversies,  one  had  to  do  with  free 
speech  and  one  with  political  advertising. 

In  one  case,  the  Court  rejected  claims 
that  a  U.S.  Court  of  Appeals  does  not 
have  power  to  issue  procedural  restric¬ 
tions  on  judges  seeking  to  curb  press  cov¬ 
erage  of  criminal  trials. 

The  Justices  declined  to  hear  an  appeal 
by  a  Philadelphia  federal  judge  who  claim¬ 
ed  the  3rd  Circuit  Court  of  Appeals  abused 
its  power  b^•  over-ruling  the  judge’s  oral 
order  forbidding  newspapers  from  pub¬ 
lishing  certain  facts  about  a  defendant. 

Judge  J.  William  Ditter,  Jr.  orally  told 
reporters  covering  the  perjury  trial  of 
Frederick  Schiavo  not  to  write  about  a 
pending  murder  charge  against  Schiavo. 
Ditter  maintained  the  jurors,  who  were 
not  sequestered,  might  read  the  news 
stories  about  the  pending  charges  and 
Schiavo’s  right  to  a  fair  trial  would  be 
threatened. 

The  Philadelphia  Inquirer  and  its  court 
reporter,  Susan  Stranahan,  appealed  the 
order.  The  appeals  court  ruling,  left  in 
effect  by  the  Supreme  Court  action,  ruled 
that  any  order  restricting  press  coverage 
must  be  written,  must  clearly  state  the 
terms  of  the  order  and  its  reason,  and 
must  be  formally  entered  on  the  court 
docket  for  appeal  purposes.  < 

On  the  other  hand,  in  the- case  of  Mur¬ 
phy  V.  Florida,  the  Court  agreed  to  hear 
pleas  on  behalf  of  John  Roland  Murphy, 
also  known  as  “Murph  the  Surf”.  The 
latter  claims  he  was  denied  a  fair  trial  on 
burglary  charges  because  of  his  notoriety 
as  a  jewel  thief  and  because  of  many 
prejudicial  news  stories  before  his  trial. 

In  another  action,  the  Court  let  stand  a 
lower  court  ruling  requiring  three  con¬ 
servative  commentators  to  pay  union  dues 
before  obtaining  permanent  jobs  in  TV  or 
radio. 

The  Justices  declined  to  hear  an  appeal 
of  a  decision  by  the  2d  U.S.  Court  of  Ap¬ 
peals  which  held  that  William  F.  Buckley, 
Jr.  and  M.  Stanton  Eyans  must  pay  dues 
required  by  the  American  Federation  of 
Teleyision  and  Radio  Artists.  Buckley, 
editor  of  the  National  Review,  is  host  on 
the  TV  show,  “Firing  Line”,  and  Evans 
has  a  radio  series  with  the  title  “Spec¬ 
trum”. 

The  Court  also  rejected  a  similar  New 
York  Court  of  Appeals  case  which  decided 
in  favor  of  the  AFTRA  union  holding 
that  Fulton  Lewis  III,  commentator  for 
the  Mutual  Broadcasting  System,  must 
also  pay  union  dues. 

Buckley,  Evans  and  Lewis  all  argued 
that  AFTRA’s  requirements  violated  their 
rights  of  free  speech.  U.S.  District  Court 
Judge  Charles  L.  Brieant  agreed  with 
this  argument,  as — in  effect — did  Chief 
Justice  of  the  United  States  Warren  Bur¬ 


ger  and  As.sociate  Justice  William  0. 
Douglas  in  last  week’s  Supreme  Court 
opinion. 

The  highest  tribunal  agreed  to  decide 
the  constitutionality  of  state  laws  requir¬ 
ing  that  printed  political  advertising  iden¬ 
tify  the  nrinter  and  who  naid  for  the  ad. 
The  Justices  will  hear  oral  arguments  on 


To  find  out  which  of  tw’o  crossword  puz¬ 
zles — readers  preferred,  the  Nashville 
Banner  conducted  “The  Great  Crossword 
Puzzle  Controversy”  December  9  through 
December  13. 

At  the  end  of  October,  the  Banner 
stopped  running  a  crossword  distributed 
by  United  Feature  Syndicate — a  puzzle 
the  paper  had  carried  for  years — because 
the  editors  thought  the  puzzle  no  longer 
presented  a  challenge.  The  “easy”  puzzle 
was  replaced  by  the  New  York  Thnes  daily 
crossword  edited  by  Will  Weng. 

As  soon  as  the  old  puzzle  was  pulled, 
“easy”  fans  started  to  write  and  call  say¬ 
ing  the  Banner  had  taken  away  their  re¬ 
laxation. 

In  response  to  all  of  the  complaints, 
four  weeks  later  the  Banner  returned  the 


a  decision  by  a  3-judge  court  which 
struck  down  a  Texas  printing  law  on 
grounds  it  infringed  on  a  free  press  and 
was  too  vague.  Texas  said  at  least  33 
other  states  have  similar  laws.  A  federal 
law  parallels  part  of  the  Texas  statute. 
A  similar  Florida  law  already  has  been 
upheld. 


“easy”  puzzle — then  began  to  hear  from  an 
equally  vocal  group  who  favored  the  chal¬ 
lenge  of  the  New  York  Times  puzzle. 

To  solve  the  “controversy,”  the  paper 
ran  both  puzzles  side-by-side  for  five  days 
with  a  ballot,  requiring  the  reader’s 
name,  to  determine  the  most  popular  puz¬ 
zle.  The  ballot  even  included  the  compro¬ 
mise  choice  of  running  the  more  difficult 
New  York  Times  puzzle  but  also  running 
the  .solution  somewhere  else  in  the  paper. 

Of  the  965  readers  who  cast  ballots, 
63.7%  voted  for  the  continuation  of  the 
United  Feature  “easy”  puzzle,  29.5% 
voted  for  the  New  York  Times  puzzle 
and  7%  voted  for  the  Times  puzzle  with 
the  answer  the  same  day. 

The  readers  have  spoken  and  the  “easy” 
puzzle  is  secure. 


It’s  a  seller’s  market, 


Conway  C.  Craig 
(512)434-4900 
P.O.Box  28182 
San  Antonio, 
Texas  78228 
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Don  Malcolm 
(214)324-4231  or 
(214)233-4334 
41 7 -W 

13601  Preston  Rd. 
Dallas,  Texas  75240 


Mr.  Publisher, 
but  for  how  long? 


Your  newspaper  is  worth  more  than  it  has  ever 
been.  Quite  possibly  much  more  than  you 
realize.  [Write  for  an  evaluation  formula.) 

We  have  qualified  buyers  for  your  newspaper. 
At  top  dollar, 

But  frankly,  we  don't  know  how  long  this  seller's 
market  is  going  to  hold,  with  newsprint  and  other 
costs  increasing. 

We  would  like  to  talk  to  you,  without  obligation, 
and  in  the  strictest  confidence,  about  the  value  of 
your  newspaper,  and  your  chances  of  selling. 

If  you're  even  a  little  bit  curious,  pick  up  the 
phone  now  and  call  or  write  Conway  C.  Craig, 
or  Don  Malcolm. 


•Im 


Doubleday  Media 

Brokers  of  Radio,  TV,  CATV  and  Newspapers 
Newspaper  Specialists:  Conway  C.  Craig  and  (Don  Malcolm 


Readers  vote  back  ‘easy’  crossword 
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Parade,  agency  sue 
Tucson  man  in 
moon  fraud  case 

Both  Pnrude  maj^azine  and  Foote,  Cone 
and  Beldinp:  Communications  Inc.,  New 
York,  have  filed  suits  in  connection  with 
an  alleged  mail  fraud  case  involvinp  the 
sale  of  land  dee<ls  to  the  moon. 


The  suits  involve  an  Arnold  0.  Morales, 
a  -year-old  Tucson,  .4riz.,  real  estate 
agent  who  was  arrested  November  2.5  for 
mail  fraud.  Morales  allegedly  placed  an 
ad  in  the  Nov.  24  issue  of  Parade  offering 
moon  land  parcels  for  sale. 

.Allegedly,  Morales  used  Foote,  Cone 
and  Belding  insertion  order  stationery 
to  place  the  ad  in  the  Sunday  supplement 
and  to  avoid  advance  payment  of  the  ad. 
Headline  for  the  ad  read,  “The  Perfect 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)!  imes  Roman,  leaded! 

And  get  the  whole  thing  on  Vk  legal  size  pages. 

Forty  years  ago.  our  Ptihlishers  l.ihel  Insurance  policy  had  more  I 

exclusions  than  it  did  coverage,  loday,  there's  only  one  exclusion  | 

left;  (  ommereial  printing  for  third  parties.  And  you  can  have  that,  too, 
for  a  small  extra  premium. 

Fhat's  what  experience  will  do  for  you.  That's  why  IVi  pages  of  10 
point  leaded  l  imes  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details.  [ 

Here  are  the  facts  of  life,  about  libel  suits,  as  we've  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it's  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it's  bound  to  ! 

•  happen. 

3  When  you  w  ind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 

•  sock  it  to  you.  Fhey  won't  want  to  miss  the  opportunity  to  get  | 
even  for  your  had  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It's  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  hut  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You'll  probably  only  need  it  once  or  tw  ice. 
hut  it's  curtains  if  you're  without  it  when  the  time  comes.  If  you  (or  1 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we'll 
respond  by  mail  (12  point  IBM  F.lite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now'. 

■  Publishers  Libel,  Departnieut  B-1  ■ 

H  Lmplosers  Keinsuranee  ('orporatiun  B  I 

■  21  West  lOlh  Street  ■  ' 

■  Kansas  (.'its,  Missouri  641(15  ® 

■  Please  tell  me  more  about  your  Publishers  1  ibel  coverage.  I 

I  NAMF  _  I  I 

■  IIMl^ _  ■ 

_  PI  BI  K  AIKIN  _ _  _ 

■  ADORtSS  ■ 

I  ( I  rv.  sr  vrt . /IP  _  _  ■  I 

I  I  FI  t  PHONE _ I  i 

EDITOR 


Gift  in  Time  for  Cliristmas — 1,000  acres 
on  the  Moon.”  The  ad  which  actually  sold 
“deeds”  for  $4.98  mentioned  twice  that 
the  solicitation  was  for  “novelty  item  only 
not  a  legal  instrument.” 

Morales,  who  is  free  on  $5,000  bail,  was 
held  over  in  U.S.  District  Court  by  U.S. 
Magistrate  Raymond  T.  Terlizzi  on  Dec. 
19.  The  .judge  found  “probable  cause  to 
believe  that  Morales  placed  the  novelty 
ad.”  He  is  charged  with  “using  multiple 
mailing  addresses  and  false  names  to  so¬ 
licit  an  estimated  700  orders  totalling  al¬ 
most  $36,000.” 

Parade  which  already  attached  Morales 
operating  mail  box  in  cooperation  w’ith 
the  U.S.  Postal  Service  is  seeking  relief 
through  both  a  permanent  injunction  and 
getting  the  money  for  the  ad. 

FCB  is  seeking  $40,935  for  advertising 
costs  plus  $300,000  punitive  damages  from 
Morales. 

• 

Narrower  newsprint 
favored  by  35% 

A  poll  by  the  California  Newspaper 
Publishers  Association  revealed  more 
than  35%  of  the  responding  publishers 
are  considering  a  reduction  in  the  width 
of  the  newsprint  rolls  they  currently 
used. 

One-third  of  CNPA’s  370  weekly  and 
daily  publishers  responded  to  the  survey. 
Estimated  annual  savings  of  newspapers 
planning  a  reduction  ranged  from  three 
to  2,500  tons.  Translated  into  dollars  (at 
$280  per  ton)  and  the  figures  are  $840 
to  $700,000  in  yearly  savings  on  paper. 

Cost  of  altering  composing  and  print¬ 
ing  equipment  to  accommodate  a  reduc¬ 
tion  in  the  width  of  rolls  ranged  from 
$500  to  $66,000. 


FCC  approves  renewal 

Administrative  Law  Judge  Thomas  B. 
Fitzpatrick  has  granted  the  application 
of  Post-Newsweek  for  renewal  of  license 
of  Miami  station  WPLG,  the  Federal  Com¬ 
munication  Commission  has  announced. 
The  action  is  subject  to  the  condition  that 
the  grant  is  without  prejudice  to  what¬ 
ever  action,  if  any,  the  commission  may 
deem  appropriate  as  a  result  of  the  civil 
suit  of  Forrestal  Village,  Inc.  against 
Katharine  Graham  and  the  Washington 
Post  Co.  Forrestal  Village  is  a  Post  stock¬ 
holder  that  alleges  misleading  statement 
in  connection  with  the  public  sales  of  Post 
company  stock  and  also  mismanagement. 


Okla.  daily  sold 

The  sale  of  the  Pryor  (Okla.)  Daily 
Times  by  Mr.  and  Mrs.  William  A.  Rey¬ 
nolds  to  Gene  Stipe  and  Francis  Stipe 
was  announced  recently.  Francis  Stipe  is 
manager  of  the  newspaper  and  radio  en¬ 
terprises  he  and  his  brother  own  in  Mc- 
Alester,  Okla.,  and  Oklahoma  City.  Rey¬ 
nolds  will  give  his  attention  to  Oklahoma 
City  business  interests. 
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For  40  years,  newspaper  promotion,  public  relations  and  research 
executives  have  submitted  their  outstanding  efforts  in  E&P’s 
annual  promotion  contest.  The  awards  have  added  to  the  prestige 
and  importance  of  promotion  and  the  promotion  executive  within 
the  newspaper  community.  The  exhibit  of  winners  and  other 
entries  at  the  INPA  conference  provides  an  interchange  of  pro¬ 
motion  ideas  and  techniques. 

This  year,  a  first  prize  and  certificate  of  merit  will  be  awarded 
in  13  classifications,  and  in  two  circulation  categories.  An  entry 


Deadline  for  entries:  March  3,  1975 

fee  of  $10  per  entry  is  required  in  all  classifications,  except  for 
films  and  radio  and  television  commercials,  which  carries  a  $15 
entry  fee.  Checks  for  entry  fees  should  be  made  payable  to  Editor 
&  Publisher.  All  entries  and  entry  fees  should  be  sent  to  Joe  Wise, 
E&P-INPA  Promotion  Contest,  801  Texas  Ave.,  Houston,  Tex. 
77002  to  arrive  before  the  deadline  of  March  3.  Judging  will  be 
held  in  Houston,  Tex.  and  winners  and  other  entries  will  be  ex¬ 
hibited  at  the  INPA  Conference  in  Mexico  City,  May  18-22,  1975. 
Entries  must  carry  official  entry  blanks,  available  from  Editor  & 
Publisher  or  INPA. 


COMPETITION  RULES.  GENERAL  INFORMATION  AND  CLASSIFICATIONS 


GENERAL  RULES, 
INFORMATION 

Entries  must  consist  of  promotion 
prepared  by  a  newspaper,  news¬ 
paper  group  or  newspaper  rep¬ 
resentative  firm  for  a  newspaper 
or  group  of  newspapers,  during 
the  calendar  year  1974. 

In  all  instances,  entries  must  be 
labeled  with  official  entry  blanks, 
or  reproduction  of  an  entry  blank, 
indicating  name  of  newspaper, 
category  entered,  circulation 
group  (over  100,000;  under  100,- 
000),  and  the  name  of  person 
submitting  the  entry.  Each  entry 
should  carry  a  brief  explanation 
and  results  —  when  they  can  be 
documented.  $10  entry  fee,  per 
entry,  required  except  for  some 
classifications  which  have  a  fee  of 
$15  per  entry.  Description;  NO 
ENTRIES  MAY  EXCEED  18  BY  24 
INCHES.  Keep  exhibits  simple 
and  avoid  excessive  decoration. 

Ship  all  entries,  prepaid,  to  ar¬ 
rive  no  later  than  March  3,  1975 
to  assure  arrival  for  judging.  No 
collect  packages  will  be  accepted. 
No  entries  will  be  returned,  ex¬ 
cept  as  otherwise  noted.  Entries 
exhibited  at  the  INPA  conference 
may  be  picked  up  after  the  con¬ 
ference.  Continuing  themes  or 
programs  that  have  won  first 
prizes  in  the  past  two  consecutive 
years  will  not  be  eligible  in  the 
1974  competition. 

Awards  shall  consist  of  a  First 
Prize  and  Certificate  of  Merit 
in  each  category,  and  circulation 
group. 


COMPETITION 

CLASSIFICATIONS: 

1.  Circulation/EditorigI  Pro¬ 
motion,  in-paper  advertis¬ 
ing;  Entries  to  consist  of  ad¬ 
vertising  published  in  the 
newspaper  during  1974  to 
promote  circulation  or  read¬ 
ership.  Sub.nit  a.ctual  tear- 
pages  or  newsprint  proofs 
mounted  on  l8-by-24-inch 
white  board.* 

2.  Advertising  Promotion,  in- 
paper  advertising:  Entries 
to  consist  of  advertising  pub¬ 
lished  in  the  newspaper  dur¬ 
ing  1974  to  promote  classified 
or  display  advertising.  Submit 
actual  tearpages  or  newsprint 
proofs  mounted  on  l8-by-24- 
inch  white  board.* 

3.  Trade  Paper  Advertising: 
Entries  to  consist  of  up  to  12 
advertisements  published  in 
trade  papers  (magazines) 
during  1974.  Submit  tear¬ 
pages  or  proofs,  mounted  on 
boards  not  to  exceed  18-by- 
24-inches.* 

4.  Radio  Promotion:  Entries  to 
consist  of  1974  tapes  of  radio 
spots,  either  reol-to-reel  or 
cassette,  used  to  promote 
newspaper  circulation  (read¬ 
ership)  or  advertising.  Each 
entry  to  consist  of  a  single 
spot  or  campaign  of  not 
more  than  six  commercials  on 
a  single  subject.  ($15  per  en¬ 
try  fee  required  for  fhh  c/os- 
sificafion.) 

5.  Television  promotion:  En¬ 
tries  to  consist  of  film  or 
videotape  of  1974  television 


spots,  used  to  promote  news¬ 
paper  circulation  (readership) 
or  advertising.  Each  entry  to 
consist  of  a  single  spot  or 
campaign  of  not  more  than 
six  commercials  on  a  single 
subject  (i.e.,  circulation,  clas¬ 
sified,  etc.)  ($15  fee  per  entry 
required  for  this  classifica¬ 
tion.) 

6.  Outdoor/ Poster  promo¬ 
tion:  Entries  to  consist  of 
photographs  of  painted  bul¬ 
letins  or  outdoor  billboards, 
actual  examples  of  transit  ad¬ 
vertising,  rack  cards  or  other 
posters  used  to  promote  news¬ 
papers  during  1974.  Entries 
limited  to  up  to  six  examples. 

7.  Direct  Mail  Promotion: 
Entries  to  consist  of  mail 
campaigns  to  promote  news¬ 
paper  classified  or  display 
advertising  during  1974,  ex¬ 
clusive  of  market  data  book¬ 
lets,  files  or  brochures.  Sub¬ 
mit  in  convenient  form,  either 
on  l8-by-24-inch  white  board.* 
or  in  scrapbooks, 

8.  Market  Data  Folders:  En¬ 
tries  to  consist  of  booklets, 
files,  brochures  containing 
data  and  facts  on  the  news¬ 
paper  and  its  market,  for  1974 
selling.  Submit  in  portfolio 
form,  unmounted. 

9.  Newspaper  Research:  Re¬ 
port  of  research  study  on 
newspaper  readership,  usage, 
including  methodology,  sam¬ 
ple  information,  prepared  for 
or  by  a  newspaper  during 
1974,  for  either  advertising, 
circulation  or  management 
use.  Submit  in  booklet  form. 


10.  Circulation  Carrier  Pro¬ 
motion:  Entries  to  consist  of 
1974  promotion  activities — 
contests,  trips,  recruiting,  etc. 

— directed  to  the  newspaper's 
own  carrier  and  sales  organi¬ 
zations;  submitted  in  scrap¬ 
book  form. 

11.  Public  Relations/Commu¬ 
nity  Service:  Entries  to  con¬ 
sist  of  promotional  material 
only,  (including  editorial  ma¬ 
terial)  designed  to  promote 
or  publicize  a  public  relations, 
community  service  activity  or 
special  event  performed  by 
a  newspaper  or  newspaper 
group  during  1974.  Submit  in 
scrapbook  form. 

12.  Newspaper  in  the  Class¬ 
room— Entries  to  consist  of 
descriptions,  supportive  ma¬ 
terial,  publications  and/or 
programs  working  with  stu¬ 
dents  and/or  educators.  Sub¬ 
mit  in  scrapbook  form. 

13.  Newspaper  -  sponsored 
films:  Motion  picture  films 
produced  by  or  for  a  news¬ 
paper's  promotional  or  public 
relations  use  during  1974,  for 
showing  to  advertisers,  educa¬ 
tors,  students,  community 
groups,  or  organizations,  or 
for  use  as  documentary  tele¬ 
vision  programs.  ($15  fee  per 
entry  required  for  this  clas¬ 
sification.) 

*lf  ads  or  promotion  pieces 
are  less  than  full-page  size, 
more  than  one  exhibit  may  be  ! 
mounted  on  each  18  x  24-inch  j 
board  (Classifications  1,  2,  3 
and  7). 


Retail  sales  workshops 
to  combat  tv  scheduled 


The  Newspaper  Advertising  Bureau  Inc. 
is  planning  to  hold  10  workshops  between 
January  14  and  February  20  to  help  news¬ 
paper  ad  salesmen  fight  television  for  re¬ 
tail  dollars. 

The  day-long  sessions  include  an  airing 
of  the  Television  Bureau  of  Advertising’s 
strategy,  viewing  of  commercials  and  the 
development  of  counter  strategies. 

Each  workshop  designed  to  accommo¬ 
date  no  more  than  200  people  will  be  run 


by  Bill  Solch,  NAB’s  vicepresident  of  re¬ 
tail  sales  development.  It  will  include  the 
aid  of  Mac  Morris,  vicepresident  of  na¬ 
tional  sales,  and  Mike  Kelley,  head  of  the 
bureau’s  Chicago  office.  Each  begins  at 
9  a.m. 

The  workshop  is  being  held  in  response 
to  TvB’s  announced  goal  of  $3  billion  by 
1980  which  is,  according  to  television  bu¬ 
reau  president  Roger  D.  Rice,  going  to 
come  right  out  of  the  pocket  of  newspa- 


What - 

do  you 

caUit? 

A  word  game  for  word  mongers 


— 

There  are  many  common  things,  that 
all  of  us  have  seen,  that  don’t  have 
common  names. 

Like  the  item  on  the  left.  If  you  were 
covering  a  parade,  what  would  you 
call  one  of  these  military  dress  hats? 

Or,  what  about  the  machine  on  the 
right?  If  you  saw  such  a  machine 
backfilling  dirt  around  a  new  home, 
what  would  you  call  it?  The  proper 
generic  name  is  “track-type  loader,” 
sometimes  called  “crawler-loader”  or 
“tractor-shovel.”  But  don’t  let  the 
color  confuse  you.  People  sometimes 
assume  if  it’s  a  yellow  tractor,  it  was 
made  by  Caterpillar. 

Cat  and  Caterpillar  are  registered 
Trademarks  of  Caterpillar  Tractor 

_ _ 


Co.  These  Trademarks  should  only 
be  used  to  identify  our  products.  The 
list  includes  scrapers,  track-type  trac¬ 
tors,  pipelayers,  diesel  engines,  and 
track-type  loaders. 

We’d  greatly  appreciate  it  if  you  used 
our  name  only  where  it  properly 
applies. 

Thank  you. 

As  for  the  military  dress  hat,  a  smart 
parade  marshal  would  call  it  a 
“shako.” 


CATERPILLAR 

Wheel  and  Track-Type  Tractors  •  Load¬ 
ers  •  Scrapers  •  Engines  •  Motor  Grad¬ 
ers  •  Pipelayers  •  Off-Highway  Trucks 


Cttirpillar,  Cat  and  [B  art  Trademarks  o)  Caterpillar  Tractor  Co. 


pers  across  the  country. 

According  to  NAB  president  Jack 
Kauffman,  “Broadcast  salesmen  are  pitch¬ 
ing  retailers  with  a  whole  new  lexicon  of 
psoudo-scientific  jargon  that  may  mislead 
retailers  into  believing  that  broadcast  is 
the  modem  way  to  reach  customers.” 

The  training  workshons  will  be  held  in 
Boston.  Mass.,  Conlev’  Plaza,  Jan.  14:  Min¬ 
neapolis.  Minn.,  Marriott  Hotel  in  Bloom- 
initon,  Jan.  Ifi;  Chicago.  Arlington  Park 
Hilton,  Jan.  21;  Los  Angeles,  Airport 
Hvatt  Hour.  Feb.  3;  San  Jose,  Hvatt 
House,  Feb.  4;  Seattle,  Wash..  Washington 
Athletic  Club,  Feb.  6;  New  York,  Tarry- 
town  Hilton,  Feb.  10;  Dallas,  Adolphus 
Hotel,  Feb.  12;  Atlanta,  Ga.,  Sheraton- 
Biltmore,  Feb.  14;  Toronto,  Four  Seasons 
Sheraton,  Feb.  20. 

Fee  is  $10  per  person  including  lunch 
and  a  kit  of  materials.  Reservations  can 
be  made  through  each  hotel.  A  brochure 
is  being  sent  out  to  newspapers  for  fur¬ 
ther  details. 


Bob  Ward  retires 
as  ad  director 

Robert  S.  Ward,  61,  advertising  direc¬ 
tor  for  the  San  Francisco  Newspaper 
Printing  Company  Inc.,  for  the  past  10 
years,  retired  January  1. 

Ward  has  spent  the 
last  40  years  in  news¬ 
paper  advertising,  be¬ 
ginning  his  career  in 
the  general  advertis¬ 
ing  department  of  the 
Hearst  Newspapers 
in  New  York  City  do¬ 
ing  market  research, 
writing  and  editing 
Hearst  Advertising 
publications  and  sell¬ 
ing  advertising. 

He  continued  his  advertising  career 
with  the  Washington  Times  and  the  De¬ 
troit  Times  before  being  named  western 
manager,  retail  stores  division  of  the 
Hearst  Advertising  Service  in  1947.  Ward 
left  Hearst  Advertising  Service  to  become 
department  store  retail  sales  manager  for 
the  Chicago  American  in  1949.  While  in 
Chicago  he  served  as  president  of  News¬ 
paper  Commercial  Associates. 

In  1956  Ward  joined  the  San  Francisco 
Chronicle  as  assistant  advertising  director 
in  charge  of  retail.  He  was  named  adver¬ 
tising  director  for  the  Chronicle  in  1963. 

Ward  was  named  advertising  director 
for  the  Newspaper  Printing  Company 
Inc.,  the  agency  corporation  which  per¬ 
forms  all  non-editorial  functions  for  the 
San  Francisco  Chronicle  and  the  San 
Francisco  Examiner,  in  1965. 

• 

Inside  story 

Washington  Post  reporters  had  only  to 
go  as  far  as  their  building  cafeteria  to 
cover  a  crime  story  one  Sunday  midafter¬ 
noon  recently.  (Dec.  15)  Three  masked 
men,  armed  with  sawed-off  shotguns, 
herded  five  Post  employes  into  a  back 
office  and  forced  them  to  lie  on  the  floor 
while  they  emptied  the  cafeteria’s  safe. 
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Announcing  NEWS^PRINTEIl  II  by  NAFP... 


...and  TWICE 
THE  PLATES 
PER  HOUR 

If  you  need  faster  photopolymer  plate  processing,  this 
new  NAPP  exposure  unit  may  well  be  your  best  answer.  It  will 
expose  TWO  photopolymer  plates  at  one  time,  giving  you 
ONE  HUNDRED  plates  in  the  time  it  normally 
takes  to  process  FIFTY. 

You  can  do  it  with  just  ONE  lamp,  too.  This  eliminates  the 
lamp  life  problems  that  plague  systems  requiring  TWO  UV  light 
sources,  one  of  which  may  be  fresh  and  the  other  on  its 
"last  legs."  No  water  cooling  problems  or  flickering  either. 

NAPP'S  NEWS*PRINTER  n  even  takes  the  guesswork  out 
of  when  to  replace  its  SINGLE  lamp.  This  instant-on 
Mercury  Vapor  Lamp  is  constantly  monitored  by  a  UV 
metering  system  which  keeps  track  of  light 
intensity  automatically. 

NEWS*  PR  INTER  II  can  be  used  effectively  with  all 
NAPP  processing  systems  and  many  other 
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news-people 


Jean  Sharley  Taylor  will  become  an  associate 
editor  of  the  Los  Angeles  Times  on  January  6, 
editor  William  F.  Thomas  has  announced.  She 
will  replace  James  G.  Bellows,  who  has  re¬ 
signed  to  become  editor  of  the  Washington 
Star-News.  Mrs.  Taylor,  presently  editor  of  the 
Times  View  section,  will  be  responsible  for  the 
dally  and  Sunday  View  sections  and  the  Sunday 
Calendar  section.  Home  magazine,  TV  Times, 
Real  Estate  and  Travel  sections.  She  also  will 
continue  as  a  member  of  the  Times  Editorial 
Board.  Mrs.  Taylor  joined  the  Times  in  1971  as 
womens  editor  and  was  named  View  editor  in 
1972.  She  previously  was  with  the  Arizona  Re¬ 
public,  the  Miami  Herald,  and  the  Detroit  Free 
Press. 


Cass  Vanzi,  New  York  News  reporter 
— awarded  the  Police  Department’s  Ci¬ 
vilian  Commendation  Award  for  her  part 
in  tracking  down  a  su.spected  church  ar¬ 
sonist  last  July.  The  suspect  spoke  with 
Ms.  Vanzi  and  not  only  reported  on  fires 
already  set  but  also  discussed  his  plans 
to  torch  a  number  of  other  places  of  wor¬ 
ship.  Ms.  Vanzi  relayed  information  to 
police  and  fire  officials  which  led  to  the 
capture  of  the  suspect. 

*  «  * 

William  T.  Cousins,  52 — appointed 
mail  room  superintendent  of  the  Detroit 
Neifs. 

«  *  * 

Bi;njamin  C.  Bradli;k,  executive  edi¬ 
tor,  Washington  Post,  became  the  only 
person  to  have  l)een  awarded  two  of  the 
three  most  prestigious  fellowships  given 
by  Yale  University.  Bradlee  held  a  Poyn- 
ter  appointment  in  1971  and  recently  re¬ 
turned  from  three  days  as  a  Chubb  fel¬ 
low.  Bradlee  reported  that  the  students 
were  most  interested  in  press  ethics  and 
coverage  of  law  and  foreign  policy. 

^  ^ 

Hknry  Hokll,  ill,  circulation  manager 
of  the  Owensboro  (Ky.)  Messenger  and 
Inquirer — joined  the  Kingsport  (Tenn.) 
Tiines-News  as  circulation  manager,  re¬ 
placing  Don  H.  LaFkrnky. 

Sidni:y  H.  Hurlbi'RT,  managing  editor, 
Newburgh  (N.Y.)  Evening  News — to  the 
Burlington  (Vt.)  Free  Press  as  managing 
editor,  succeeding  Hamilton  E.  Davis. 
who  is  joining  the  Gannett  News  Service 
Bureau  in  Washington,  D.C. 


Eugkne  S.  Pulliam,  assistant  to  the 
publisher  of  the  Indianapolis  Star  and 
Neivs — won  the  Indianapolis  Bowling  Pro¬ 
prietors  Association  Kingpin  of  the  Year 
Award  for  his  contributions  to  bowling. 

♦  «  * 

Arthur  Jones,  a  former  associate  edi¬ 
tor  and  European  bureau  chief  for 
Forbes  magazine — named  executive  editor 
of  the  National  Catholic  Reporter,  suc¬ 
ceeding  the  Rev.  John  Joyce. 

♦  •  ♦ 

Bruce  L.  Yfx),  onetime  reporter  for  the 
Milwaukee  Sentinel  and  Syracuse  Herald- 
Jounial  —  appointed  product  publicity 
manager  at  A.  O.  Smith  Corp.,  Milwau¬ 
kee. 

»  ♦  * 

Leo  Reynolds — moved  up  to  classified 
manager  of  the  Louisville  (Ky.)  Courier 
Journal  and  Times  from  administrative 
assistant  for  planning  in  the  advertising 
department.  Reynolds,  54,  has  been  with 
the  newspapers  since  1952.  He  succeeds 
John  E.  Stein. 

♦  *  li: 

Doris  J.  Batliner — named  chief  librar¬ 
ian  of  the  Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Times  succeeding  Josephine 
Johnson,  retired. 

«  «  « 

Joe  Carter,  former  Oklahoma  Journal 
and  Sajmlpa  (Okla.)  Daily  Herald  re¬ 
porter — named  administrative  assistant 
to  Ted  Risenhoever,  Oklahoma  newspaper 
publisher  who  was  recently  elected  to  the 
U.S.  House  of  Representatives. 

V  *  * 

Joseph  V.  Anselmo,  circulation  man¬ 
ager,  Mamaroneck  (N.Y.)  Times — ap¬ 
pointed  circulation  manager  of  the  New 
Rochelle  (N.Y.)  Standard-Star.  Lisa  B. 
Furlong,  a  sportswriter  with  Wostches- 
ter-Rockland  Newspapers  since  1970 — 
named  sports  editor  of  the  White  Plains 
Reporter  Dispatch,  the  first  woman  sports 
editor  of  a  WRN  paper  since  the  man- 
short  WW  II  years. 

Florence  Salomone — named  news  edi¬ 
tor  of  the  White  Plains  Reporter  Dis¬ 
patch.  Formerly  women’s  news  editor  and 
copy  editor  at  the  Yonkers  Herald  States¬ 
man,  she  recently  has  been  editor  of 
Westchester  Weekend.  Jeff  Canning — 
promoted  from  news  editor  of  the  Ma¬ 
maroneck  Daily  Times  to  news  editor  of 
the  Port  Chester  Daily  Item.  Neil  Martin 
— named  city  editor  of  the  Port  Chester 
Daily  Item.  He  was  formerly  a  member 
of  the  County  Bureau  staff.  Ron  Patafio 
moves  from  city  editor  of  the  Port  Chester 
Daily  Item  to  city  editor  of  the  White 
Plains  Reporter  Dispatch.  Helen  Spiro — 
promoted  from  news  editor  of  the  Port 
Chester  Daily  Item  to  Lifestyles  editor 
of  the  New  Rochelle  Standard-Star. 

V  *  « 

George  J.  Earl,  director  of  client  serv¬ 
ices  for  Newspaper  Enterprise  Associa¬ 
tion — named  manager  of  direct  market¬ 
ing. 

*  *  * 

Iain  Calder,  who  was  promoted  to  edi¬ 
torial  director  of  the  National  Enquirer 
last  month — named  vicepresident  and  a 
director  of  the  corporation. 
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THE  PRICE  COMPANY  LIMITED 


T.  J.  Bell  C.  H.  Rosier 


At  a  recent  meeting  of  the  Board  of  Directors  of  The  Price 
Company  Limited,  Mr.  T.  J.  Bell  and  Mr.  C.  H.  Rosier  v\/ere  ap¬ 
pointed  directors  of  the  company  and  members  of  the  Executive 
Committee  of  the  Board.  Mr.  Bell  was  also  named  Chairman  of 
the  Executive  Committee.  Mr.  Bell  is  Chairman  of  the  Board 
and  Chief  Executive  Officer  of  Abitibi  Paper  Company  Ltd.  Mr. 
Rosier  is  President  and  Chief  Operating  Officer,  also  of  Abitibi. 


EDITOR 


24 


•Vorf/i  Adams  (Mass.)  Transcript — ap¬ 
pointed  executive  director,  North  Adams 
Industrial  Development  Commission  at 
annual  salary  of  $15,000. 


James  A.  Schmitt,  30,  previously  clas¬ 
sified  manaper,  Woodbury  (N.J.)  Daily 
Times — to  classified  ad  director  of  the 
Hamilton  (Ohio)  Journal-News.  He  re¬ 
ceived  the  Harte-Hanks  Newspaper  Clas¬ 
sified  Director’s  Award  for  excellence  in 
1973. 


Emmett  H.  Maum,  agri-business  edi¬ 
tor,  Memphis  Commercial-Appeal — named 
“Man  of  the  Year”  by  the  Memphis  Agri¬ 
cultural  Club.  Maum  has  written  a  regu¬ 
lar  column  on  the  forest  industry  since 
1963. 


Chester  L.  Washington,  publisher  of 
the  L.A.  Central-Neivs  Tl’orc,  largest 
black  newspaper  in  the  U.S.  with  a  233,- 
000  weekly  circulation — named  by  Black 
Enterprise  magazine  as  one  of  the  top  100 
black  businesses  in  1974. 


SCIENCE  WINNER — Judith  Roales,  associate 
editor,  Delaware  Stale  News,  Dover,  Del.  has 
been  named  by  the  American  Association  for 
the  Advancement  of  Science  to  receive  its  ex¬ 
cellence  in  science  writing  award  for  1974. 
She  took  top  prize  for  writing  in  newspapers 
with  under  100,000  circulation.  Top  prize  in 
the  over  100,000  category  will  go  to  George 
Alexander  of  the  Los  Angeles  Times.  Roales 
was  selected  for  a  10-part  series  on  the  oil 
and  gas  industry  In  Louisiana  and  Texas  as  it 
applies  to  development  in  Delaware.  Winners 
each  will  receive  $1,000.  The  award  is  sup¬ 
ported  by  the  Westinghouse  Educational 
Foundation. 


James  W.  Baker,  assistant  chief  of  the  As¬ 
sociated  Press  in  Texas  will  become  city  editor 
of  the  Dallas  (Tex.)  Times  Herald  effective 
January  6.  He  succeeds  Bill  J.  Hankins,  who 
will  become  special  projects  editor  responsible 
for  enterprise  assignments.  Baker  formerly  was 
news  editor  and  assistant  managing  editor  of 
the  Columbus  (Ge.)  Ledger-Enquirer.  Hankins 
has  been  city  editor  of  the  Times  Herald  since 
1973.  He  had  been  assistant  city  editor  and 
copy  editor. 


Robert  C.  King,  recently  appointed 
vicepresident  for  advertising  of  the  Min¬ 
neapolis  Star  and  Tribune  Co. — graduated 
from  Harvard  Business  School’s  Advance 
Management  Program,  a  3-month  course 
for  executives  '.vho  expect  to  assume  heav¬ 
ier  responsibilities. 


advertising  street  sales  manager — to  roto 
ad  manager. 


Thomas  P.  O’Donnell,  42,  marketing 
director,  Chicago  Tribune — promoted  to 
the  newly  created  position  of  marketing 
director  of  Tribune  Co. 


Howard  G.  Sundry,  and  Leslie  D. 
Gensmer  are  new  advertising  department 
managers  for  the  Minneapolis  Star  and 
Tribune.  Sundby,  previously  assistant  re¬ 
tail  ad  manager  for  administration — 
named  manager,  local  display  ad  depart¬ 
ment:  and  Gensmer,  formerly  assistant 
classified  ad  manager — to  classified  ad 
manager. 


Peter  Lucas,  former  Massachusetts 
State  House  reporter,  Boston  Clobe,  Bos¬ 
ton  Herald  and  Boston  Phoenix — assigned 
to  press  relations  for  State  Attorney  Gen¬ 
eral-elect  Francis  X.  Bellotti. 


J.  Bill  Frame,  editor  emeritus  of  the 
Lebanon  (Tenn.)  Democrat — named  1974 
winner  of  the  Howard  Edgerton  Memorial 
Award  for  community  service  at  the 
Christmas  party  of  Lebanon  Woolen  Mills. 


Lee  Lescaze,  foreign  editor  since  re¬ 
turning  from  Saigon  in  1973  where  he 
was  bureau  chief  for  the  Washington 
Post — named  national  editor  of  the  news¬ 
paper.  Ed  GooDPA.STra,  previously  owner/ 
editor  of  the  Whitehall  (Wise.)  Times 
(E&P,  Aug.  31,  1974),  was  named  deputy 
national  editor  in  November. 

Other  newly  appointed  editors  at  the 
Post  are:  Joanne  Omang,  assistant  for¬ 
eign  editor:  B.arbara  Bright-Sangier,  as¬ 
sistant  foreign  editor:  JiM  McNamara, 
night  picture  editor  and  Bob  Webb,  pic¬ 
ture  editor  who  will  act  as  deputy  to  Bill 
Snead,  assistant  managing  editor  for  pho¬ 
tography. 


Jo  Murray,  Oakland  Tribune  reporter 
— named  recipient  of  the  Bar  Association 
of  San  Francisco’s  1974  Jane  A.  Harrah 
Memorial  Press  Bar  Award  for  her  series 
“The  Law  and  the  People.” 


William  N.  Roesgen,  43,  editor  for  10 
years  of  the  Kingsport  (Tenn.)  Times- 
Xeivs — to  the  Billings  (Mont.)  Gazette 
as  editor. 


J.  D.anny  Norman,  32,  previously  with 
Singer  Business  Machines  and  associate 
director  Project  Thresholds — Bay  Area 
Urban  League — appointed  personnel  man¬ 
ager  of  the  Oakland  Tribune. 


The  following  administrative  changes 
have  been  announced  by  the  Omaha 
World-Herald: 

G.  Woodson  Howe,  administrative  as¬ 
sistant  to  the  president — named  vicepresi¬ 
dent  and  executive  assistant  to  president 
Harold  W.  Andersen; 

Vernon  D.  Cornish — appointed  admin¬ 
istrative  assistant  to  the  president; 

Robert  B.  McNutt,  who  has  been  ad¬ 
vertising  manager  for  retail  and  classi¬ 
fied — named  director  of  advertising; 

Gene  L.  Overman,  previously  national 
advertising  manager — named  promotion 
manager ; 

Dale  E.  McCarney,  advertising  man¬ 
ager  of  the  World-Herald  Sunday  roto¬ 
gravure  section — appointed  national  ad 
manager; 

Gordon  C.  Lane,  former  reporter,  William  F.  Gority,  formerly  classified 
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Paul  McCue,  general  manager,  Roch¬ 
ester  (Minn.)  Post  Bulletin — elected  pres¬ 
ident  of  the  newly  formed  Star  Copy 
Processing  System  Users  Group. 


SEASON'S  GREETINGS 


Bob  Eddy,  retired  editor-publisher, 
Hartford  (Conn.)  Couraut — elected  to 
three-year  term,  board  of  directors. 
Greater  Hartford  Chapter,  American  Na¬ 
tional  Red  Cross. 


(919)  782-3131 

BOX  17127,  RALEIGH.  N-C.  27609 
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Editorial  workshop  Ily  Roy  H.  Copperud 
More  Biting  Comments 


Demons  for  documentation  will  be  in¬ 
terested  to  hear  that  I  have  received 
some  for  the  oripin  of  the  expression  “bite 
the  bullet,”  as  used  by  President  Ford. 
One  citation,  in  the  Suppleynent  to  the 
Oxford  English  Dictionary,  was  piven  in 
last  month’s  Editorial  Workshop,  but  it 
was  not  altopether  satisfactory. 

Incidentally,  in  last  month’s  column  I 
mentioned  that  I  had  received  130  letters 
from  readers  on  this  subject.  The  total 
now  has  mounted  to  175.  Most  of  them 
pave  the  correct  explanation,  but  very 
few  readers  were  able  to  cite  a  printed 


source;  most  of  them  referred  me  to  West¬ 
ern  movies  and  television  proprams.  Until 
now,  T  have  to  the  best  of  my  knowledpe 
replied  to  every  letter  I  have  received 
from  readers.  But  since  I  have  no  secre¬ 
tarial  help,  this  time  I  must  beg  off 
with  this  blanket  thank-you  to  all  who 
took  the  trouble  to  write. 

John  H.  Lunney,  vicepresident  and  pen- 
eral  manaper  of  the  Merced  (Calif.)  Sun- 
Star,  referred  me  to  a  book  entitled  Sytr- 
gery:  Old  and  Xeic  Frontiers,  by  Robert 
G.  Richardson  (Scribner),  which  cites  “a 
bullet  to  bite  on”  as  an  expedient  used 


in  the  British  Navy  before  the  discovery 
of  adequate  anesthetics. 

Phyllis  Fatica  of  the  Cleveland  Electric 
Illuminatinp  Company,  after  exhaustive 
research,  traced  the  origin  of  the  expres¬ 
sion  to  Revolutionary  War  days.  The  Pic¬ 
ture  Dnok  of  the  Continental  Soldier,  by 
C.  Keith  Wilbur,  contains  an  engraving 
whose  caption  reads,  “A  wounded  soldier 
had  the  small  comfort  of  a  ration  of  rum 
and  a  bullet  to  chew  during  surperv.” 

Allen  M.  Lazarus,  managing  editor  of 
the  Shreveport  Times,  found  the  expres¬ 
sion  in  The  Barnhart  Dictionary  of  Nerv 
English  Since  196.t.  I  consulted  this  book 
myself  at  the  outset,  but  I  looked  under 
bite,  while  Mr.  Lazarus  had  the  sagacity 
to  look  under  bullet.  This  book  gives  “to 
submit  or  resign  to  a  painful  course  with¬ 
out  further  protest  or  delay  (in  allusion 
to  the  alleged  practice  of  having  a  soldier 
bite  a  bullet  for  lack  of  anesthesia  while 
undergoing  a  painful  operation  in  the 
field).” 

The  interesting  conclusion  to  be  drawn 
from  all  this  is  that  while  the  practice 
from  which  the  expression  stems  goes 
back  at  least  two  centuries,  only  recently 
has  it  become  popular  as  a  figure  of 
speech,  especially  among  politicians.  The 
Barnhart  work  cites  its  use  by  Richard 
Harris,  wanting  in  The  New  Yorker 
(1970);  by  The  Times  of  London  (1970); 
and  by  Richard  Nixon  as  quoted  in  Time 
(1969)  and  in  the  New  York  Times 
(1968).  Three  of  the  four  citations  have 
political  contexts.  And  only  new  diction¬ 
aries  list  the  expression. 

A.  Allen  Noe,  supervisor  of  emnlovee 
communications  for  E.  1.  du  Pont  de  Ne¬ 
mours  &  Co.,  Wilmington,  commented,  “If 
the  president  chooses  to  adopt  this  phrase 
as  his  trademark,  he  must  be  a  man  of 
high  caliber.” 

Wayward  Words 

Ron  Nessen,  the  new  presidential  press 
secretary,  made  an  unfortunate  choice  of 
language  when  he  announced,  in  his 
maiden  meeting  with  reporters,  “I  will 
never  knowingly  lie  to  the  White  House 
press  corps.”  'The  word  knowingly  was 
superfluous,  because  Iving  by  definition 
is  conscious  deceit.  His  next  sentence 
somewhat  remedied  matters:  “I  will  never 
knowingly  mislead  the  White  House  press 
corps  .  .  .”  for  it  is  possible  to  uncon¬ 
sciously  mislead  by  retailing  misinforma¬ 
tion  one  believes  to  be  factual. 
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Sunday  price  raised 

The  Pittsburgh  Press  has  announced 
that  its  Sunday  edition  will  cost  50  cents 
in  all  areas  of  distribution,  effective  De¬ 
cember  29,  a  10  cent  increase. 

The  Scripps-Howard  new’spaper  said  in 
its  Sunday  edition  the  steadily  rising  costs 
of  production,  transportation,  labor  and 
materials  had  forced  it  to  make  the  50-cent 
price  standard. 

The  cost  of  newsprint  has  risen  64  per¬ 
cent  and  the  cost  of  ink  113  percent  in 
the  past  two  years  alone,  the  Press  said. 
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^ . .  .the  high-speed, 
low-cost  counter-stacker 
...NOW  with  electronic  count 

The  BALDWIN  Count-O-Veyor  counter-stacker  puts  maximum 
productivity  and  profits  into  your  pressroom  because  it  lets  you 
take  full  advantage  of  high-speed  press  capabilities  without  worry! 

This  versatile,  dependable  counter-stacker  provides  continu¬ 
ous,  built-in  control  of  papers  (up  to  96  pages)  as  they  leave  the 
web  press  folders  and  are  counted,  jogged  and  stacked  at  press 
speeds  up  to  60,000  PPH, 

Where  accurate  count  is  essential,  the  new  Model  108 
Count-O-Veyor  provides  solid-state  electronic  count  of  every 
paper.  The  number  of  papers  in  the  stack  can  be  pre-set,  and  will 
remain  consistent  throughout  the  run. 

A  Count-O-Veyor  stacks  half-or  quarter-fold... or  digest...  with 
folded  or  open  edge  leading. 

You  can  move  it  from  press  to  press  or  use  it  as  the  heart  of  a 
fully  automated,  synchronized  system  to  convey  stacks  to  mailing 
machines. 

Ruggedly  reliable,  easy  to  operate  and  adjust,  the  low-cost 
Ctount-O-Veyor  has  become  the  most  popular  machine  of  its  kind. 

- For  complete  details,  return  coupon  today. - 


^^ALDWIN= 

iZ^EGENHEIMER 

CORPORATION 

401  Shippan  Avenue 
Stamford,  Conn.  06902 
(203)  325-3581  TELEX:  %5-847 


Gentlemen:  Please  tell  me  how  the  Baldwin  Count-O-Veyor 
can  boost  production  profits  in  my  pressroom 
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3rcl  Annual  Directory  of 

JOURNALISM  AWARDS 

PRIZES  •  DEADLINES  •  DETAILS 


This  annual  Directory  of  J oumalism  Awards,  compiled  by 
Editor  &  Publisher,  updates  information  on  competition  for 
prizes  that  is  national  in  scope.  For  the  first  time  various  contests 
open  to  journalists  are  separated  in  four  classifications:  1.  For 
Reporters;  2.  For  Photographers;  3.  For  Editorial  and  Opinion 
Columns;  4.  For  Cartoonists. 

The  compilation  does  not  include  contests  in  the  fields  of  typog¬ 
raphy,  advertising,  promotion,  circulation,  etc.  Information  on 
them  may  be  found  in  The  Editor  &  Publisher  International 
Year  Book.  Also  shown  there  are  many  state  and  regional  awards 
offered  by  press  associations,  press  clubs  and  other  groups. 
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For  Reporting 

AGRICULTURE 

General  subject  of  farminR. 

I’rize:  10-day  trip  to  Europe  and  tro¬ 
phy.  (Value,  $1,800). 

Sponsor:  Ciba-Gcifiy  Corporation. 

Period:  September  1,  1074  and  August 
31,  1975. 

Deadline:  September  15,  1975. 

Elntrie.s  to:  R.  G.  Han.sen,  PR  Manager, 
Agricultural  Division,  Ciba-Geigy  Corp., 
P.O.  Box  11422,  Greensboro,  N.C  27409. 

1974  winner:  .\rlo  Jacobson,  Des  Moinen 
Register  &  Trihinie. 

♦  *  * 

AMERICAN 
WAY  OF  LIFE 

.An  activity  or  accomplishment  contri¬ 
buting  to  the  preservation  of  the  .Ameri¬ 
can  way  of  life. 

Prize:  The  Fourth  Estate  .Award  trophy. 

Sponsor:  The  .American  I.^'gion. 

I’eriod:  1974. 

Deadline:  April  4,  1975. 

Nominations  to:  Director,  National/ 
Public  Relations  Division,  American 
Legion,  1008  K  Street  NW,  Washington, 
I).  C.  20000. 

1973  winner:  James  J.  Kilpatrick  Jr., 
Wa.shington  Star  Syndicate  columnist. 

•Also  open  to  magazines. 

*  *  » 

ANESTHESIOLOGY 

.Anesthesiology  and  the  physicians  who 
practice  the  art  and  .science  of  this  medical 
specialty. 

Prizes:  $500  and  $300. 

Sponsor:  .American  Society  of  Anesth¬ 
esiologists. 

Period:  July  1,  1974  to  .April  30,  1975. 

Deadline:  June  1,  1975. 

Entries  to:  .AS.A  Journalism  .Awards, 
515  Busse  Highway,  Park  Ridge,  Ill.  00008. 

1974  winners:  Donald  C.  Drake,  Philn- 
(ielphid  hiquin'r,  and  B»>rnice  Mancewicz. 
<irand  R(ii)ids  Press. 

.Also  open  to  radio,  tv  and  magazines. 

*  ♦  ♦ 

APPAREL 

Men’s  fashions. 

Prize:  Lulu  statuette.  Eight  categories. 

Sponsor:  Men’s  Fashion  Association. 

Period:  1974. 

Deadline:  December  15,  1975. 

Entries  to:  Richard  Smith,  MF.A,  1290 
.Avenue  of  the  .Americas,  New  A’ork,  N.AL 
10019. 

ARTHRITIS 

.Arthritis  and  other  rheumatic  diseases. 

Prize:  $1,000  and  expenses  to  attend 
presentation  ceremony. 

Sponsor:  Arthritis  Foundation. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  .Arthritis  b'oundation,  1212 
.Avenue  of  the  .Americas,  Ne\v  A'ork,  N.A’. 
100.30. 

1973  winner:  Podine  Schoenberger,  Sew 
Orleans  T iiiies-Pieayune. 

.Also  open  to  radio  and  tv  (Stewart 
Stronach,  WDIO-TV)  and  magazines 
(Ronald  Kotulak,  Chicago  Tribune). 


AVIATION 

Aviation  and  space. 

Prizes:  $500  in  three  categories  and 
trophies. 

Sponsors:  Chry.sler  Corporation,  EDO 
Corporation,  Government  Executive  Mag¬ 
azine,  United  Aircraft  Corporation. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Aviation  Space  Writers  A.s- 
sociation  regional  officers:  Kenneth  S. 
Fletcher,  Hangar  2,  LaGuardia  Airport, 
Flushing,  N.Y.  11371;  John  F.  Judge,  10- 
104  Scout  Drive,  Fairfax,  Va.  22030; 
James  R.  .A.shlock,  Miami  International 
Airport,  Miami,  Fla.  33148  ;  George  H. 
Rhodes,  659(5  Maplewood  Drive,  Cleveland, 

O.  44124. 

*  4:  « 

ASIA 

Prize:  Scroll. 

Sponsor:  Over.seas  Press  Club. 

Period:  1974. 

Deadline:  Februarj’  8,  1975. 

Entries  to:  John  Scott,  OPC,  Biltmore 
Hotel,  New  York,  N.Y.  10019. 

*  4:  « 

AUTO  RAGING 

The  essence  of  the  motor  sport,  racing 
and  participants. 

Prize:  Trip  to  Daytona  Beach,  Fla. 

Sponsor:  R.  J.  Reynolds  Co. 

Period:  1974-75. 

Deadline:  November  15,  1975. 

Entries  to:  Writers’  Contest,  Interna¬ 
tional  Motor  Sports  Association,  PO  Box 
805,  Fairfield,  Conn.  06430. 

1973-74  winners:  Bob  Cutter,  Long 
Island  Press;  Don  McDermott,  Wihning- 
t<m  (Dela.)  Ecening  Journal;  Bill  Barry, 
Woreester  (Mass.)  Telegram. 

*  *  ♦ 

ARCHITECTURE 

Criticism. 

Sponsor:  American  Institute  of  Archi¬ 
tects,  1785  Massachusetts  Avenue  NW, 
Washington,  D.  C.  20036. 

Nominations  for  the  award  (a  medal) 
for  a  distinguished  career  in  architectural 
criticism  and  a  single  work  in  the  area 
must  be  made  by  members  of  AIA. 

*  *  *■ 

AVIATION 

Subject  matter:  All  aspects  of  business 
aviation  and  the  value  of  business  aircraft. 

Prize:  $200  and  expense-paid  trip  to 
annual  meeting. 

Sponsor:  National  Business  .Aircraft 

.Association. 

Period:  1974. 

Deadline:  Januarj’  31,  1975. 

L'ntries  to:  Lois  Henry  .Award,  National 
Business  .Association,  401  Pennsylvania 
Building,  Washington,  D.C.  20004. 

1973  winner:  Jack  Elliott,  Sewark 

(N.J.)  Star-Ledger. 

.Also  open  to  radio,  tv  and  magazines. 

4c 

BANKING 

Executive  women  in  banking. 

Prize:  $300  and  a  i)laque. 

Sponsor:  National  .Association  of  Bank 
Women. 

Period:  June  1,  1974  and  May  31,  1975. 

Deadline:  June  1,  1975. 

EDITOR 


6  contests  scrubbed 
by  their  sponsors 

Several  journalism  award  conte.sts  have 
been  discontinued  this  year,  E&P  has  Ix'en 
advised.  The  list  includes: 

Highway  safetv,  sponsored  by  the  .Al¬ 
fred  P.  Sloan  Foundation. 

Gardening  (.AST.A),  sj)onsored  by  the 
.American  Seed  Trade  Association. 

National  Dog  Week  editorials,  sj)on- 
sored  bv  Gaines  Dog  Research  Center. 

l-'ishing,  spon.sored  by  the  American 
Fishing  Tackle  Manufacturers  Associa¬ 
tion. 

United  Nations,  spon.sored  by  Interna¬ 
tional  Telephone  &  Telegraph  Corp.  with 
the  Deadline  Club,  New  York  City. 

Race  relations,  sponsored  by  the  Mi¬ 
chele  Clark  Scholarshij)  Fund  Inc. 


Entries  to:  N.ABW  Award,  National  .As- 
.sociation  of  Bank  Women  Inc.,  Chicago, 
HI. 

4(  4( 

BOATING 

Boating  i-ecreation  and  water  sports. 

Prize:  $1,000. 

Sponsor:  National  Association  of  Engine 
and  Boat  Manufacturers. 

Period:  October  1,  1974  through  Septem¬ 
ber  30,  1975. 

Deadline:  October  1,  1975. 

Entries  to:  NAEBM  Directors’  Award 
Committee,  P.O.  Box  583,  Greenwich, 
Conn.  0683,0. 

«  *  4: 

BUSINESS 

Reporting  from  abroad. 

Prize:  $500. 

Sponsor:  Bache  &  Co. 

Period:  1974. 

Deadline:  February  8,  1975. 

Entries  to:  John  Scott,  Overseas  Press 
Club,  Biltmore  Hotel,  New  York,  N.Y. 
10019. 

♦  4<  4c 

BUSINESS/FINANCE 

Lucid  writing,  interpretation  and  report¬ 
ing  of  business  and  financial  news. 

Prize:  $1,000  in  four  categories. 

Sponsor:  John  Hancock  Alutual  Life  In¬ 
surance  Company. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  .Awards  for  Excellence, 
B-21,  John  Hancock  Mutual  Life  Insur¬ 
ance  Company,  200  Berkeley  Street,  Bos¬ 
ton,  Mass.  02117. 

1973  winners:  J.  .A.  Livingston,  Publish- 
ers-Hall  Syndicate;  Donald  Barlett  and 
James  Steele,  Philadelphia  Inquirer;  Rich¬ 
ard  Nenneman,  Christian  Science  Moni¬ 
tor;  and  George  Chaplin,  Honolulu  Adver¬ 
tiser. 

.Also  open  to  magazines.  (John  Brooks, 
Seiv  Yorker;  Michael  Demarest,  Peter 
Swerdloff  and  William  Mead,  Money). 

4c  4e  4: 

BUSINESS/FINANCE 

Specific  or  general  areas  of  business 
and  the  economy. 

Prize:  $1,000  each  in  two  circulation 
categories. 

(Continued  on  page  30) 
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WIN  A  UNIROYAL  AWARD 
WITH  YOUR  HIGHWAY  SAFETY  STORY. 


For  “outstanding  journalistic  efforts  that  create  a 
greater  public  awareness  of  the  need  for  constant 
caution  on  the  highwayr  Uniroyal  annually  honors 
five  newsmen  and  women  — one  each  from  the 
categories  of  newspapers,  general  magazines,  radio, 
television  and  trade  publications  — and  provides 
five  $1,000  scholarships  to  the  journalism  schools 


selected  by  the  winners.  The  competition  is  open  to 
all  writers  and  photographers  from  the  five 
categories.  Winners  for  1974.  and  the  schools  they 
have  selected  to  receive  the  awards,  are  listed  below. 
1975  entries,  for  stories  which  appeared  in  print  or 
were  broadcast  between  September  15.  1974  and 
September  15.  1975.  are  now  being  accepted. 


I 


r 


1974  UNIROYAL  JOURNALISM  SAFETY  AWARD  COMPETITION  WINNERS 


"We  believe  that  the  media  have  influenced  and  will  continue 
to  influence  the  public  to  improve  its  driving  skills,  pay  closer 
attention  to  proper  selection  and  maintenance  of  auto  safety 
equipment,  and  ultimately  save  lives.  We  consider  it  an  honor 
to  recognize  the  outstanding  contributions  of  the  following 
winners  for  1974'' 

W.  H.  Schmalz.  President 
Uniroyal  Tire  Company 


Magazines:  Mrs.  .Julie  Candler, 
automotive  editor.  IMrmon  s  Day 
magazine,  for  her  feature  on  products 
available  to  make  the  auto  a  safer 
place  for  children.  She  chose  the 
.Journalism  J^epartment  of  Wayne 
State  University  for  her  award. 


Television:  Gene  Strul.  news  director. 
WCKT  TV.  Miami,  for  his  documentan,' 
on  hitchhikers  and  the  dangers  they 
pose  to  themselves  and  motorists. 
F^Jis  award  went  to  the  Miami  Dade 
Community  College  Department 
of  .Journalism. 


Radio:  George  Nicholaw.  vice  pres 
ident  and  general  mtuiager.  KNX 
FTiditr.  J.os  Angeles,  for  <i  series  of 
editorials  covering  highway  accident 
situations  Fie  selected  the.lourn.ilism 
FTepariment  of  Calik^rnia  State 
J  Iniversity  at  J.os  Atigeles  to  receive 
his  award. 


Newspapers:  Mrs.  .Jean  Cronan. 
formerly  editor  of  tlie  Palisadian  and 
the  Bergen  Bulletin.  Kvo  weekly  New 
.lersey  newspapers,  for  her  safetv 
series  that  used  local  accidents  to  call 
attention  to  driving  hazards.  SFie 
selected  the  Columbia  University 
Graduate  School  of  .Journalism  to 
receive  lier  award. 


Trade  Publications:  JTichard  Cross, 
feature  editor.  Commercial  Car 
Journal,  for  his  article  on  the  proh 
lems  truckers  face  on  the  higliway. 

F-Te  selected  the  Charles  Morris  I^rice 
School  of  Advertising  and  .Journalism 
to  receive  his  award. 


UNIROYAL 


UNIKOYAL  JOURNALISM  SAFETY  AWARD  COMPETITION 
1975  Entry  Form  1975  deadline:  September  15, 1975 
To:  Safety  Competition 
Uniroyal.  Inc. 

Box  72;JdS9 

J2.T0  Avenue  of  the  Americas 
New  York.  N.Y  J0020 


Title  of  story  broadcast _ _ _ Date  appeared - 

Entry  category  (  )  Newspaper  (  )  Magazine  (  )  Radio  (  )  Television 
(  )  Trade  Publication 

Publication  station - - - 

Name  of  entrant  _ Title - 

Address _ City _ State  ^zip__ _ _ _ 

Statement  of  story's  objectives: _ — - 


Please  submit  four  tearsheets.  an  audio  tape  or  a  video  tape  of  the  entry. 


Sponsor:  Graduate  School  of  Manage¬ 
ment,  University  of  California  at  Los  An¬ 
geles. 

Period:  1974. 

Deadline:  Februarj’  15,  1975. 

Entries  to:  Gerald  Loeh  Memorial 
.\wards,  care  of  Gerald  F.  Corrigan, 
I’CLA,  405  Hilgard  Ave.,  Los  Angeles, 
Calif.  90024. 

1974  winners:  Paul  E.  Steiger,  Los  An- 
fjeles  Times;  and  Livingston  V.  Taylor, 
Louisville  Courier  Journal. 

*  *  * 

CAMPING 

Thermos  Division  of  King-Seely  Corp. 
sponsors  a  competition  for  all  media  with 
prizes  of  $1,750  for  articles  and  photos 
about  camping.  Open  to  members  of  the 
Outdoor  Writers  Association  of  America. 

*  *  * 

CHEMISTRY 

Chemistry,  chemical  engineering  and  re¬ 
lated  fields. 

Prize:  $2,000  and  a  gold  medal. 

.Sponsor:  American  Chemical  Society. 

Period:  1974. 

Deadline:  March  1,  1975. 

Entries  to:  .lames  T.  Grady  Award, 
.American  Chemical  Society,  1155  16th 
Street  NW,  Washington,  D.C.  20036. 

1974  winner:  Jon  Franklin. 

Also  open  to  radio,  tv  and  magazines. 

*  *  • 

COINS 

Columns  on  coin  collecting. 

Prizes:  Silver-and-gold  medals  in  three 
cate'^ories:  newspapers,  over  and  under 
100,000  circulation;  syndicated  material. 

Sponsor:  Medallic  Art  Company,  Old 
Ridgehurj'  Road,  Danhurj*,  Conn.  06810 
and  the  Numismatic  Literary  Guild. 

Period:  12  months  prior  to  March  1, 
1975. 

Deadline:  May  15,  1975. 

Entries  to:  Q.  David  Bowers,  NLG,  6922 
Hollj'wood  Boulevard,  Los  Angeles,  Calif. 
90028,  or  Ray  Byrne,  Box  307,  Delray 
Beach,  Fla. 

1974  winners:  Robert  B.  Rogers,  Netv 
Bedford  (Mass.)  Standard-Times;  Ed 
Reiter,  .Asbury  Park  (N.J.)  Press;  and 
Gary  L.  Palmer,  Copley  News  Service,  and 
Maurice  M.  Gold,  General  Features  Corp., 
a  tie. 

Also  open  to  magazines. 

*  *  * 

CONSERVATION 

The  environment  and  the  forces  that 
affect  it;  control  of  pollution,  technological 
developments,  overpopulation,  recycling, 
etc.  (hut  not  mineral  resources  and  oil). 

Prizes:  $10,000  ($2,500  for  best  exhibit). 

Sponsor:  Scripps-Howard  Foundation. 

Period:  1974. 

Deadline:  February'  15,  1975. 

Entries  to:  Edward  J.  Meeman  Con- 
ser\’ation  Awards,  Scripps-Howard  Foun¬ 
dation,  200  Park  Avenue,  New  York,  N.Y, 
10017. 

1973  winners:  George  F.  Neavoll, 
Fort  Wayne  (Ind.)  Journal-Gazette; 
John  Miller,  Detroit  Free  Press;  and  Rob¬ 
ert  Poole,  Winston-Salem  (N.C.)  Twin 
City  Sentinel. 


CONSERVATION 

Natural  resource  conservation. 

Prize:  Certificate  and  emblem. 

Sponsor:  Soil  Conservation  Society  of 
America,  with  Mrs.  Heath  Cooper  Rigdon. 

Period:  June  1,  1974  to  May  31,  1975. 

Deadline:  June  1,  1975. 

Entries  to:  Soil  Conservation  Society, 
7515  N.E.  Ankeny  Road,  Ankeny,  Iowa 
50021. 

1974  winner:  Leland  DuVall,  Arkansas 
Gazette. 

Also  open  to  magazines,  radio  and  tv. 

*  *  « 

CONSUMER  AFFAIRS 

How  today’s  quality  of  life  is  affected 
by  the  cost  of  living,  by  dependability  and 
availability  of  goods  and  ser\'ices,  and  by 
communication  of  information  on  such  top¬ 
ics  to  the  consumer. 

Prize;  $1,000. 

.Sponsor;  J.  C.  Penney  Company  and  the 
University  of  Missouri. 

Period:  October  1,  1974  through  Septem¬ 
ber  30,  1975. 

Deadline:  October  31,  1975. 

Entries  to:  Penney-Missouri  Awards, 
School  of  Journalism,  University  of  Mis¬ 
souri,  Columbia,  Mo.  65201. 

*  *  « 

CONSUMER  REPORTING 

Subject  matter:  General. 

Prizes:  $1,000  for  news,  feature  and 
column. 

Sponsor:  Montgomery  Ward  Company. 

Period:  1974. 

Deadline:  March  31.  1975. 

Entries  to:  Awards  Committee,  Na¬ 
tional  Press  Club,  National  Press  Build¬ 
ing,  Washington,  D.C.  20004. 

1973  winners:  James  A.  Haught, 
Charleston  (W.Va.)  Gazette;  Michael 
Burns,  Baltimore  Sun;  and  Victor  Cohn, 
Washington  Post. 

Also  open  to  radio  and  tv  (Pam  Hill, 
ABC-TV;  Jim  Clarke,  WMAL-TV;  Frank 
Bamako  and  Charles  Brogan,  WMAQ) 
and  magazines  (Donald  Morrison,  Philip 
Herrera,  Edwin  Warner  and  Frederick 
Golden,  Time). 

*  *  * 

COURAGE  IN  JOURNALISM 

Subject  matter:  Exceptional  devotion 
to  a  cause  by  editor  of  non-daily  news¬ 
paper. 

Prize;  Elijah  Lovejoy  Award  for 
Courage  in  Journalism. 

Sponsor:  International  Conference  of 
Weekly  Newspaper  Editors. 

Period;  1974. 

Deadline:  June  1,  1975. 

Nominations  to:  Journalism  Depart¬ 
ment,  Southern  Illinois  University,  Car- 
bondale.  Ill.  62901. 

1973  winner:  Henry  Beetle  Hough, 
Vineyard  Gazette,  Edgartown,  Mass. 

*  *  * 

CRITICISM 

Reviews  of  books,  movies,  theater,  mu¬ 
sic,  architecture,  etc. 

Prize:  $1,000. 

Sponsor:  Trustees  of  Columbia  Univer¬ 
sity. 

Period:  1974. 

EDITOR 


Deadline:  February  1,  1975. 

Entries  to:  Secretary,  Advisory  Board 
on  the  Pulitzer  Prizes,  702  Journalism 
Building,  Columbia  University,  New  York, 
N.Y.  10027. 

1973  winner:  Emily  Genauer,  Newsday, 
Long  Island,  N.Y. 

*  *  * 

CRUSADING 

General,  in  the  spirit  of  Heywood  Broun 
“in  his  abiding  concern  for  the  poor,  the 
weak  and  the  oppressed.” 

Prize:  $1,000. 

Sponsor:  The  Newspaper  Guild. 

Period:  1974. 

Deadline:  January  18,  1975. 

Entries  to:  Broun  Awards,  The  News¬ 
paper  Guild,  1125  15th  Street  NW,  Wash¬ 
ington,  D.  C.  20005. 

1973  winners:  Donald  L.  Barlett  and 
James  B.  Steele,  Philadelphia  Inquirer. 

♦  ♦  * 

CYSTIC  FIBROSIS 

Lung  diseases  of  children. 

Prize:  $1,000. 

Sponsor:  Cystic  Fibrosis  Foundation. 

Period:  May  1,  1974  and  June  1,  1975. 

Deadline:  August  30,  1975. 

Entries  to:  Cystic  Fibrosis  Foundation, 
3379  Peachtree  Road  NE,  Atlanta,  Ga. 
30326. 

Also  open  to  magazines. 

*  *  « 

DENTISTRY 

Preventive  dental  disease  technioues, 
dental  research,  orthodontics,  rehabilita¬ 
tion  of  cleft  palate,  fluoridation,  etc. 

Prize:  $1,000. 

Sponsor:  Lever  Brothers  Company. 

Period:  July  1,  1974  to  June  30,  1975. 

Entries  to:  Science  Writers  Award, 
American  Dental  Association,  211  East 
Chicago  Avenue,  Chicago,  Ill.  60611. 

1974  winner:  Anita  Buie  Lament,  St. 
Louis  Globe-Democrat;  other  prizes  to: 
C>'nthia  Banerjee,  Arizona  Daily  Star; 
George  Laposky,  St  Petersburg  Times; 
and  Arthur  J.  Snider,  Chicago  Daily 
News. 

Also  open  to  magazines  (Don  A. 
Schanche,  Today's  Health). 

*  *  * 

DISADVANTAGED 

Remedies  for  problems  of  the  disad¬ 
vantaged  in  the  United  States. 

Prize: 

Sponsor:  Robert  F.  Kennedy  Memorial. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Robert  F.  Kennedy  Journal¬ 
ism  Awards,  1035  30th  Street  NW,  Wash¬ 
ington,  D.  C.  20007, 

Also  open  to  radio,  tv  and  magazines. 

*  *  * 

DISTINGUISHED  SERVICE 

For  publications  or  persons  engaged  in 
the  practice  of  journalism. 

Prizes;  Medals. 

Sponsor:  University  of  Missouri. 

Nominations  to:  Dean,  School  of  Jour¬ 
nalism,  University  of  Missouri,  Columbia, 
Mo,  65201. 

(Continued  on  page  32) 
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The  John  Hancock 
8th  Annual 

am  tih 1^1  ^xeelUitm 

in  Business  and 
FinancialJoumalisni 


rOnce  again,  John  Hancock  Mutual  Life  Insurance  will  honor  pro¬ 
fessional  writers  judged  to  have  contributed  significantly  to  reader 
understanding  of  business  and  finance  through  articles  published 
during  1974. 

Winners  will  be  chosen  in  six  publication  categories  with  individual 
awards  of  $1 ,000,  plus  participation  in  an  awards  presentation  program, 

)  be  held  at  one  of  America’s  leading  academic  institutions. 

Basic  objective  of  the  Annual  Awards  for  Excellence  is  to  foster  improved 
public  understanding  of  business  and  finance  with  particular  emphasis  on  lucid 
interpretation  of  the  complex  economic  problems  which  affect  the  lives  of  all  citizens. 
Entry  blanks  and  complete  information  may  be  obtained  by  writing  “Awards  for  Excel¬ 
lence”,  B-21,  John  Hancock  Mutual  Life  Insurance  Company,  200  Berkeley  Street,  Boston, 
MA.  02117.  Postmark  deadline  for  submitting  entries  is  January  31, 1975.  Six  unmounted 
copies  of  each  entry  must  be  submitted.  Each  entry  must  be  accompanied  by  an  official 
entry  form. 

This  year  cash  awards  of  $1 ,000  will  be  presented  in  each  of  the  following  classifications: 

Syndicated  and  News  Service  Writers  Writers  for  Newspapers  with  Circulation 

1973  winner:  J.A.  Livingston  above  300,000 

Publishers— Hall  Syndicate  1973  winner:  Donald  L.  Barlett 

and  James  B.  Steele 
Philadelphia  Inquirer 
Writers  for  Newspapers  with  Circulation 
100,000  to  300,000 
1973  winner:  Richard  A.  Nenneman 
Christian  Science  Monitor 
Writers  for  Newspapers  with  Circulation 
under  100,000 

1973  winner;  George  Chaplin 
Honolulu  Advertiser 


Writers  for  National  Magazines  of 
General  Interest 
1973  winner:  John  Brooks 
The  New  Yorker 


Writers  for  Financial  Business 
Trade  Publications 
1973  winner:  Michael  Demarest, 
Peter  Swerdloff  and  William  B.  Mead 
Money 


Judges  in  the  1973  competition  were: 

John  L.  Cobbs,  Editor,  Business  Week; 

Dr  Warren  K.  Agee,  Dean,  Henry  W.  Grady 
School  of  Journalism,  University  of  Georgia; 
John  H.  Johnson,  Editor  and  Publisher, 
Ebony;  Sam  Bornstein,  Executive  Editor, 
Boston  Herald- American;  Albert  Eisele, 
Washington  Correspondent,  Bidder 
Publications. 


Life  Insurance 


fc 


Deadline:  November  1,  1075. 

1074  r<'cij)ients  included:  S’ntiotuil  Oh- 
scrrrr:  Richaid  L.  Strout,  Chrintiau  Sci¬ 
ence  Monitor;  Sundtiif  J'inies  of  London; 
and  Robert  L.  Vickery,  Solem  (Mo.) 
Xeirs. 


DOGS 

Column,  new.s  report,  feature  stoo'. 

Prize:  Certificates. 

Sponsor:  Dop  Writers’  .Association  of 
America. 

Period:  November  1,  1974  to  October 
31,  1075. 

Kntries  to:  Mrs.  C.  J.  Rraund,  P.  O.  Box 
34,  Foxholm,  N.  D.  .78738. 

Latest  winners:  Walter  Fletcher  \ew 
York  Tiniea;  .Alex  Cornelia,  Bergen  (N.J.) 
I'eeord:  Pat  Gleeson,  Somerville  (N.J.) 
(’onrii  r  Xeiex;  Hetty  Hurrouphs,  Wilming¬ 
ton  (Del.)  Morning  Xeies;  Marcella  Rei- 
gel,  lioclxlond  (N.Y.)  Independent /Lender. 


I)KA>IA  CRITICISM 

Subject  matter:  Criticism  of  current  or 
pa.st  theater  ix'rformances. 

Prize:  $5,000  and  silver  medallion. 

.Sponsor:  (leorpe  Jean  Nathan  Trust, 
.admini.stered  liy  Manufacturers  Hanover 
'rrust.  :!50  Park  .Avenue,  New  A'ork,  N.A’. 
10022. 

Period:  .Inly  1,  1074  to  June  30,  1075. 

Deadline:  Sei)teniber  15,  1075. 

Fnlries  to:  Prof.  Carlos  H.  Raker,  De¬ 


partment  of  Enpli.sh,  Princeton  Univer¬ 
sity,  Princeton,  N.J.  08540. 

.Also  open  to  radio,  tv  and  mapazines. 

»  ♦  * 

ECONOMICS 

The  .American  economy. 

Prizes:  $l,t>00  and  trophy  in  two  circu¬ 
lation  classes;  $150  to  runnerui). 

Sponsor:  Interstate  Natural  Gas  .Asso¬ 
ciation  of  America. 

Period:  June  1,  1074  through  May  30, 

1075. 

Deadline:  June  10,  1975. 

Entries  to:  ING.A.A-Missouri  Awards, 
Neff  Hall,  University  of  Missouri,  Colum¬ 
bia,  Mo.  ri52in. 

1073-74  winners:  Roper  Clawson  and 
Svee,  Hilling.'^  (Mont.)  (in:ette;  and  Don¬ 
ald  L.  Barlett  and  James  R.  Steele,  Phila- 
delphin  Inquirer. 

♦  *  « 

EDUCATION 

Prizes:  Cash  in  two  circulation  cate¬ 
gories  and  $1,000  to  t>ost  of  first-prize 
winners  in  newsj)aper,  magazine  and 
broadcast  categories. 

Sponsor:  National  Council  for  the  .Ad¬ 
vancement  of  Education  Writing. 

I’eriod:  1074. 

Deadline:  January  25,  1075. 

Entries  to:  Jo.seph  Michalak,  P.O.  Box 
850,  .Ansonia  Station,  New  Yoik,  N.Y. 
10023. 

1973  grand  prize  winner:  William  Grant, 


Detroit  Free  Press;  feature:  Kenneth 
Gehret,  Christian  Science  Monitor. 

Also  open  to  radio,  tv  and  magazines. 

♦  *  * 

EDUCATION 


♦  ♦  ♦ 

ENERGY 

Economics,  social  values  and  other  as¬ 
pects  of  energy. 

Prize:  Four  fellowships  at  Stanford 
University,  Palo  .Alto,  Calif.,  for  two  aca¬ 
demic  quarters. 

Sponsor:  American  Petroleum  Institute 
and  Pacific  Gas  &  Electric  Company. 

1974-75  winners:  Fred  .A.  McCormack, 
Sarasota  (Fla.)  Herald-Tribune;  Richard 
J.  Schneider,  Rockg  Mountain  Xews,  Den¬ 
ver;  George  Wells,  Pine  Bluff  (Ark.) 
Connnercial ;  and  Steven  N.  Wynkoop, 
Denver  Post. 

(Continued  on  page  33) 


Topics  which  concern  an  institution  of 
higher  education  located  within  the  Mason- 
Dixon  region  (Virginia,  West  Virginia, 
District  of  Columbia  North  and  South 
Carolina  and  Maryland). 

Prize:  $100. 

Sponsor:  Members  of  the  American 
College  Public  Relations  Association  in 
the  five-state  district. 

Contest  period:  1974. 

Deadline:  January  15,  1075. 

Kntries  to:  Graham  Jones,  Information 
Sendees,  North  Carolina  State  University, 
Raleigh,  N.C.  27fi07. 

.Also  open  to  radio,  tv  and  magazines. 


TROY  STATE  UNIVERSITY 

Troy,  Alabama 

Proudly 

Announces 

THE  HECTOR  AWARDS 

for 

1  Outstanding  Performance 
by  Alabamians 
in  Journalism 

For  Details 

Write:  Hector  Awards  Committee 
Hall  School  of  Journalism 
Troy  State  University 
Troy,  Alabama  36081 


/  HOW  CAN  I  TELL^ 

^  WHAT'S  GOING  ON  J 
t  IN  THE  NEWSPAPER  / 

BUSINESS?  >  _ _ 

LOOK  IN  \ 
/  E&P.  HONEY.  • 
I  I’M  NO  FORTUNE  ■ 
'  TELLER.  y 

# 


V  BUSINESS?  ^ 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER.  tSO  Third  Avenua,  Naw  York,  N.  Y.  10022 

Dear  Editor  &  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

N 


ame  . 

Address  . 

City  . 

Company  . 

Nature  of  Business  ... 
□  Remittance  enclosed 


.2ip. 


$12.50  a  year,  U.S.  and  Canada —  I 
All  other  countries,  $35.  a  year.  • 
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ENGINEERING 

Engineering  and  technology  related  to 
contemporary  American  life;  distinguished 
from  science. 

Prizes:  $500,  $300,  $200. 

Sponsor:  National  Society  of  Profes¬ 
sional  Engineers. 

Period:  1974. 

Deadline:  January  15,  1975. 

Entries  to:  Leonard  J.  Arzt,  Director  of 
Public  Relations,  National  Society  of  Pro¬ 
fessional  Engineers,  2029  K  Street  NW, 
Washington,  D.C.  20006. 

1973  winners:  Lloyd  B.  Walton,  Indian¬ 
apolis  Star;  Lawrence  H.  Bush,  Ann  Ar¬ 
bor  Xews;  and  Peter  D.  Franklin,  San 
Antonio  Light. 

*  * 

EPILEPSY 

Advancing  the  cause  of  epilepsy  and 
helping  epileptics  to  lead  a  normal  life. 

Prize:  $500. 

Sponsor:  Epilepsy  Foundation  of  Amer¬ 
ica. 

Period:  December  1,  1974  and  Novem¬ 
ber  30,  1975. 

Deadline:  December  6,  1975. 

Entries  to:  Journalism  Award,  Epilepsy 
Foundation  of  America,  1828  L  Street 
NW,  Washington,  D.C.  20036. 

Recent  winner:  Marporie  Steitz,  Bethes- 
da,  Md.  free  lance,  for  article  in  Metro¬ 
politan  Sunday  group. 

Also  open  to  radio,  tv  and  magazines. 

*  *  « 

FAMILY 

Family  health  care  the  family  doctor. 

Prizes:  $1,000,  $750  and  $250. 

Sponsor:  American  Academy  of  Family 
Physicians. 

Periods:  1974. 

Deadline:  May  25,  1975. 

Entries  to:  A  AFP  Journalism  Awards, 
1740  West  92nd  Street,  Kansas  City,  Mo. 
64114. 

1973  winners:  Jay  Nelson  Tuck,  New 
York  News  Sunday  Magazine;  Rozinne 
Ervasti,  Vancouver  (Wash.)  Columbian. 

Also  open  to  magazines  (Stephen  Free¬ 
land,  U.S.  News  &  World  Report). 

*  *  « 

FARMING 

The  Newspaper  Farm  Editors  of  Amer¬ 
ica  has  taken  over  sponsorship  of  awards 
formerly  given  by  commercial  firms. 

1974  Newspaper  Farm  Editor  of  the 
Year — James  R.  Russell,  Louisville  (Ky.) 
Courier -Journal. 

The  J.  S.  Russell  Memorial  Award  went 
to  Don  Muhm,  Des  Moines  (la.)  Register 
and  Tribune. 

*  *  « 

FASHION  AND  CLOTHING 

Styles,  trends  and  innovations  in  wear¬ 
ing  apparel  for  the  entire  family. 

Prize:  $1,000. 

Sponsor:  J.C.  Penney  Company  and 
University  of  Missouri. 

Period:  October  1,  1974  through  Sep¬ 
tember  30,  1975. 

Deadline:  October  31,  1975. 

Entries  (single  story  or  a  series,  one 
per  person  and  a  limit  of  two  from  a 
newspaper)  to:  Penney-Missouri  Awards, 
School  of  Journalism,  University  of  Mis¬ 
souri,  Columbia,  Mo.  65201. 


FIRE  FIGHTING 

Professionalism  of  fire  fighters  and 
hazardous  nature  of  fire  fighting. 

Prizes:  $500  and  $250  in  two  categories 
— over  and  under  100,000  circulation. 

Sponsor:  International  Association  of 
Fire  Fighters  (.\FL-CIO-CLC) ;  1750  New 
York  Avenue  NW,  Washington,  D.C. 
20006. 

Contest  Period:  January  1  to  March  15, 

1975. 

Entries  must  be  submitted  by  a  local, 
state  or  provincial  (Canada)  affiliate  of 
the  union. 

1974  winners:  Gerry  Maraghy,  Portland 
(Me.)  Express;  Carolyn  Jackson,  Cleve¬ 
land  Heights  (0.)  Sun  Press;  Dorothy 
Storck,  Chicago  Today;  and  Vincent  Lee 
and  Paul  Meskill,  New  York  Sunday 
News. 

Also  open  to  radio  and  tv  (James  E. 
Fish,  KELP,  and  David  Day,  KFJZ). 

« 

FOOD 

Pages  devoted  to  food  news  and  nutri¬ 
tion  information. 

Prizes:  Bronze  Etatuettes  in  four  cate¬ 
gories. 

Sponsor:  American  Meat  Institute,  1600 
Wilson  Boulevard,  Arlington,  Va.  22209. 

Period:  August  1,  1974  and  August  1, 
1975. 

Entries  to:  Vesta  Awards,  AMI,  PO 
Box  3556,  Washington,  D.C.  20007. 

1974  winners:  Katie  Carlson.  Daytona 
Beach  Journal;  Sally  Spahn,  Rock  Island 
Argus;  Carol  M.  Voshall,  Phoenix  Gazette; 
Dorothee  Poison,  Arizona  Republic;  Pegg>' 
Daum,  Milwaukee  Journal;  Sue  B.  Huff¬ 
man,  St.  Louis  Globe-Democrat;  Carol 
Brock,  New  York  Neivs. 

*  *  * 

FOOTBALL (PRO) 

National  Football  League. 

Prizes:  $3,500. 

Sponsor:  Schick  Division,  Warner-Lam¬ 
bert  Co. 

Period:  1974  season. 

Deadline:  February  1,  1975. 

Entries  to:  Schick  Awards,  Dick  Car¬ 
penter  &  Associates,  444  Madison  Avenue, 
New  York,  N.Y.  10022. 

1973-74  winners:  Tim  Weigel,  Chicago 
Daily  News;  David  Casstevens,  Houston 
Post;  Don  Williams,  Long  Island  Press; 


Annual 

ENGINEERING 

Journalism  Awards 

Cash  prizes,  $500,  $300,  $200 
awarded  for  top  three  stories  in 
1974  {or  series)  in  annual  Jour¬ 
nalism  Awards  Program  spon¬ 
sored  by  the  National  Society  of 
Professional  Engineers,  2029  K. 
Street,  N.W,,  Washington,  D.C. 
20006.  Attn:  Public  Relations 
Dept. 


Bob  St.  John,  Dallas  Morning  News;  Mur¬ 
ray  Olderman,  NEA;  Dave  Brady,  IFas/i- 
ington  Post;  Matt  Mitchell,  E(  Cajon  Cali¬ 
fornian;  Gene  Roswell,  New  York  Post.  . 

*  «  * 

FOREIGN 

Reporting  from  abroad. 

Prize:  Medallion. 

Sponsor:  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Sigma  Delta  Chi  Awards, 
35  East  Wacker  Drive,  Chicago,  III.  60601. 

1973  winner:  Jacques  Leslie,  Los  An¬ 
geles  Times. 

Also  open  to  radio,  tv  and  magazines. 

♦  *  « 

FOREIGN 

Daily  newspaper  or  wire  service  report¬ 
ing  from  abroad. 

Prizes:  Scrolls. 

Sponsor:  Overseas  Press  Club  of  Amer¬ 
ica. 

Period:  1974. 

Deadline:  February  8,  1975. 

Entries  to:  John  Scott,  OPC,  Biltmore 
Hotel,  55  East  43rd  Street,  New  York, 
N.Y.  10019. 

Separate  categories  for  radio,  tv  and 
magazines. 

*  * 

FOREIGN 

Requiring  exceptional  courage  and  en¬ 
terprise. 

Prize:  $500. 

Sponsor:  CBS. 

Period:  1974. 

Deadline:  February  8,  1975. 

Entries  to:  George  Polk  Memorial 
Award,  c/o  John  Scott,  Overseas  Press 
Club,  Biltmore  Hotel,  New  York,  N.Y. 
10019. 

Also  open  to  radio,  tv  and  magazines. 

(Continued  on  page  34) 


NOTICE: 

Fire  Fighters 
Awards  Contest 

The  contest  honors  news  media  for 
reporting  and  photography  that  best 
portray  the  professional  and  hazard¬ 
ous  work  of  the  Fire  Fighters  in  the 
U.S.  and  Canada. 

Six  categories,  each  with  a  first 
prize  of  $500  and  second  prize  of 
$250. 

Material  published  between  Jan.  1 
and  Dec.  31,  1974  is  eligible.  Entry 
deadline  is  March  15,  1975. 

Further  information  available  from 
your  local  Fire  Fighters  Union  or: 

Awards  Contest 
International  Association 
of  Fire  Fighters 
1750  New  York  Ave.,  N.W. 
Washington,  D.  C.  20006 
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Period:  March  1,  1974  through  February 
28,  1975. 

Deadline:  May  1,  1975. 

Entries  to:  Howard  W.  Blakeslee 
Awards,  American  Heart  Association,  44 
East  23rd  Street,  New  York,  N.Y.  10010. 

1974  winner:  Jack  Slater,  now  with 
New  York  Times,  for  article  in  Eboyiy 
Magazine. 

Also  open  to  radio  and  tv  (David  Pro- 
witt,  PBS;  Mary  Gay  Taylor,  WCBS; 
Betsy  Ann  Bowser,  WTAR  and  maga¬ 
zines. 


FREEDOM  OF 
INFORMATION 

Contributions  in  maintaining  Fol  stand¬ 
ards  or  for  widening  the  scope  of  infor¬ 
mation  available  to  the  public. 

Prize:  Plaque. 

Sponsor:  The  Associated  Press  Mana¬ 
ging  Editors. 

Period:  July  1,  1974  to  June  30,  1975. 
Deadline:  .\ugust  1,  1975. 

Nominations  to:  John  Focht,  Alton  Tele¬ 
graph,  PO  Box  278,  Alton,  Ill.  62002. 
1973-74  winner:  Honolulu  Star-Bulletin, 

•  *  * 

FREEDOM  OF  THE  PRESS 

Support  of  free  press  anywhere  in  the 
world. 

Prize:  Golden  Pen  of  Freedom. 

Sponsor:  International  Federation  of 
Newspaper  Publishers  (FIEJ). 

Period:  1974. 

Deadline:  December  31,  1974. 

Entries  to:  Michel  L.  de  Saint-Pierre, 
FIEJ,  rue  Gabriel  Laumain,  75010-Paris, 

F  ranee. 

♦  *  » 

GARDENING 

About  annuals. 

Sponsor:  Bedding  Plants  Inc.,  4479  Sen¬ 
eca  Drive,  Okemos,  Mich.  48864. 

1974  winner:  Art  Kozellka,  Chicago  Tri¬ 
bune. 

Also  for  magazines:  Hamilton  Mason 
and  Beverly  Garrett,  Better  Homes  and 
Gardens. 

*  *  * 

GARDENING 

Men’s  Garden  Clubs  of  America  spon¬ 
sors  a  prize  for  garden  writers  and  ed¬ 
itors. 

Entries  to:  Lyman  Duncan,  5560  Merle 
Hay  Road,  Des  Moines,  Io\va,  50323. 

GENERAL 

Work  that  expresses  initiative,  courage, 
perception  and  style. 

Prizes:  George  Polk  Memorial  Awards. 
Sponsor:  Long  Island  University. 

Period:  1974. 

Deadline:  January  16,  1975. 

Entries  to:  Jacob  H.  Jaffe,  chairman. 
Department  of  Journalism,  LIU,  Brook¬ 
lyn,  N.Y.  11201. 

1973  winners:  Henry  S.  Bradsher, 
Washington  Star-News;  Andrew  H.  Mal¬ 
colm,  Netv  York  Times;  James  Savage 
and  Mike  Baxter,  Miami  Herald;  Carol 
Talley  and  Joan  Hayde,  Dover  (N.J.) 
Advance;  William  Sherman,  New  York 
News;  Sejnnour  M.  Hersh,  New  York 
Times;  Donald  L.  Barlett  and  James  B. 
Steele,  Philadelphia  Inquirer. 

Also  open  to  magazines  (John  Osborne, 
New  Republic.) 

*  *  * 

GENERAL 

Competition  in  various  categories  open 
to  members  of  Suburban  Newspapers  of 
America. 

Prizes:  plaques  and  certificates. 

Entries  during  year  to:  SNA  Editorial 
Contest,  c'o  National  Newspaper  Associ¬ 
ation,  491  National  Press  Building,  Wash¬ 
ington,.  D.C.  20004. 

1974  Suburban  Journalist  of  the  Year, 
Robert  W.  Casey,  Arlington  Heights  (Ill.) 
Herald. 


GENERAL 

Awards  in  general  excellence  for  news 
coverage,  editorial  page,  public  service, 
reporting  and  photography  are  offered  by 
Newspaper  Editorial  Workshop  Services, 
2720  N.  Swan  Road,  Tucson,  Ariz.  85712. 

Recent  winners:  San  Jose  (Calif.) 
News,  Melbourne  (Fla.)  Times,  Potomac 
News  (Dumfries,  Va.)  Hinsdale  (Ill.) 
Doings  and  Orrville  (0.)  Courier-Cres¬ 
cent. 

*  *  * 

GENERAL 

Numerous  categories  of  writing  are 
open  to  professional  communicators  with 
entries  going  first  to  state  affiliates  of  the 
National  Federation  of  Press  Women  Inc. 
Inquiries  to:  Charlotte  Schexnayder, 
Draw’er  C,  Dumas,  Ark.  71639. 

*  *  • 

GENERAL 

Associated  Press  staffers  are  eligible 
for  a  $500  prize  for  Performance  given  by 
the  Associated  Press  Managing  Editors. 

1974  winner:  Brooks  Jackson,  Washing¬ 
ton  bureau. 

*  «  « 

GENERAL  NEWS  (LOCAL) 

Subject  matter:  Spot  news  reporting 
within  a  newspaper’s  local  area  of  circu¬ 
lation,  preferably  by  an  individual. 

Prize:  $1,000. 

Sponsor:  Trustees  of  Columbia  Univer¬ 
sity. 

Contest  period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Secretary,  Advisory  Board 

of  the  Pulitzer  Prizes,  702  Journali.sm 

Building,  Columbia  University,  New  York, 
N.Y.  10027. 

1973  winners:  Arthur  M.  Petacque  and 
Hugh  F.  Hough,  Chicago  Sun-Times. 

«  «  * 

GENERAL 

Subject  matter:  Single  story  or  series 
on  a  related  subject,  despite  obstacles. 
Prize:  Medallion. 

Sponsor:  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi. 

Contest  period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Sigma  Delta  Chi  Awards, 
35  East  Wacker  Drive,  Suite  3108,  Chi¬ 
cago.  Ill.  60601. 

1973  w'inner:  James  R.  Polk  Washing¬ 
ton  Star-News. 

m  *  m 

GENERAL 

Reporting,  feature  writing,  local  col¬ 
umn. 

Prizes:  Silver  medallions. 

Sponsor:  National  Headliners  Club. 
Period:  1974. 

Deadline:  February  15,  1975. 

Entries  to:  Elaine  Frayne,  National 
Headliners  Club,  Convention  Hall,  At¬ 
lantic  City,  N.J.  08401. 

Also  open  to  radio,  tv  and  magazines. 
♦  ♦  * 

HEART 

The  heart  and  circulatory  diseases. 
Prize:  $500. 

Sponsor:  American  Heart  Association. 


*  *  * 

HIGHWAY  SAFETY 

Public  awareness  of  the  need  for  safe 
driving  habits. 

Prize:  $1,000  scholarship  to  the  school 
of  the  winner’s  choice. 

Sponsor:  Uniroyal  Inc. 

Period:  June  1,  1974  to  May  31,  1975. 
Deadline:  June  15,  1975. 

Entries  to:  Uniroyal,  Box  723389,  1230 
Avenue  of  the  Americas,  New  York,  N.Y. 
10020. 

1974  winner:  Mrs.  Jean  Cronan,  for¬ 
merly  editor  of  the  Palisadian  and  Bergen 
Bulletin,  New’  Jersey. 

.\lso  open  to  radio,  tv  and  magazines. 
Winners:  Mrs.  Julie  Candler,  Woynan’s 
Day;  Gene  Strul,  WCKT-TV;  George 
Nicholaw,  KNX;  and  Richard  S.  Cross, 
Commercial  Car  Journal. 

*  ♦  « 

HIGHWAY  SAFETY 

Thoughtless  and  careless  operation  of 
an  automobile.  Stories  and  editorials. 

Prize: 'Plaques.  Special  $100  U.S.  Bond 
for  ridicule  of  the  “drinking  Christmas 
party.’’ 

Sponsor:  National  Foundation  for  High¬ 
way  Safety. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Safety  Awards,  P.O.  Box 
3059,  Westville  Station,  New  Haven, 
Conn.  06515. 

1973  winners:  Richard  N.  Patterson, 
Kmgsport  (Tenn.)  Times-News;  Guy 
Kovner,  St.  Petersburg  (Fla.)  Times; 
John  Hanchette  and  Ray  Hill,  Buffalo 
(N.Y.)  Eveyimg  News;  Frank  L.  Craig 
Jr.,  Defiance  (0.)  Crescent-Neivs;  Joe 
Cordero,  Santa  Ana  (Calif.)  Register; 
Jean  Hall,  White  Plains  (N.Y.)  Reporter 
Dispatch;  Bob  Wood,  AP,  Columbia,  S.C. 
Also  open  to  radio  and  tv. 

*  *  * 

HOME  FURNISHINGS 

Family  living,  interiors  &  design. 
Prizes:  Gold  cups,  in  13  categories. 
Sponsor:  The  American  Mart. 

Period:  Through  November  30,  1975. 
Deadline:  December  2,  1975. 

Entries  to:  Dorothy  Dawe  Awards,  666 
Lake  Shore  Drive,  Chicago,  Ill.  60611. 

1973  winners:  Nan  Bamhouse,  Cleve¬ 
land  Plaiyi  Dealer;  Kathryn  Elliott,  Wash- 
ingtoyi  Star  Neivs;  Ellen  Eshbach,  Chi¬ 
cago  Tribuyie;  Frank  Heckart,  Paddock 
Publications,  Arlington  Heights,  Ill.; 
Marilyn  Hoffman,  Christiayi  Scieyice  Mon¬ 
itor;  Harvey  Shapiro,  Dayton  Daily 
News;  and  Sandra  Wesley,  H'.  Palm 
Beach,  (Fla.)  Post. 

(Continued  on  page  35) 
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HORSE  RACING 

story,  column  or  feature  on  thorough¬ 
bred  racing. 

Prize:  $500  and  a  trophy. 

Sponsor:  Thoroughbred  Racing  Associ¬ 
ation. 

Period:  October  1,  1974  to  October  30, 
1975. 

Deadline:  October  31,  1975. 

Entries  to:  TRA  Eclij)se  Award,  5  Da¬ 
kota  Drive,  Lake  Success,  New  Hvde 
Park,  N.Y.  11040. 

HORSE  RACING 

The  sport  and  business  of  harness  rac¬ 
ing. 

Prizes:  13  cash  awards  of  $100  for  local 
entries;  $1,000  grand  prize  with  medal  and 
trip  to  meeting  in  Florida. 

Sponsor:  United  States  Trotting  As¬ 
sociation,  with  United  States  Harness 
Writers  Association  and  Harness  Tracks 
of  America. 

Period:  January  1,  1975  and  September 
30.  1975. 

Deadline:  October  25,  1975. 

Entries  to:  John  Hervey  Awards,  U.S. 
Trotting  Association,  333  N.  Michigan 
Avenue,  Chicago,  Ill.  60601. 

«  «  « 

HOIJ8ING/REAL  ESTATE 

The  housing  industry. 

Prizes:  $150,  $100  and  $75. 

Sponsor:  National  Association  of  Home 
Builders. 

Period:  October  1,  1974  through  Sep¬ 
tember  30,  1975. 

Deadline:  October  10,  1975. 

Entries  to:  Chandler  .Awards,  Public 
Relations  Department,  NAHB,  15th  and 
M  Streets  NW,  Washington,  D.C.  20005. 
(Three  consecutive  housing'real  estate 
sections,  or  three  consecutive  issues  of 
material  relating  to  those  subjects.) 

1973  winner:  Charles  Lambeth,  Atlanta 
Jon  rnal-Con  stitu  t  ion . 

HUMAN  INTEREST 

Writing  with  worth  an  craftsmanship 
in  the  style  of  Ernie  Pyle’s  portraits  of 
people  in  war  and  peace. 

Prize:  $1,000. 

Sponsor:  The  Scripps-Howard  Founda¬ 
tion. 

Period:  1974. 

Deadline:  January  15,  1975. 

Entries  to:  Ernie  Pyle  Memorial  Award, 
Scripps-Howard  Foundation,  200  Park 
.\venue.  New  York,  N.Y.  10017. 

1973  winner:  Jim  Wooten,  Philadelphia 
Inquirer. 

*  *  * 

HUMANITY 

International  reporting. 

Prize:  $300. 

Sponsor:  Overseas  Press  Club. 

Period:  1974. 

Deadline:  February  8.  1975. 

Entries  to:  Madeline  Dane  Ross  Award, 
C  O  John  Scott,  OPC,  Biltmore  Hotel,  New 
York,  N.Y.  10019. 

4c  « 

INTER  AMERICAN 

Active  and  continuous  efforts  to  im¬ 
prove  Inter-America  Relations. 

Prize:  $1,000. 

Sponsor:  Tmstees  of  Columbia  Uni¬ 
versity. 


Period:  March  1,  1975. 

Nominations  to:  Maria  Moors  Cabot 
Prize  Program,  705  Journalism  Building, 
Columbia  University,  New  York,  N.Y. 
10027. 

1974  winners:  Don  Bohning  and  William 
Montalbano,  Miami  (Fla.)  Herald. 

♦  *  * 

INTERNATIONAL  AFFAIRS 

Correspondence  from  abroad  or  from 
the  United  Nations. 

Prize:  $1,000. 

Sponsor:  Trustees  of  Columbia  Univer¬ 
sity. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Secretary,  Advisory  Board 
on  the  Pulitzer  Prizes,  702  Journalism 
Building,  Columbia  University,  New  York, 
N.Y.  10027. 

1973  winner:  Hendrick  Smith,  yew 
York  Times,  Moscow. 

*  ♦  ♦ 

INVESTIGATIVE 

REPORTING 

Specialized  reporting  within  a  news¬ 
paper’s  local  area  of  circulation  . 

I’rize:  $1,000. 

Sponsor:  Trustees  of  Columbia  Uni- 
verstiy. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Secretary,  Advisory  Board 
of  the  Pulitzer  Pinzes,  702  Journali.sm 
Building,  Columbia  University,  New  York, 
N.Y.  10027. 

1973  winner:  William  Sherman,  \ew 
York  Dally  Xeu's. 

♦  «  « 

INVESTIGATIVE  STORIES 

Newspaper  reporting  deemed  to  be  of 
the  caliber  exemplified  by  Drew  Pearson 
is  eligible  for  consideration. 

Prize:  $5,000. 

Sponsor:  The  Drew  Pearson  Founda¬ 
tion. 

Period:  Up  to  November  1,  1975. 
Nominations  to:  Joseph  Borkin,  secre¬ 
tary,  Drew  Pearson  Foundation,  1156  15th 
Street  NW,  Washington,  D.C.  20005. 

1973  winner:  Jerry  Landauer,  Wall 
Street  Journal. 

.\lso  open  to  radio,  tv  and  magazines. 
♦  ♦  » 

JEWISH  AFFAIRS 

Coverage  of  Jewish  affairs  in  English 
language  newspapers  of  North  America. 
Prize:  Plaque. 

Sponsor:  Council  of  Jewish  Federations 
and  Welfare  Funds. 

Period:  June  1,  1974  to  May  31,  1975. 
Deadline:  August  31,  1975. 

Entries  to:  The  Smolar  Award,  CJF, 
315  Park  Avenue  South,  New  York,  N.Y. 
10010. 

1974  winners:  Leo  Mindlin,  Jewish 
Floridian,  Miami;  Max  W.  Jacobs,  Buffalo 
Jewish  Revietc:  Robert  A.  Cohn,  St.  Louis 
Jewish  Light;  Gary  Rosenblatt,  Baltimore 
Jewish  Times. 

*  m  * 

JOURNALISM  RESEARCH 

Investigative  study  into  same  phase  of 
journalism,  published  or  unpublished. 
Prize:  Medallion. 

Sponsor:  Society  of  Professional  Jour¬ 
nalists. 

Period:  1974. 


Deadline:  February  1,  1975. 

Entries  to:  Sigma  Delta  Chi  Awards, 
35  East  Wacker  Drive,  Chicago,  Ill.  60601. 

«  *  * 

JOURNALISTIC 

ACHIEVEMENT 

Colby  College,  Waterville,  Maine,  con¬ 
fers  the  Elijah  Parish  Lovejoy  medal  on  a 
bona  fide  newsman,  regardless  of  title, 
who  has  contributed  to  the  country’s 
journalistic  achievement.  The  selection  is 
made  by  a  committee  composed  of  editors 
and  the  president  of  the  college. 

1973  winner:  Katharine  Graham,  Wash¬ 
ington  Post. 

*  *  * 

JUSTICE 

Administration  of  justice  for  the  Amer¬ 
ican  citizen;  legal  ethics. 

Prizes:  Certificates. 

Sponsor:  Association  of  Trial  Lawyers  of 
.4merica. 

I’eriod:  May  1974  to  June  1975. 

Deadline:  June  15,  1975. 

Entries  to:  Stanton  Berens,  20  Garden 
Street,  Cambridge,  Mass.  02138. 

1974  winner:  Baton  Rouge  (La.)  Morn¬ 
ing  .Advocate  &  State  Times. 

♦  »  ♦ 

JUSTICE 

Sponsor:  National  Legal  Aid  and  De¬ 
fender  Association. 

Period:  July  1,  1974  to  June  30,  1975. 

Deadline:  July  1,  1975. 

Entries  to:  Emerj'  A.  Brownell  Press 
.4ward,  1601  Connecticut  Avenue  NW, 
Washington,  D.C.  20006. 

4(  4c  4c 

LANDSCAPING 

An  annual  award  for  writing  in  this  field 
is  given  by  the  American  Association  of 
Nurserymen,  Southern  Building,  Washing¬ 
ton,  D.C.  20005. 

*  *  * 

LATIN  AMERICA 

Inter-American  friendship  and  under¬ 
standing. 

Prize:  $500. 

Sponsor:  Latin  American  members  of 
the  Inter  American  Press  Association. 

Period:  1974. 

Deadline:  March  1,  1975. 

Entries  to:  lAPA-Tom  Wallace  Award, 
141  N.E.  Third  Avenue,  Miami,  Fla.  33132. 

1973  winner:  Everett  F.  Martin,  Wall 
Street  Journal. 

♦  *  * 

LATIN  AMERICA 

Prize:  Scroll. 

Sponsor:  Overseas  Press  Club. 

Period:  1974. 

Deadline:  February  8,  1975. 

Entries  to:  John  Scott,  OPC,  Biltmore 
Hotel,  New  York.  N.Y.  10019. 

*  *  * 

MAGAZINES 

General  excellence,  specialized  journal¬ 
ism,  visual  excellence  and  reporting  excel¬ 
lence 

Prize:  Silver  plaques. 

Sponsor:  Magazine  Publishers  Associ¬ 
ation. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  National  Magazine  Awards, 
Graduate  School  of  Journalism,  Columbia 
University,  New  York,  N.Y.  10027. 
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LAW  AND  COURTS 

Criminal  justice,  operation  of  the  court 
systems,  correction  and  penal  systems,  etc. 
Prize:  Gavel  for  public  service. 

Sponsor:  American  Bar  .Association. 
Period:  1974. 

Deadline:  March  15,  1975. 

Entries  to:  Gavel  Awards,  American 
Bar  Association,  1155  E.  60th  Street, 
Chicago,  Ill.  606.37. 

1973  winners:  Poughkeepsie  (N.Y.) 
Journal  (Ed  Baron  and  Joe  Tinkleman) ; 
Kansas  City  (Mo.)  Star  (Harry  Jones 
Jr.  and  J.  J.  Maloney) ;  Philadelphia  In¬ 
quirer  (Donald  L.  Barlett  and  James  B. 
Steele)  ;  Birmingham  (Ala.)  Neivs  (Peg- 
gy  Roberson)  ;  Orlando  (Fla.)  Sentinel 
Star  (James  Bacchus). 


American  Bar  Association 
awards  in  recognition  of 
outstanding  public  service 
by  newspapers,  television, 
radio,  magazines,  motion 
picture  and  theatrical 
producers,  wire  services 
and  news  syndicates  for 
“increasing  public  under¬ 
standing  of  the  American 
system  of  law  and  justice.” 

Two  different  awards  are 
presented;  The  Gavel  Award 
and  the  Certificate  of  Merit. 

Gavel  winners  will  be  honored 
in  August  at  a  special  awards 
luncheon  in  Montreal,  attended 
by  distinguished  judges, 
lawyers,  bar  leaders  and 
government  officials. 

Materials  published,  broad¬ 
cast  or  presented  during  the 
period  of  January  1 , 1 974,  to 
December  31, 1974,  are  eligible. 
Entries  must  be  postmarked  not 
later  than  March  1 , 1 975. 

Entry  form  and  complete  infor¬ 
mation  may  be  obtained  by 
writing  to:  Gavel  Awards, 
American  Bar  Association, 

1155  East  60th  Street,  Chicago, 
Illinois  60637. 


Also  for  radio  and  tv  and  magazines 
(John  Guinther,  Philadelphia,  and  Rich¬ 
ard  Harris,  Neio  Yorker). 

«  •  « 

MAGAZINE  SUPPLEMENT 

Newspaper-published  magazine  section. 
Prize:  Silver  medallion. 

Sponsor:  National  Headliners  Club. 
Period:  1974. 

Deadline:  February  15,  1975. 

Entries  to:  Elaine  Frayne,  National 
Headliners  Club,  Convention  Hall,  At¬ 
lantic  City,  N.J.  08401. 


MEDIA  CRITIQUE 

Evaluation  of  the  mass  media,  or  any 


Gavel  Awards  Classifications 
Newspapers 

I;  50,000  circulation  or  under 
II:  50,000  to  200,000 
111:200,000  to  500,000 
IV:  500,000  or  over 

Newspaper  Magazine  Supplements 
I:  200,000  and  under 
11:200,000  to  500,000 
III:  500,000  and  over 

Television 

I:  Network  Produced  Programs 

a)  Documentary/Educational 

b)  Dramatic 

II:  Programs  Produced  by  Network- 
Owned  Stations/Group  Produced 
Programs 

III:  Programs  Produced  by  Other 
Stations  in  Top  10  Markets 
IV:  Programs  Produced  by  Stations 
in  Markets  11-50 

V:  Programs  Produced  by  Stations 
in  Markets  51  and  over 
VI:  Educational/Public  Broadcasting 
VII:  Cable  (local  origination) 

Radio 

I:  Network  Produced  Programs 
II:  Programs  Produced  by  Network- 
Owned  Stations/Group  Produced 
Programs 

III:  Programs  Produced  by  Other 
Stations  in  Top  10  Metro  Areas 
IV:  Programs  Produced  by  Stations 
in  Metro  Areas  11-50 
V:  Programs  Produced  by  Stations 
in  Metro  Areas  51  and  over 
VI:  Educational/Public  Broadcasting 

Magazines 

I:  200,000  Circulation  or  under 
II:  200,000  to  1,000,000 
III:  1,000,000  and  over 

Other  Media 

Wire  Services 
News  Syndicates 
Motion  Picture  Producers 
Theatrical  Producers  or  Groups 
Book  Publishers 


particular  publication  or  new's  organiza¬ 
tion. 

Prize:  $500. 

Sponsor:  Irving  Caesar  Foundation. 
Period:  September  1,  1974  to  August 
31,  1975. 

Deadline:  September  1,  1975. 

Entries  to:  Don  Hollenbeck  Award,  De¬ 
partment  of  Journalism  and  Mass  Com¬ 
munications,  New'  York  University,  1021 
Main  Building,  Washington  Square,  New 
York,  N.Y.  10003. 

1974  winner:  The  Washington  Monthly 
for  articles  by  Charles  Peters  and  Henry 
Fairlie. 

Also  open  to  radio  and  tv. 

*  *  • 

MEDICINE/HEALTH 

Matters  of  health  and  medical  treat¬ 
ment. 

Prize:  $1,000 

Sponsor:  American  Medical  Association. 
Period:  1974. 

Deadline:  February  3,  1975. 

Entries  to:  Medical  Journalism  Awards 
Committee,  AMA,  535  North  Dearborn 
Street,  Chicago,  Ill.  60610. 

1973  winner:  Charles-Gene  McDaniel, 
Midwest  Bureau,  Associated  Press. 

Also  open  to  radio  and  tv  (Mariellen 
Gallagher,  WCAU;  Daniel  Schorr,  CBS; 
and  William  E.  Sherman,  WEEI)  and 
magazines  (Gene  Bylinsky,  Fortune). 

*  *  * 

MEDICAL  RESEARCH 

Fundamental  medical  science  in  the 
language  of  the  layman. 

Prize:  Claude  Bernard  Science  Journal¬ 
ism  Award,  $1,000. 

Sponsor:  National  Society  for  Medical 
Research. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  James  R.  Bosarge,  NSMR, 
1330  Massachusetts  Avenue  NW,  Wash¬ 
ington,  D.C.  20005. 

Also  open  to  magazines. 

1973  winner:  Arthur  J.  Snider,  Chicago 
Daily  News. 

*  «  « 

MENTAL  HEALTH 

The  fight  against  mental  illness  and  the 
promotion  of  mental  health. 

Prize:  Plaque  bearing  a  bronze  facsimile 
of  the  Mental  Health  Bell. 

Sponsor:  National  Association  for  Men¬ 
tal  Health. 

Period  June  1,  1974  and  June  30,  1975. 
Deadline:  August  1,  1975. 

Entries  to:  Local  MHA  chapter  or 
NAMH,  1800  N.  Kent  Street,  Rosslyn  Sta¬ 
tion,  Arlington,  Va.  22209. 

1973-74  winners:  Boca  Raton  (Fla.) 
News  and  Virginia  Snyder;  and  St.  Paul 
(Minn.)  Dispatch  and  Pioneer  Press. 

*  «  * 

MUSIC 

Biographical  or  critical,  reportorial  or 
historical — any  form  of  non-fiction  prose 
about  music  and/or  its  creators. 

Prize:  $500. 

Sponsor:  American  Society  of  Com¬ 
posers,  Authors  and  Publishers. 

Period:  1974. 

Deadline:  March  31,  1975. 
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Entries  to:  ASCAP-Deems  Taylor 
Awards,  One  Lincoln  Plaza,  New  York, 
N.Y.  10023. 

1973  winners:  Martin  Bemheimer,  Los 
Angeles  Times;  Alan  Rich,  Cleveland 
Plain  Dealer. 

Also  open  to  magazines  (Alan  Rich, 
New  York;  Bruce  Pollock,  Rock). 

*  *  * 

MUSCULAR  DYSTROPHY 

Dystrophy  and  related  neuromuscular 
disorders. 

Prizes:  $1,000,  $500,  $250. 

Sponsor:  Muscular  Dystrophy  Associa¬ 
tion  of  America. 

Period:  January  1,  1975  through  No¬ 
vember  30,  1975. 

Deadline:  December  1,  1975. 

Entries  to:  Jerry  Lewis/MDAA  Writing 
Awards,  care  of  Horst  S.  Petzall,  Depart¬ 
ment  of  Public  Health  Education,  MDAA 
Inc.,  810  Seventh  Avenue,  New  York, 
N.Y.  10019. 

l'*73  winners:  Julian  DeVries,  Arizona 
Reiublic;  Ida  Daly,  author;  and  Laurel 
Murphy,  Honolulu  Advertiser. 

Also  open  to  radio,  tv  and  magazines. 

*  «  * 

NATIONAL  AFFAIRS 

Correspondence  centering  on  Washing¬ 
ton. 

Prize:  $1,000. 

Sponsor:  Trustees  of  Columbia  Univ-er- 
sity. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Secretary,  Advisory  Board 
on  the  Pulitzer  Prizes,  702  Journalism 
Buildin'T,  Columbia  University,  New  York, 
N.Y.  10027. 

1973  winners:  James  R.  Polk,  Washing¬ 
ton  Star-News;  and  Jack  White,  Provi¬ 
dence  (R.I.)  Joumcl-Bulletin. 

*  *  * 

NATURAL  RESOURCES 

Development,  use  and  conservation  of 
energy  and  other  natural  resources  in  the 
public  interest,  and  protection  of  the  en¬ 
vironment. 

Prize:  $1,000. 

Sponsor:  Friends  of  the  late  Thomas  L. 
Stokes. 

Period:  1974. 

Deadline:  Feburary  1,  1975. 

Entries  to:  Stokes  Award,  Washington 
Journalism  Center,  2401  Virginia  Avenue 
NW,  Washington,  D.C,  20037. 

1973  winner:  Bill  Martin,  Oakland 
(Calif.)  Tribune. 

*  «  « 

NUCLEAR  ENERGY 

Peaceful  uses  of  nuclear  energy. 

Prize:  $1,000. 

Sponsor:  Atomic  Industrial  Forum,  Inc. 
Period:  1974. 

Deadline:  September  3,  1975. 

Entries  to:  Forum  Award,  Atomic  In¬ 
dustrial  Forum,  475  Park  Avenue  South, 
New  York,  N.Y,  10016. 

1974  co-winners:  William  J.  Lanouette, 
National  Observer,  and  Ray  Pagel,  Green 
Bay  (Wis.)  Press-Gazette. 

Also  open  to  radio  and  tv  (Greg  Harney, 
WGBH)  and  magazines. 


NURSING 

Long-term  health  care. 

Sponsor:  American  College  of  Nursing 
Home  Administrators,  8641,  Colesville 
Road,  Silver  Springs,  Md.  20910. 

*  *  * 

NUTRITION 

Food  economics  reporting. 

Prizes:  $500  in  two  circulation  categor¬ 
ies.  Also  crystal  bowl  and  medallion. 
Sponsor:  Carnation  Company. 

Period:  September  1,  1974  to  August  31, 
1975. 

Deadline:  Last  day  of  each  month. 
Entries  to:  Golden  Carnation  Awards, 
Carnation  Company,  5045  Wilshire  Boule¬ 
vard,  Los  Angeles,  Ca.  90036. 

1974  winners:  Carol  Voshall,  Phoenix 
Gazette;  and  Ann  Valentine,  Houston 
Post. 

*  *  * 

OSTEOPATHY 

Scientific  advances,  college  and  hospital 
programs,  or  activities  of  individual  osteo¬ 
pathic  physicians. 

Prizes:  Three  of  $250  each. 

Sponsor:  American  Osteopathic  Associ¬ 
ation. 

Period:  1974. 

Deadline:  March  1,  1975. 

Entries  to:  Journalism  Awards,  AOA, 
212  E.  Ohio  Street,  Chicago,  Ill.  60611. 

1973  winners:  Patricia  McCarron,  St. 
Louis  Post-Dispatch;  Podine  Schoenber- 
ger.  New  Orleans  Times-Picayune ;  Betty 
Walker,  free  lance. 

Also  open  to  magazines. 

*  *  « 

OUTDOOR  RECREATION 

Enjoyment  of  the  outdoors  and  nature. 
Prizes:  $5,000  ($3,000  first). 

Sponsor:  Johnson  Wax  Company. 
Entries  to:  Deep  Woods  Off  Award, 
Outdoor  Writers  Association  of  America, 
4141  W,  Bradley  Road,  Milwaukee,  Wis. 
53209. 

1974  top  prize  winners:  Ford  Bothwell, 
Trenton  (N.J.)  Times  and  McNaught  Syn¬ 
dicate. 

*  ^  * 

PATRIOTISM 

The  American  Way  of  Life. 

Prizes:  Medals. 

Sponsor:  Freedoms  Foundations  at  Val¬ 
ley  Forge. 

Period:  November  1,  1974  to  October  31, 
1975. 

Deadline:  November  1,  1975. 
Nominations  to:  Freedoms  Foundation, 
Valley  Forge,  Pa.  19481. 

Also  for  radio,  tv  and  magazines. 

*  *  « 

PHYSICS/ASTRONOMY 

Articles  about  physics  and  astronomy 
(in  English)  by  professional  journalists 
intended  for  the  general  public. 

Prize:  $1,500,  a  stainless  steel  Moebius 
strip  and  expenses  to  presentation  cere¬ 
mony. 

Sponsor:  American  Institute  of  Phy¬ 
sics  and  United  States  Steel  Foundation. 
Contest  period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Public  Relations  Division, 
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Announcing  the 
1975  Competition 
for  the 

JERRY  LEWIS/MDA 
WRITING  AWARDS 

First-$1,000 
Second— $  500 
Third-$  250 

The  Awards  were  established  in 
1972  to  honor  writers  in  all  media 
whose  work  contributes  to  increased 
public  understanding  of  muscular 
dystrophy  and  allied  disorders  of  the 
neuromuscular  system. 

The  1972  first-place  winner  was 
newsman  Richard  Kisonak,  a  victim 
of  amyotrophic  lateral  sclerosis 
(ALS),  for  his  first-person  Associ¬ 
ated  Press  story  on  his  affliction. 
The  1973  winner  was  Julian  DeVries, 
medical  editor  of  the  Arizona  Re¬ 
public,  for  a  series  of  reports  on  the 
October,  1973  International  Scien¬ 
tific  Conference  on  Muscle  Disease 
at  Carefree,  Ariz.  The  1974  winner 
and  runners-up  are  to  be  named 
January  25,  1975. 

Judges  of  the  1974  Competition 
were  Edward  W.  Barrett,  director  of 
the  Communications  Institute  and 
former  Dean  of  the  Columbia  School 
of  Journalism;  Alvin  Hampel,  execu¬ 
tive  vice  president,  Benton  &  Bowles, 
Inc.;  Dr.  H.  Houston  Merritt,  dean 
emeritus.  Neurological  Institute,  Co- 
lumbia-Presbyterian  Medical  Cen¬ 
ter;  novelist  Budd  Schulberg;  and 
John  A.  Shanahan,  news  editor.  New 
York  Bureau,  Associated  Press. 

Entries  for  the  1975  Competition 
may  include  any  type  of  material 
published  or  broadcast  between  Jan¬ 
uary  1  and  November  30  which  re¬ 
lates  to  any  one  of  the  21  neuromus¬ 
cular  diseases  covered  by  MDA’s 
programs  (or  to  those  afflicted  by 
them),  fosters  understanding  of 
these  afflictions,  and  contributes  to 
public  support  of  the  effort  to  con¬ 
quer  them. 

Material  may  take  the  form  of 
news  articles,  feature  stories,  edi¬ 
torials,  or  poetry — as  well  as  com¬ 
mentaries,  documentaries,  dramas, 
or  public-service  announcements 
aired  on  radio  or  TV.  Deadline  is 
December  1,  1975.  The  winners  will 
be  announced  January  31,  1976. 

Entries  are  to  be  submitted  to 
Horst  S.  Petzall,  Director,  Depart¬ 
ment  of  Public  Health  Education, 
MDA,  Inc. 

MUSCULAR  DYSTROPHY  ASSOCIATION 

810  Seventh  Ave.,  N.Y.,  N.Y.  10019 

Jerry  Lewis,  National  Chairman 
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American  Institute  of  Physics,  .“135  East 
45th  Street,  New  York,  N.Y.  10017. 

1974  winner:  Dr.  Robert  D.  Chapman, 
Goddard  Space  Flipht  Center,  for  his 
pamphlet,  “Comet  Kohoutek.”  1973  win¬ 
ner:  Patrick  Young,  National  Observer. 


POIJTICS 

Political  and  governmental  reporting 
published  in  Michigan. 

Prize:  $400. 

Sponsor:  University  of  Michigan. 

Period:  September  1,  1974  through 

August  31,  1975. 

Deadline:  November  1,  1975  . 

Entiies  to:  Morgan  O’Leary  Award,  De¬ 
partment  of  .Journalism,  2040  LSA  Build¬ 
ing,  Univer.sity  of  Michigan,  Ann  Arbor, 
Mich.  48104. 

Also  open  to  radio,  tv  and  magazines. 


PRESTiGE 

A  cash  prize,  open  to  journalists  of  the 
United  States,  is  awarded  in  the  name  of 
William  .411en  White  by  the  University  of 
Kansas. 

Nominations  may  be  made  before  Feb¬ 
ruary  1,  1975  to:  Prof.  Edward  P.  Bassett, 
Dean,  William  Allen  White  School  of 
.Journalism,  I’niversity  of  Kansas,  J.aw- 
rence,  Kans.  06045. 

1974  recipient:  Arthur  Ochs  Sulzberg¬ 
er,  Neiv  York  Tijiies. 


PSYCHOLOGY 


Post-In  feUinffencer;  William  J.  Manly, 
Milwaukee  Journal;  John  B.  William, 
Washington  Post. 

Al.so  open  to  magazines. 

*  * 

REAL  ESTATE 

Practices  in  land  sales,  home  improve¬ 
ment,  articles  that  assist  the  con.sumer  in 
making  real  estate  purchases. 

Prizes:  $200,  $100  and  $50. 

.Sponsor:  American  Land  Title  Asso¬ 
ciation. 

Contest  period:  September  1,  1974  to 
.August  31,  1975. 

Deadline:  October  1,  1975. 

Entries  to:  Sue  Davidson,  Public  Rela¬ 
tions,  National  .Association  of  Realtors, 
155  E.  Superior  Street,  Chicago,  Ill.  60611. 

1974  winner:  Jean  Golden,  Seattle  Post- 
Intelligencer. 

Also  open  to  magazines. 

*  * 

REAL  ESTATE 

.Articles  and  columns  on  real  estate 
problems  and  investment. 

Prizes:  $150,  $100  and  $50. 

Sponsor:  National  Association  of  Real 
Estate  Editors. 

Contest  period:  1974-75. 

Deadline:  September  30,  1975. 

Entries  to:  E.  D.  .Alexander,  3033  Ryan 
Place  Dr.,  Fort  Worth,  Texas  76110. 

1973-74  winners:  Marcus  Gleisser, 
Cleveland  Plain  Dealer;  John  B.  Willman, 
Washington  Post;  and  Charles  Evans, 
Houston  Chronicle. 


Deadline:  February  28,  1975. 

Entries  to:  L.evi’s/JRWA  Rodeo  Press 
Contest,  98  Battery  Street,  San  Francisco, 
Calif.  94106. 

1974  winner:  Bob  Colvin,  Oklahoma 
Citg  Daily  Oklahoman. 

Also  open  to  magazines  (Helen  Clark, 
True  IPcst;  Jim  Scott,  Horse  and  Rider; 
Jim  Hurley,  Hoofs  and  Homs;  Arland 
Calvert,  Rodeo  Sports  News). 


SCIENCE 

Subject  matter:  Investigative  and  in- 
terpretitive  reporting  about  the  sciences 
and  their  impacy  for  good  and  bad. 

Prize:  $1,000  and  medallion. 

.Sponsor:  National  Association  of  Science 
Writers. 

Contest  period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Rosemary  Arctander,  Ad- 
mini.strative  Secretary,  N.ASW,  Box  H, 
.Sea  Cliff,  N.Y.  11579. 

1974  winners:  Barbara  J.  Katz,  National 
Observer;  and  David  Salisbury,  Christian 
Scie7ice  Monitor. 

.Also  open  to  radio,  tv  and  magazines. 

*  Ht 

SCIENCE 

Subject  matter:  Articles  on  the  sciences 
and  their  engineering  and  technological 
applications  (other  than  in  the  field  of 
medicine). 

Prizes:  $1,000  each  in  under  and  over 
100,000  circulation  newspapers. 

.Sponsor:  Westinghouse  Educational 

Foundation,  with  the  American  Association 
for  the  Advancement  of  Science. 

Contest  period:  October  1,  1974  through 
October  30,  1975. 

Deadline:  November  15,  1975. 

Entries  to:  .A.AAS 'Westinghouse  Science 
Writing  Awards,  A.AAS,  1515  Massachu¬ 
setts  .Avenue  NW,  Washington,  D.C. 
20005. 

1973  winners:  David  Brand,  Wall  Street 
Journal;  and  Bruce  Benson,  Honolulu  Ad¬ 
vertiser. 

*  if 

SCIENCE 

Subject  matter:  Medicine  and  science. 

Prize:  Ray  Bruner  Fellowship — a  plaque 
and  a  typewriter. 

Sponsor:  American  Public  Health  Asso¬ 
ciation. 

Contest  period:  Open  until  September 
1,  1975. 

Deadline:  September  1,  1975. 

Nominations  to:  Nancy  Cabill,  APHA, 
1015  18th  Street  NW,  Washington,  D.C. 
20036.  Candidates  must  be  science  writers 
with  less  than  two  years  experience  in 
that  field. 

1973  winner:  Chuck  Michelini,  Birm¬ 
ingham  (Ala.)  Post-Herald. 

.Also  open  to  radio,  tv  and  magazines. 


SKIING 

Ski  writing  of  interest  to  the  general 
public. 

Prize:  Hirsch  Trophy,  a  silver-plated 
antique  typewriter. 

Sponsor:  Harold  S.  Hirsch,  chairman, 
White  Stag  Manufacturing  Company, 


Accurate  reporting  which  increases  the 
public’s  knowledge  and  understanding  of 
psychology. 

Prize:  $1,000.  Preliminary  winners  in 
five  categories  receive  expenses  to  attend 
convention  of  the  .American  Psychological 
.Association. 

Sponsor:  .American  Psychological  Foun¬ 
dation. 

Contest  period:  Mav  1,  1974  to  May  1, 
1975. 

Deadline:  May  15,  1975. 

Entries  to:  Mona  Marie  Wachtel,  Public 
Information  Officer,  American  Psycho¬ 
logical  Association,  1200  17th  Street  NW, 
Washington,  D.C.  20036. 

1974  winners:  Rose  Kushner,  free-lance 
writer,  Montgomery  County  (Md.)  Jour- 
nal;  and  Maggie  Scarf,  .Vcic  York  Times 
Magazine. 

Also  open  to  radio  and  tv  (Simon 
Campliell-Jone.s,  WGBH;  William  Buck- 
ley,  Firing  Line)  and  magazines  (Maggie 
Scarf,  New  York  Times). 

*  4c  ♦ 

REAL  ESTATE 

Column,  consumer  information,  real  es¬ 
tate  as  an  investment,  problems  of  nation¬ 
al  concern. 

Prizes:  $350  in  four  categories. 

Sponsor:  National  .Association  of  Real¬ 
tors. 

Period:  September  1,  1974  and  .August 
31,  1975. 

Deadline:  October  1,  1975. 

Entries  to:  Department  of  Public  Rela¬ 
tions,  NAR,  155  East  Superior  Street, 
Chicago,  Ill.  60611. 

1974  winners:  Barry  G.  Jacobs,  Louis¬ 
ville  Courier-Journal;  Don  Carter,  Seattle 
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*  ♦  * 

RECYCLING 

.Articles  on  resource  recovery  and  solid 
waste  management. 

Prize:  $1,000. 

Sponsor:  Educational  and  Research 
Foundation  of  the  National  .Association  of 
Recycling  Industries. 

Period.  1974. 

Deadline.  February  1,  1975. 

Entries  to:  Media  Awards,  National  As¬ 
sociation  of  Recycling  Industries,  330 
Madi.son  .Avenue,  New  York,  N.Y.  10017. 

1973  winners:  Sylvia  Porter,  Publishers- 
Hall  Syndicate  columnist;  Gordon  Bishop, 
Newark  (N.J.)  Star-Ledger. 

.Also  open  to  radio  and  tv  (WNYC)  and 
magazines  (Newsweek) . 

♦  »  * 

RELIGION 

Religion  news  stories  and  religion  sec¬ 
tions. 

Prizes:  $100 — the  Supple  Memorial 
Award,  the  Schachem  Memorial  Award 
and  the  Supple  Special  Award. 

Sponsor:  Religion  NewswTiters  .As.socia- 
tion. 

Period:  1974. 

1973  winners:  Marjorie  Hyer,  Washing¬ 
ton  Post;  St.  Petersburg  (Fla.)  Times 
(Lee  Kelly)  ;  and  Roger  Ipswitch,  Ven¬ 
tura  County  (Calif.)  Star-Free  Press. 

*  *  « 

RODEO 

Prizes:  $100,  $50  and  $25. 

Sponsor:  Levi  Strauss  &  Co.  with  In¬ 
ternational  Rodeo  Writers  .Association. 

Period:  1974. 
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Period:  1974-75. 

Deadline:  April  30,  1975. 

Entrie.s  to:  Mike  Erickson,  United 
States  Ski  Association,  1726  Champa, 
Suite  300,  Denver,  Colo.  80202. 

1973-74  winners:  Joseph  Van  Zandt, 
ski  editor  of  Chicago-Today ;  and  L.  Dana 
Gatlin,  Christian  Science  Monitor. 

*  *  * 

STAMPS  AND  COINS 

Philatelic  and  numismatic  columns  in 
dailies  of  over  50,000  circulation;  no  ma¬ 
terial  based  on  press  releases  from  govem- 
agencies. 

Prizes:  $50  U.S.  Bonds  and  plaques  (one 
for  stamps  and  one  for  coins). 

Sponsor:  Weiss  Features. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Weiss  Philatelic-Numisma¬ 
tic  Features,  16000  Terrace  Rd.,  Cleve¬ 
land,  0.  44112. 

♦  ♦  * 

SURGERY 

Prize:  $250. 

Sponsor:  American  Society  of  Abdomi¬ 
nal  Surgeons. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Journalism  Award  Commit¬ 
tee,  ASAS,  675  Main  Street,  Melrose, 
Mass.  02176. 

♦  ♦  ♦ 

YOUTH 

In  the  interest  of  youth. 

Prizes:  Trophy  and  certificate. 

Sponsor:  American  Legion  Auxiliary. 
Period:  May  1,  1974  to  May  1,  1975. 
Deadline:  May  1,  1975. 

Entries  to:  Publicity  chairman  of  local 
or  state  American  Legion  Auxiliary. 

Recent  winner:  Sim  Newspaper,  Cleve¬ 
land. 

iiiiiiiiiiiiiiiiiiiiiiiiii!iniiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiii!iiiiiiiiiiiiiiitiiiiiiiiiiii!it: 
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ANESTHESIA 

Medical  specialty  of  anesthesiology  and 
its  practitioners. 

Prize:  $500. 

Sponsor:  American  Society  of  Anes¬ 
thesiologists. 

Contest  period:  July  1,  1974  and  April 
30,  1975. 

Deadline:  June  1,  1975. 

Entries  to:  ASA  Journalism  Awards, 
515  Busse  Highway,  Park  Ridge,  Ill.  60068. 
*  *  * 

CIVIC  PROGRAMS 

Primary  basis  for  judging  is  effective¬ 
ness  and  literary  quality  in  support  of 
civic  programs. 

Prizes:  $1,000  and  $500. 

Sponsor:  Scripps-Howard  Foundation. 
Period:  1975. 

Deadline:  February  15,  1975. 

Entries  to:  Walker  Stone  Awards, 
Scripps-Howard  Foundation,  200  Park 
Avenue,  New  York,  N.V.  19017. 

1973  winners:  Michael  Pakenham,  Phil¬ 


adelphia  Inquirer;  and  Don  0.  Noel  Jr. 
Hartford  (Conn.)  Times, 


DENTISTRY 

Treatment  of  dental  disease  and  dental 
research. 

Prize:  $1,000. 

Sponsor:  American  Dental  Association. 
Contest  period:  July  1,  1974  to  June  30, 
1975. 

Deadline:  August  31,  1975. 

Entries  to:  American  Dental  Association 
Science  Writers  Award  Committee,  211  E. 


Chicago  Avenue,  Chicago,  Ill.  60611. 

♦  ♦  ♦ 

FIRE  FIGHTING 

Professionalism  and  hazardous  nature  of 
fire  fighting. 

Prize:  $500  and  $250. 

Sponsor:  International  Association  of 
Fire  Fighters,  1750  New  York  Avenue 
NW,  Washington,  D.C.  20006. 

Contest  period:  1974. 

Deadline:  March  15,  1975. 

Nominations  are  made  by  local  affiliates 
of  the  union. 

(Continued  on  page  40) 


Papers  can  win  kudos 
for  Public  Service 


Six  prestigious  awards  for  public  service 
by  a  newspaper  are  open  to  competition 
for  both  dailies  and  non-dailies  in  the 
United  States. 

Oldest  of  these  is  the  Pulitzer  Prize  for 
“a  distinguished  example  of  meritorious 
public  ser\'ice  by  a  newspaper  through  the 
use  of  its  journalistic  resources  which  may 
include  editorials,  cartoons,  and  photo¬ 
graphs,  as  well  as  reporting.” 

To  the  winner,  selected  by  a  jury  of  edi¬ 
tors  and  the  Trustees  of  Columbia  Univer¬ 
sity,  goes  a  gold  medal.  The  deadline  for 
entries  of  1974  exhibits  is  February  1, 
1975.  They  should  be  addressed  to  John 
Hohenberg,  Secretary  of  the  Advisory 
Board  of  the  Pulitzer  Prizes,  Columbia 
University,  New  York,  N.Y.  10027.  The 
Long  Island  newspaper,  Xewsday,  was  the 
recipient  for  1973’s  series  “The  Heroin 
Trial.” 

Also  of  long  standing — since  1932 — is 
the  Sigma  Delta  Chi  Award  for  public 
service  in  newspaper  journalism  “in  which 
exceptional  courage  or  initiative  is  dis¬ 
played  in  the  face  of  opposition  from 
anti-social  forces,  political,  or  other  dis¬ 
couraging  and  hampering  forces.”  News- 
day  also  won  this  award,  a  bronze  medal¬ 
lion,  for  its  32-part  report  on  the  heroin 
traffic. 

Entries  for  the  1974  SDX  prize  may  be 
sent,  before  February  1,  1975,  to  the 
Society  for  Professional  Journalists  Sigma 
Delta  Chi,  35  East  Wacker  Drive,  Chicago, 
Ill.  60601. 

Cash  prizes  of  up  to  $4,000  accompany 
the  bronze  plaque  which  the  Scripps- 
Howard  Foundation  awards  to  a  news¬ 
paper  for  “outstanding  public  service” 
during  the  year  which  embraces  stories  or 
activities  in  the  areas  of  political  corrup¬ 
tion,  drug  abuse,  crime,  alleviation  of 
problems  of  the  aged  and  sick,  and  any 
local  situation  affecting  the  citizenry. 

The  cash  grants,  given  in  connection 
with  the  award  which  Robert  P.  Scripps 
established  in  memory  of  Roy  W.  Howard, 
are  intended  for  the  individuals  on  the 
newspaper  who  contributed  most  to  the 
prize-winning  effort.  Entry  of  1974  nomin¬ 
ations  should  be  made  to  the  Scripps- 
Howard  Foundation,  200  Park  Avenue, 
New  York,  N.Y.  10017,  before  March  15, 
1975.  The  Wall  Street  Journal  received 
the  plaque  for  1973. 


Now  in  its  fifth  year,  the  Associated 
Press  Managing  Editors’  Public  Service 
Award  is  restricted  to  newspapers  that 
are  AP  members.  Nomination  of  a  news¬ 
paper  for  “outstanding  public  service  to 
its  community”  may  be  made  by  a  news¬ 
paper  itself,  by  other  newspapers,  by  AP 
staff  or  by  civic  or  cultural  organizations. 
The  period  in  which  the  work  has  been 
published  is  between  August  1  and  July 
31  of  the  following  year.  Entries  for  the 
next  award  are  due  by  August  10,  1975 
to:  Bruce  Nathan,  The  Associated  Press, 
50  Rockefeller  Plaza,  New  York,  N.Y. 
10020. 

The  APME  Public  Service  Award  for 
1973-74  was  presented  to  the  Miami  (Fla.) 
Herald  for  a  two-year  investigation  of 
corruption  in  the  Federal  Housing  Ad¬ 
ministration  that  caused  U.S.  Senator 
Edward  Gurney  (R.)  to  leave  office.  The 
series,  directed  by  Assistant  Managing 
Editor  Steve  Rogers  and  written  by  Mike 
Baxter  and  James  Savage,  received  a 
citation  in  the  Roy  Howard  Awards  a 
year  earlier. 

The  National  Newspaper  Association, 
whose  membership  is  comprised  mostly  of 
small  community  dailies  and  weeklies,  con¬ 
fers  citation  plaques  for  general  excellence 
in  five  circulation  categories  of  the  Na¬ 
tional  Better  Newspaper  Contest. 

Also  open  to  general  competition  in  the 
contest  are  numerous  classifications  (com¬ 
munity  service,  editorial  page,  service  to 
agriculture,  pictures,  stories,  freedom  of 
information,  etc.)  The  plaques  are  given 
by  professional  organizations  and  news¬ 
paper  supply  firms. 

Winners  of  general  excellence  citations 
for  1974  were:  King  of  Prussia  (Pa.) 
Post,  Lovell  (Wyo.)  Chronicle,  Plaquemine 
(La.)  Post,  Brighton  (Mich.)  Argus  and 
Montgomery  County  Sentinel,  Rockville, 
Md. 

Since  1935  the-National  Headliners  Club 
of  Atlantic  City,  N.J.  has  been  conferring 
an  award  for  outstanding  public  service 
by  a  newspaper.  The  most  recent  recipient 
of  the  honor,  signified  by  a  silver  medal¬ 
lion,  was  the  Washington  Post  for  its 
Watergate  coverage. 

Entries  in  the  1974  competition  should 
be  sent  before  February  15,  1975  to: 
Elaine  Frayne,  National  Headliners  Club, 
Convention  Hall,  Atlantic  City,  N.J.  08401. 
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TRAVEL 

Niagara  Falls,  tourist  attraction. 

Prizes:  $500  and  a  china  tea  set. 

Sponsor:  Niagara  Falls  International 
News  Bureau. 

Period:  December  1,  1974  to  May  31, 
1975. 

Deadline:  July  1,  1975. 

Entries  to:  Discover  Niagara  Interna¬ 
tional  Travel  Writing  Award,  P.O.  Box 
nil,  Niagara  Falls,  North  America. 

1974  winner: 

Also  open  to  magazines. 

*  * 

TRAVEL  IN  CANADA 

Canadian  attractions  for  tourists. 

Prize: 

Sponsor:  Travel  Industry  of  Canada. 

Contest  period:  1974. 

Deadline:  February  20,  1975. 

Entries  to:  Contest  chairman,  TIC, 
Suite  1016  130  Albert  Street,  Ottawa,  Ont. 
KIP  5G4. 

1973  winners:  Philadelphia  Bulletin  and 
Chicago  Tribune. 

♦  «  ♦ 

VISION 

Care,  improvement  and  preservation  of 
vision. 

Prize:  $500  and  bronze  plaque. 

Sponsor:  American  Optometric  Associ¬ 
ation. 

Period:  June  1,  1974  through  May  31, 
1975. 

Deadline:  July  1,  1975. 

Entries  to:  Public  Information  Division, 
American  Optometric  Association,  7000 
Chippewa  Street,  St.  Louis,  Mo.  63119. 

1973-74  winner:  Colleen  Simmons,  free¬ 
lance  writer,  for  an  article  in  Orbit,  Sun¬ 
day  supplement  of  the  Oklahoma  City 
Oklahoinan. 

Also  open  to  radio  and  tv  (Robert  N. 
Eastman,  KWMU ;  Edward  A.  Yeates, 
KSL-TV)  and  magazines. 

*  *  * 

WASHINGTON 

Single  article  or  series  on  the  same 
subject  (national  affairs). 

Prize:  Medallion. 

Sponsor:  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi. 

Contest  period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Sigma  Delta  Chi  Awards, 
35  East  Wacker  Drive,  Chicago,  Ill.  60601. 

1973  winner:  Washington  Bureau,  New 
York  Times. 

*  *  « 

WATERWAYS 

Inland  and  domestic  water\vays. 

Prize:  Plaque. 

Sponsor:  Southern  Illinois  University 
Foundation. 

Period:  1974-75. 

Deadline:  August  1,  1975. 

Entries  to:  Donald  T.  Wright  Awards, 
Department  of  Mass  Communications, 
SIU,  Edwardsville,  Ill.  62025. 

Recent  winner:  C.  L.  Richart,  Fort 
Worth  Star-Telegram. 

Also  open  to  radio,  tv  and  magazines. 


WOMEN’S  INTEREST 

Reporting  that  serves  to  broaden  the 
scope  of  the  American  homemaker  at 
work,  at  home,  and  at  leisure. 

Prizes:  $500,  $300  and  $200  and  the 
privilege  of  selecting  students  to  receive 
journalism  scholarships  of  $1,000,  $750 
and  $500,  respectively. 

Sponsor:  Stanley  Home  Products  Inc., 
Westfield,  Mass. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Catherine  L.  O’Brien  Award, 
Room  1100,  110  East  59th  Street,  New 
York,  N.Y.  10022. 

1973  winners:  Gail  M.  Fineberg,  Red¬ 
ding  (Calif.)  Record-Searchlight;  Betty 
Ryder,  Manchester  (Conn.)  Evening 
Herald;  Lynn  Lilliston,  Los  Angeles 
Times. 

*  *  * 

WOMEN’S  PAGES 

Pages  and/or  sections  designed  for 
women’s  interest,  family  interest  or  life¬ 
style. 

Prizes:  $1,000,  $500  and  $250  in  each  of 
four  circulation  classes  for  dailies  and 
one  for  non-dailies. 

Sponsor:  J.  C.  Penney  Company  and 
University  of  Missouri. 

Period:  October  1,  1874  through  Sep¬ 
tember  30,  1975. 

Deadline:  October  31,  1975. 

Entries  to:  Penny-Missouri  Awards, 
School  of  Journalism,  University  of  Miss¬ 
ouri,  Columbia,  Mo.  65201. 

(Dailies  may  submit  pages  or  sections 
from  any  three  days  during  the  contest 
period;  weeklies,  three  sections  or  pages 
from  any  three  weeks  of  the  period.) 

*  * 

WOMEN’S  FAMILY 
INTEREST 

A  subject  of  interests  especially  to 
women  (abdut  people  or  families,  their 
lifestyle,  problems  and  activities). 

Prizes:  $1,000  to  single  in-depth  story 
and  $1,000  to  series. 

Sponsor:  J.  C.  Penney  Company  and 
University  of  Missouri. 

Period:  October  1,  1974  through  Sep¬ 
tember  30,  1975.  Open  to  any  member  of 
the  staff. 

Deadline:  October  31,  1975. 

Entries  to:  Penney-Missouri  Awards, 
School  of  Journalism,  University  of  Miss¬ 
ouri,  Columbia,  Mo.  65201. 

*  *  * 

WOMEN’S  STATUS 

Essay  on  practical  solutions  to  prob¬ 
lems  of  women  in  communications  in 
achieving  parity  with  men  in  opportunity 
for  advancement,  remuneration  and  other 
recognition  for  equal  merit. 

Prize:  $1,000. 

Sponsor:  Edward  L.  Bernays  Founda¬ 
tion,  Boston. 

Deadline:  March  15,  1975.  Only  original 
material,  not  previously  published  or 
broadcast. 

Entries  to:  Award  Competition,  Ad¬ 
vancement  Fund  of  Women  in  Communi¬ 
cations  Inc.,  8305-A  Shoal  Creek  Boule¬ 
vard,  Austin,  Texas.  78758. 


FREE  ENTERPRISE 

Interpreting  the  spirit  and  goals  of  the 
free  enterprise  system  in  the  United  States 
and  de.scribing  the  achievements  of  the 
system. 

Prizes:  $250,  $150,  $100. 

Sponsor:  United  States  Industrial  Coun¬ 
cil. 

Contest  period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Editorial  Awards,  United 
States  Industrial  Council,  918  Stahlman 
Building,  Nashville,  Tenn.  37201. 

1973  winners:  Hugh  Powers,  Houston 
Chronicle;  Jim  Wright,  Dallas  Morning 
News;  Pat  Murphy,  Arizona  Republic. 

*  *  * 

GENERAL 

General  views  under  byline. 

Prize:  $1,000. 

Sponsor:  Trustees  of  Columbia  Univer¬ 
sity. 

Contest  period:  1974. 

Deadline:  February  1,  1974. 

Entries  to:  Secretary,  Advisory  Board 
on  the  Pulitzer  Prizes,  702  Journalism 
Building,  Columbia  University,  New  York, 
N.Y.  10027. 

1973  winner:  Edwin  A.  Roberts  Jr.,  Na¬ 
tional  Observer. 

*  *  * 

GENERAL 

A  plaque  and  certificates  are  awarded 
in  editorial  category  of  the  Suburban 
Newspapers  of  America  Editorial  Contest 
which  is  open  to  members  of  SNS,  an  af¬ 
filiate  of  the  National  Newspapers  Asso¬ 
ciation,  491  National  Press  Building, 
Washington,  D.C.  20004. 

W:  * 

GENERAL 

Single  editorial  or  a  series  relating  to 
the  same  subject. 

Prize:  Medallion. 

Sponsor:  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi. 

Contest  period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Sigma  Delta  Chi  Awards, 
35  East  Wacker  Drive,  Chicago,  Ill.  60601. 

1973  winner:  Frank  W.  Corrigan,  Long 
Island  Newsday. 

*  *  * 

GENERAL 

Prize:  Silver  medallion. 

Sponsor:  National  Headliners  Club. 
Period:  1974. 

Deadline:  February  15,  1975. 

Entries  to:  Elaine  Frayne,  National 
Headliners  Club,  Convention  Hall,  Atlan¬ 
tic  City,  N.J.  08401. 

*  *  * 

HIGHWAY  SAFETY 

Moral  responsibility  in  driving  an  auto¬ 
mobile,  courteously  and  soberly. 

Prizes:  Plaques  and  $100  U.S.  bond  for 
ridicule  of  “the  drinking  Christmas  party.’’ 

Sponsor:  National  Foundation  for  High¬ 
way  Safety. 

Period:  1974.  . 

Deadline:  January  31,  1975. 

Entries  to:  National  Foundation  for 
Highway  Safety,  P.O.  Box  3059,  Westville 
Station,  New  Haven,  Conn.  06515. 
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JEWISH  AFFAIRS 

Jewish  communal  affairs  and  issues. 
Prize:  Plaque. 

Sponsor:  Council  of  Jewish  Federations 
and  Welfare  Funds  Inc. 

Period:  June  1,  1974  to  May  31,  1975. 
Deadline:  Auj^ust  31,  1975. 

Entries  to:  The  Smolar  Award,  CJF,  315 
Park  Avenue  South,  New  York,  N.Y. 
10010. 

♦ 

MEDICINE/HEALTH 

Health  and  medical  treatment. 

Prize:  $1,000. 

Sponsor:  American  Medical  Association. 
Contest  period:  1974. 

Deadline:  February  3,  1975. 

Entries  to:  Medical  Journalism  Awards, 
AMA,  535  North  Dearborn  Street,  Chi¬ 
cago,  Ill.  60610. 

1973  winner:  William  E.  Shermer, 
WEEI,  Boston. 

•  *  ♦ 

MENTAL  HEALTH 

Treatment  of  mental  illness  and  promo¬ 
tion  of  mental  health. 

Prize:  Bronze  replica  of  Mental  Health 
Bell. 

Sponsor:  National  Association  for  Men¬ 
tal  Health. 

Period:  June  1,  1974  to  June  30,  1975. 
Deadline:  August  1,  1975. 

Entries  to:  Local  NAMH  or  NAMH, 
1800  North  Kent  Street,  Arlington,  Va. 
22209. 

Ill  *  * 

MUSCULAR  DYSTROPHY 

Dystrophy  and  related  neuromuscular 
disorders  and  their  treatment. 

Prizes:  $1,000,  $500,  $200. 

Sponsor:  Muscular  Dystrophy  Associa¬ 
tion  of  America. 

Period:  January  1,  1975  through  Novem¬ 
ber  30,  1975. 

Deadline:  December  1,  1975. 

Entries  to:  Jerry  Lewis/MDAA  Writing 
Awards,  Department  of  Public  Health  Ed¬ 
ucation,  MDAA  Inc.,  810  Seventh  Avenue, 
New  York.  N.Y.  10019. 

♦  *  ♦ 

NATURAL  RESOURCES 

Development,  use  and  conservation  of 
energy  and  other  natural  resources  in  the 
public  interest,  and  protection  of  the  en¬ 
vironment. 

Prize:  $1,000. 

Sponsor:  Friends  of  the  late  Thomas  L. 
Stokes. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Stokes  Award,  Washington 
Journalism  Center,  2401  Virginia  Avenue 
NW,  Washington,  D.  C.  20037. 

*  *  « 

PATRIOTISM 

The  American  Way  of  Life. 

Prizes:  Medals. 

Sponsor:  Freedoms  Foundation  at  Valley 
Forge. 

Period:  November  1,  1974  to  October  31, 
1975. 

Deadline:  November  1,  1975. 
Nominations  to:  Freedoms  Foundation, 
Valley  Forge,  Pa.  19481. 


PUBLIC  OPINION 

Clearness  of  style,  moral  purpose,  sound 
reasoning,  and  power  to  influence  public 
opinion. 

Prize:  $1,000. 

Sponsor:  Trustees  of  Columbia  Univer¬ 
sity. 

Contest  period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Secretary,  Advisory  Board 
on  the  Pulitzer  Prizes,  702  Journalism 
Building,  Columbia  University,  New  York, 
N.Y.  10027. 

1973  winner:  F.  Gilman  Spencer,  Tren¬ 
ton  (N.J.)  Trentonian. 

♦  ♦  ♦ 

VISION 

Eyesight  and  its  care. 

Prize:  $500. 

Sponsor:  American  Optometric  Associa¬ 
tion. 

Period:  June  1,  1974  to  May  31,  1975. 

Deadline:  July  1,  1975. 

Entries  to:  Public  Information  Division, 
American  Optometric  Association,  7000 
Chippewa  Street,  St.  Louis,  Mo.  63119. 

*  *  « 

YOUTH 

Sponsor:  American  Legion  Auxiliary. 

Prize:  Trophy  and  certificate. 

Period:  May  1,  1974  to  May  1,  1975. 

Deadline:  May  1,  1975. 

Entries  to:  Publicity  chairman  of  local 
American  Legion  Auxiliary. 

1973  winner:  Michael  J.  Blair,  Lowville 
(N.Y.)  Jonmal-Repnhlican. 

ii|i|iiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiitiiiiiiiiiiiiniiiiiiiiiiiiiiiiii!iiiiimii!iniiiiiiiiiiiii!iiiiiiiiiiiiiiiiiiiiiiiiniiiniiiniiiiii 

For  Cartoons 

COMMENTARY 

An  idea  made  clearly  apparent  with 
good  drawing  and  striking  pictorial  effect. 

Prize:  $1,000. 

Sponsor:  Trustees  of  Columbia  Univer¬ 
sity. 

Contest  period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Secretary,  Advisory  Board 
on  the  Pulitzer  Prizes,  702  Journalism 
Building,  Columbia  University,  New  York, 
N.Y.  10027. 

1973  winner:  Paul  Szep,  Boston  (Mass.) 
Globe. 

*  *  * 

COMMENTARY 

General. 

Prize:  Reuben  statue  and  plaque. 

Sponsor:  National  Cartoonists  Society. 

Period:  1974. 

Deadline:  March  1,  1975. 

Nominations  to:  Marge  Devine,  NCS, 
130  West  44th  Street,  New  York,  N.Y. 
10036. 

1973  winner:  Pat  Oliphant,  Denver 
Post. 

*  ♦  * 

COMIC  STRIPS 

Humor,  story,  panels. 

Prizes:  Plaques  and  Reuben  statue. 

Sponsor:  National  Cartoonists  Society. 

Period:  1974. 

Deadline:  March  1,  1975. 

Nominations  to:  Marge  Duffy  Devine, 


NCS,  130  West  44th  Street,  New  York, 
N.Y.  10036. 

1973  winners:  Dik  Browne  (Reuben), 
Mell  Lazarus,  Dick  Moores,  George 
Lichty. 

♦  «  * 

CONSERVATION 

The  environment. 

Prizes:  Amount  to  be  determined  by  the 
judges  from  a  total  of  $10,000. 

Sponsor:  The  Scripps-Howard  Foun¬ 
dation. 

Contest  period:  1974. 

Deadline:  February  15,  1975. 

Entries  to:  Mecman  Awards,  Scripps- 
Howard  Foundation,  200  Park  Avenue, 
New  York,  N.Y.  10017. 

1973  winners:  Tom  Darcy,  Long  Island 
(N.Y.)  Newsday;  and  Sam  C.  Rawls, 
Pabn  Beach  (Fla.)  Post. 

*  «  * 

FOREIGN  AFFAIRS 

Prize:  $250. 

Sponsor:  New  York  Daily  Netvs  and 
National  Cartoonists  Society. 

Period:  1974. 

Deadline:  February  8,  1975. 

Entries  to:  John  Scott,  Overseas  Press 
Club,  Biltmore  Hotel,  New  York,  N.Y. 
10019. 

«  «  ♦ 

FREE  ENTERPISE 

Attacking  the  “dragons"  menacing  the 
American  free  enterprise  system. 

Prizes:  $200.  $150,  $100. 

Sponsor:  United  States  Industrial  Coun¬ 
cil. 

Contest  period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Dragonslayer  Editorial  Car¬ 
toons  Contest,  United  States  Industrial 
Council,  918  Stahlman  Building,  Nash¬ 
ville,  Tenn.  37201. 

1973  winners:  Jeff  MacNelly,  Richmond 
News  Leader;  John  Trever,  Sentinel 

Newspapers,  Denver;  James  J.  Dobbins, 
Boston  Herald  American. 

♦  ♦  ♦ 

GENERAL  TOPICS 

Prize:  Silver  medallion. 

Sponsor:  National  Headliners  Club. 
Period:  1974. 

Deadline:  February  15,  1975. 

Entries  to:  Elaine  Frayne,  National 

Headliners  Club.  Convention  Hall,  Atlan¬ 
tic  City,  N.J.  08401. 

*  *  * 

HIGHWAY  SAFETY 

Thoughtless  and  careless  operation  of 
an  automobile,  especially  driving  while 
drunk. 

Prize:  Plaque.  Special  $100  Bond  for 
theme  of  “the  drinking  Christmas  party.” 

Sponsor:  National  Foundation  for  High¬ 
way  Safety. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Safety  Awards,  P.O.  Box 
3059,  Westville  Station,  New  Haven, 
Conn.  06515. 

1973  winners:  Ed  Fischer,  Omaha 
World-Herald;  L.  D.  Warren,  Cincinnati 
Enquirer;  Bert  Whitman,  Phoenix  Gaz¬ 
ette;  M.  R.  Tingley  London  (Ont.)  Free 
Press;  Glynn  Morris,  Borger  (Tex.) 
News-Herald;  Joe  Kennedy,  Arkansas 
Democrat. 
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OPINION 

F'ditorial  cartoons  showing  forcefulncss 
and  poneral  worth. 

I’rizc:  Medallion. 

Sponsor:  Society  of  Profe.ssional  Jour¬ 
nalists,  Sifrma  Delta  Chi. 

Contest  period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Sipma  Delta  Chi  Awards, 
35  ?>ast  Wackor  Drive,  ChicaRo,  Ill.  fiOROl. 

1973  winner:  Paul  Szep,  I'oKtoii  (llobe. 

*  ♦  * 

iwthioth:  theme 

The  .American  Way  of  Life. 

Prize:  Medal. 

Sponsor:  Freedoms  Foundation  at  V^al- 
Icy  Forpe. 

!*eriod:  November  1,  1974  to  October 
31,  1975. 

Deadline:  November  1,  1975. 

Entries  to:  Freedoms  Foundation  at 
V^illey  Forire,  Pa.  19481. 

♦  *  * 

l»OPlJEATION 

The  population  problem  and  related 
issues. 

Prizes:  .$1,500,  $750,  $500  and  three  of 
$4.50. 

Sponsor:  The  Population  Institute. 

Contest  period:  .April  1,  1974  and  April 
1.5.  1975. 

Deadline:  April  30,  1975. 

Entries  to:  Communication  Center,  The 
Population  Institute,  777  United  Nations 
Plaza,  New  A'ork,  N.A"^.  10017. 

1974  winners:  Steve  Rrodner,  Cooper 
Union  newsi)aper;  Eldon  Dedini,  Play- 
hoji;  Garry  Trudeau,  Universal  Press 
Syndicate;  Gene  Hasset,  Scrip))s-lIoward 
Newspapers;  Charles  .Addams,  .Vcie  York¬ 
er;  and  Geor>re  M.  Lichty,  Publishers- 
Hall  Syndicate. 

D))en  to  editorial  cartoons,  maRazine 
cartoons  and  comic  strips. 

*  ♦  * 

SPORTS 

Cartoons  editorializinR  on  sports  topics. 

Prize:  Reuben  statue  and  i)laque. 

Sponsor:  National  Cartoonists  Society. 

Period:  1974. 

Deadline:  March  1,  1975. 

Nominations  to:  MarRO  Devine,  NCS, 
130  West  44th  Street,  New  A'ork,  N.Y. 
10030. 

1973  winner:  Bill  Gallo,  \eir  York 
Xcirs. 

«  ♦  ^5 

11NI)ERI)0(; 

IlelpinR  to  riRht  a  wroiiR  for  the  poor, 
the  week  and  the  oppressed. 

Prize:  $1,000. 

Sponsor:  The  Newsj)aper  Guild. 

Peri»)d:  1974. 

Deadline:  January  18,  1975. 

Entries  to:  Ileywood  Broun  .Award, 
Newspaper  Guild,  1125  1.5th  Street  NW, 
WashinRton,  D.C.  20005. 

*  ♦  ♦ 

WOMEN 

Equal  riRhts  and  the  chanRiiiR  roles 
of  women. 

I’rize:  $1,000. 

Sponsor:  The  Population  Institute. 

Period:  April  1,  1974  to  .April  15,  1975. 

Deadline:  April  30,  1975. 

Entries  to:  Cartoon  Contest,  Communi¬ 


cation  Center,  The  Population  Institute, 
777  United  Nations  Plaza.  New  A’ork, 
N.Y.  10017. 

For  Pictures 

ARCHITECTURE 

The  .American  Institute  of  Architects 
(1785  Massachusetts  Avenue  NW,  Wa.sh- 
iuRton,  D.C.  20030)  confers  a  medal  for 
architectural  photoRraphy.  Nominations 
:irc  made  by  AIA  memljers. 

♦  ♦  ♦ 

AVIATION 

$100  prizes  are  Riven  for  commercial 
aviation  photos  in  competition  spon.sored 
by  Trans  World  Airlines,  005  Third  .Ave¬ 
nue,  New  A'ork,  N.Y.  10010. 

♦  ♦  # 

HOATING/WATER  SPORTS 

Recreation/sports  in  boatinR. 

Prize:  $1,000. 

Sponsor:  National  Association  of  En- 
Rine  and  Boat  Manufacturers. 

Period:  October  1,  1974  throuRh  Sep¬ 
tember  30,  1975. 

Deadline:  October  1,  1975. 

Entries  to:  NAEBM  Directors’  Award 
Committee,  P.O.  Box  583,  Greenwich, 
Conn.  00830. 

♦  ♦  ♦ 

CONSTRUCTION 

Construction  in  propress  which  is  dyna¬ 
mic,  interestiiiR  or  aesthetically  appeal- 
in  R. 

I’rizes:  $1,000,  $7.50,  $500.  Doubleil  if 
the  picture  was  published  in  a  newspaper 
[irior  to  the  judRinp. 

Sponsor:  Associated  General  Contrac¬ 
tors  of  .America. 

Period:  January  10,  1974  to  January  15, 
197.5. 

Entries  to:  National  Construction  Pho- 
topraphy  Contest,  1957  E.  Street  NW, 
Washinpton,  D.C.  20000. 

*  ♦  ♦ 

FIRE  FIGHTING 

Hazards  of  fire  fiphtinp. 

Prizes:  $500  and  $250  in  two  circula¬ 
tion  catepories — over  and  under  100,000. 

Sponsor:  International  .Association  of 
F'ire  Fiphters  ( AFL-CIO-CLC),  17.50  New 
A'ork  Avenue  N.W.,  Washinpton,  D.C. 
20000. 

Period:  January  1  to  March  15,  1975. 

Entries  must  be  submitted  by  a  local, 
state  or  provincial  affiliate  of  the  union. 

1974  winners:  David  S.  Crowell,  .\V«’ 
tUdford  (Mass.)  Standard  Times;  Jim 
Dinette,  .\eir  Albany  (Ind.)  Tribune; 
Ron  Frehm,  .Associated  Press,  New  York; 
and  Gene  Boyars,  Halfimore  \eies-A)ner- 
iea  n. 

*  *  * 


1973  winners:  Joe  Ebert  and  John  Wal- 
ther,  .1/inmi  Herald,  for  black-and-white; 
Carl  Skalak,  Berea.  O.  free  lance,  color. 


FOREIGN 

Still  photopraphy  from  abroad  requir- 
inp  exceptional  courape  and  enterprise. 
Prize:  Gold  medal. 

Sponsor:  Life. 

Period:  1974. 

Deadline:  February  8,  1975. 

Entries  to:  Robert  Capa  Award,  c/o 
John  Scott,  Overseas  Press  Club,  Biltmore 
Hotel,  New  A'ork,  N.A’’.  10019. 

*  *  >i< 


GENERAL 

Color  or  black-and-white  news  pictures. 

I’rizes:  Grand  award  of  $1,000,  a  trophy 
and  a  camera;  other  cash  awards  in  27 
classes. 

Sponsor:  Nikon  Inc.,  a  sub.sidiary  of 
Ehrenreich  Photo-Optical  Industries  Inc. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Pictures  of  the  Year  Com¬ 
petition,  c/o  Anpus  McDoupall,  School  of 
Journalism,  University  of  Missouri,  Col¬ 
umbia,  Mo.  05201. 

1973  winner:  Ron  Smith,  Bloomington 
(Ind).  Courier-Tribune  (since  moved  to 
the  Palm  Beach  Post  and  Times  in  Flor¬ 
ida). 


GENERAL 

Spot  news  and  feature  photojounialism 
are  two  catepories  of  the  Editorial  Con¬ 
test  open  to  members  of  Suburban  News¬ 
papers  of  America,  an  affiliate  of  the  Na¬ 
tional  Newspaper  Association,  491  Na¬ 
tional  Press  Buildinp,  Washinpton,  DC. 
20004. 

«  «  « 


GENERAL 

Pictures  by  staff  photopraphers  or  free 
lance  photopraphers  that  have  been  pub¬ 
lished. 

Prize:  Medallion. 

Sponsor:  Society  of  Professional  Jour¬ 
nalists,  Sipma  Delta  Chi. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Sipma  Delta  Chi  Awards, 
.35  East  Wacker  Drive,  Chicapo,  111.  60001. 

1973  winner:  Anthony  K.  Roberts,  free 
lance. 

*  *  * 

(GENERAL 

Categories  for  spot  news,  feature  and 
sports  photopraphy. 

I’rizes:  Silver  medallions. 

Sponsor:  National  Headliners  Club. 

Period:  1974. 

Deadline:  February  15,  1975. 

Entries  to:  Elaine  Frayner,  National 
Headliners  Club,  Convention  Hall,  .Atlan¬ 
tic  City,  N.J.  08401. 

*  *  * 


FOOTBALL  (PRO) 

National  Football  Leapue  pames. 
Prizes: 

Sponsor:  Pro  Football  Hall  of  Fame. 
Period:  1974  season. 

Deadline:  February  18,  1975. 

Entries  to:  Director  of  Public  Relations, 
Pro  Football  Hall  of  Fame,  Canton.  O. 
44708. 


GENERAL 

Prize:  George  Polk  Memorial  Award. 
Sponsor:  Long  Island  University. 
Period:  1974. 

Entries  to:  Jacob  H.  Jaffe,  LIU,  Brook¬ 
lyn  Center,  Brooklyn,  N.AL  11201. 

1973  winner:  George  Brich,  Associated 
Press. 

(Continued  on  page  44) 
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Journalists’  memorials  add 


luster  to  prize 

When  you  scan  the  long  list  of  special 
subject  awards  you  can  call  the  roll  of 
illustrious  names  in  journalism. 

Howard  W.  Blakeslee,  AP’s  famed 
science  writer. 

Heywood  Broun,  the  columnist  known  as 
the  champion  of  the  underdog. 

Deems  Taylor,  New  York  Times  music 
critic  and  composer. 

Thomas  L.  Stokes,  conserv’ation  spe¬ 
cialist  who  was  far  ahead  of  his  time. 

Dorothy  Daw'e,  who  pioneered  in  home 
furnishings  reporting  for  the  Milwaukee 
Journal. 

George  Jean  Nathan,  drama  critic. 

Jim  Chandler,  who  wrote  about  real 
estate  in  the  Cleveland  Press  for  many 
years. 

Lois  Henry,  an  early  aviation  expert. 

Drew  Pearson,  Washington’s  celebrated 
“inside  story”  reporter. 

Ray  Bruner,  the  Toledo  Blade's  science 
authority. 

Ernie  Pyle,  revered  Scripps-Howard 
writer  who  found  human  interest  in  war 
and  peace. 

Tom  Wallace,  Southern  editor  who  fos¬ 
tered  friendly  relations  among  the  .Amer¬ 
icas. 

Don  Hollenbeck,  erudite  critic  of  the 
press. 

George  Polk,  intrepid  foreign  corre¬ 
spondent. 

James  O.  Supple,  who  made  religion 
newsworthy  in  the  Chieago  Sun-Times. 

Harold  J.  Schachern,  who  did  the  same 
in  the  Detroit  News. 

Edward  J.  Meeman,  an  apostle  of  con¬ 
servation  of  natural  resources. 

Walker  Stone,  Scripps-Howard’s  stel¬ 
lar  editorialist. 

James  Strebig,  aviation  writer. 

Boris  Smolar,  reporter  of  Jewish  af¬ 
fairs. 

James  T.  Grady,  erstwhile  New  York 
Tribune  editor  who  turned  his  talents  to 
publicizing  the  chemical  sciences. 

Bill  Corum,  sports  writer. 

The  roll  call  will  doubtless  continue  as 
the  prizes  proliferate,  as  they  rave  dur¬ 
ing  the  past  five  years.  Several  of  the 
prestigious  competitions  in  journalism 
have  run  for  20  years  and  longer. 

In  the  catalogue  of  awards  for  general 
fields  of  journalism,  some  famous  editor/ 
publishers  are  honored:  Joseph  Pulitzer, 
Roy  W.  Howard,  William  .Allen  White. 

Commemorating  the  achievements  and 
reputations  of  departed  journalists  is  one 
aspect  of  the  prize  offerings  that  are  made 
annually  by  sponsors  who  admittedly  de¬ 
sire  to  promote  their  own  causes  or,  in 
some  cases,  their  products. 

As  stated  in  their  objectives,  those  who 
underwrite  the  prizes  express  sincerity 
in  wanting  to  use  journalism  for  the  im¬ 
provement  of  public  understanding  in 
such  cloudy  subject  areas  as  nuclear 
energy*,  law  and  justice,  medical  research 
and  treatment,  physics  and  astronomy, 
chemistry,  finance,  real  estate  investment 
and  the  arts. 


programs 

The  most  numerous  contests — those  in 
which  entries  are  judged  by  professional 
panels  —  happen  to  be  in  the  broad  spec¬ 
trum  of  medicine.  Here  the  aim  is  to 
develop  public  interest  in  the  treatment 
of  epilepsy,  rheumatism,  heart  disease, 
dental  problems,  vision,  muscular  dys¬ 
trophy,  etc.  The  newest  item  is  a  com¬ 
petition  for  stories  about  cystic  fibrosis. 

While  editors  debate  the  ethics  of  par¬ 
ticipation  in  these  varied  contests,  spon¬ 
sors  take  some  pride  in  asserting  that 
they  have  contributed  to  making  news¬ 
papers  more  readable.  For  years,  some 
point  out,  Gallup  and  other  polls  have 
tried  to  convince  editors  that  the  highest- 
rated  subject  areas  in  readership  tests 
relate  to  personal  health,  education,  fin¬ 
ance,  home-making  and  religion. 

Prize  competition  has  inspired  more  at¬ 
tention  to  these  subjects.  Whether  all  of 
the  journalism  treatment  has  been  bene¬ 
ficial  to  the  sponsor  or  not  can’t  be  as¬ 
sessed  because  rarely  does  an  unfavorable 
article  show  up  as  an  entry. 

Pinpointing  the  latter  element  in  spon¬ 
sored  competition,  the  National  .Associa¬ 
tion  of  Science  Writers  established  its 
own  “Science  in  Society”  journalism 
awards  in  1972  “to  provide  recognition — 
without  subsidy  from  any  professional  or 
commercial  interest  —  for  investigative 
and  interpretive  reporting  about  the 
sciences  and  their  impact  for  good  or 
bad.” 

The  science  writers,  said  .Arthur  R. 
Hill,  Houston  Chroitiele,  were  not  inter¬ 
ested  in  receiving  a  self-serving  award 
from  an  interest  group. 

Greatly  respected  among  the  special 
interest  donors,  the  .American  Heart  .As¬ 
sociation  submits  the  entries  for  the  How¬ 
ard  W.  Blakeslee  awards,  established  in 
1952,  to  a  jury  of  well-know'n  editors  and 
writers.  The  1974  chairman  was  Howard 
Blakeslee’s  son,  Alton  L.  Blakeslee,  the 
current  AP  science  editor. 

It  is  becoming  common  for  judging 
panels  to  recommend  that  no  award  be 
given  in  certain  categories  because  none 
of  the  material  submitted  is  deemed  to 
be  meritorious.  In  one  recent  competition 
the  magazine  prize  was  waived  because 
the  exhibits  didn’t  measure  up  to  the 
quality  of  the  one  that  won  the  newspaper 
l)rize. 

Responding  to  a  random  inquiry  by 
E&P  i.*i  respect  to  evaluation  of  awards, 
Reynold  W.  Maimer,  director  of  public 
information  for  the  .American  Optometric 
.Association,  wrote  as  follows: 

“Little  public  media  attention  is  gen¬ 
erally  given  preventive  aspects  of  vision 
care  and  we  feel  that  this  recognition 
program  has  stimulated  writers  to  this 
subject.  To  uphold  the  significance  of  the 
recognition,  awards  are  not  given  in  each 
of  the  five  categories  annually  if,  in  the 
opinion  of  the  judges,  no  one  entry  meets 
award  winning  recognition. 

“The  numl)er  of  entries  averages  60 
annually  and  we  have  been  consistently 
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impressed  with  the  quality  of  the  nomi¬ 
nations.” 

The  1974  award  went  to  Colleen  Sim¬ 
mons,  a  homemaker  who  freelanced  an 
article  about  her  son’s  vision  problem.  It 
was  published  in  Orbit,  the  Oklahoma 
City  Oklahaman  magazine. 

For  its  1973  competition  the  American 
Dental  .Association  drew  56  exhibits  in 
the  newspaper  division.  .Alan  K.  Leahigh, 
associate  director  of  public  information, 
commented : 

“The  greatest  benefits  we  derive  from 
sponsoring  the  awards  are,  first,  the  sim¬ 
ple  satisfaction  of  recognizing  those  writ¬ 
ers  w'ho  have  excelled  in  science  report¬ 
ing  in  the  area  of  dentistry  and,  second, 
the  long-term  encouragement  of  knowl¬ 
edgeable  medical  writing  which  broadens 
and  deepens  public  understanding  of 
dental  disease,  dental  treatment  and 
dental  research.” 

Walter  Wager,  director  of  PR  for  the 
.American  Society  of  Composers,  .Authors 
and  Publishers,  said  he  anticipated  as 
many  as  150  sets  of  articles  to  be  con¬ 
sidered  in  the  latest  ASC.AP-Deems  Tay¬ 
lor  competition  which  is  open  to  writers 
of  articles  as  well  as  authors  of  liooks. 

“The  benefits  to  .ASC.AP  have  been 
indirect  but  important,”  Wager  wrote. 
“We  feel  that  honoring  good  musical 
journalism  and  writing  on  music  will 
benefit  the  entire  community  —  especially 
those  in  the  world  of  music  —  but  exten¬ 
sively  so.  It  is  our  responsibility  to  en¬ 
courage  and  recognize  excellence,  since 
we  have  great  pride  in  the  achievements 
of  our  own  members  and  their  musical 
works.” 

He  noted  that  one  of  the  winners  had 
used  the  prize  money  to  fund  a  new  maga¬ 
zine  devoted  to  black  music  and  another 
is  using  the  money  to  support  research 
for  a  l>ook  on  jazz. 

“In  a  selfish  sense,”  Wager  added,  “the 
nation’s  press  has  reported  these  awards 
so  extensively  that  it  has  generated  many 
lOO’s  of  mentions  of  ASC.AP.” 

Epilepsy  Foundation  of  America  hopes 
to  generate  more  participation  in  its 
journalism  award.  James  E.  Gorman,  as¬ 
sociate  executive  director,  said  letters 
with  entries  often  state,  “Until  I  began 
to  work  on  this  article,  I  never  realized 
that  epilepsy  brought  such  problems  in 
public  understanding.” 

Gorman  said,  “We  believe  that  kind  of 
revelation  will  stay  with  the  writer  as 
well  as  with  the  reader.” 

Here  again  a  freelance  writer,  Mar¬ 
jorie  Steitz,  received  the  1973  prize  for 
an  article  about  her  own  problems  with  a 
son  who  has  epilepsy.  It  appeared  in  six 
Sunday  newspaper  magazines  and  the 
Foundation  gave  a  special  award  to  Char¬ 
les  T.  Kline,  president  of  the  Metropolitan 
Sunday  Group,  who  accepted  “on  behalf 
of  all  the  fine  papers  across  the  country 
who  saw  the  value  of  the  story  in  the 
community  support  which  epilepsy  needs.” 

The  Muscular  Dystrophy  Society  had 
heart-rending  experience  with  its  1972 
Jerry  Lewis  Writing  Award.  The  win¬ 
ner,  Richard  Kisonak,  whose  first-person 
article  appeared  in  the  Maine  Sunday 
Telegram  and  on  the  AP  wires,  died  in 
1973  of  amyotrophic  lateral  sclerosis. 

An  indication  that  journalism  profes- 
{Continued  on  page  44) 
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GENERAL 

Black-and-white  and/or  color  news 
photos  (features,  sports,  portraits,  happy 
news,  picture  stories  and  sequences.) 

Prize:  5,000  Dutch  guilders,  and  trip 
to  The  Netherlands;  also  Golden  Eye  in 
each  of  seven  cateRories,  and  medals. 

Sponsor:  World  Press-Photo,  Holland, 
under  the  auspices  of  the  Prince  of  The 
Netherlands. 

Period:  1974. 

Deadline:  February  9,  1975. 

Entries  to:  Stichtinp  World  Press 
Photo,  P.O.  Box  5084,  Amsterdam,  Hol¬ 
land. 

1974  winner:  Unidentified  photoRrapher 
for  picture  of  President  Allende  of  Chile 
just  before  execution.  AmonR  cateRory 
winners:  Sal  Veder  and  Ron  Frehm,  both 
AP. 

Also  open  to  maRazines  (Eddie  Adams, 
Time). 

*  *  * 

GENERAL 

PhotoRraphic  reportinR  or  interpreta¬ 
tion  from  abroad. 

Prize:  Scroll. 

Sponsor:  Overseas  Press  Club. 

Period:  1974. 

Deadline:  February  8,  1975. 

Entries  to:  John  Scott,  OPC,  Biltmore 
Hotel,  New  York,  N.Y.  10019. 

Also  open  to  maRazines  and  books. 

rjt  ♦  itt 

GENERAL 

Associated  Press  staff  photoRraphers 
are  eliRible  for  a  $.500  prize  for  Perform¬ 
ance  Riven  by  the  APME. 

1974  winner:  Chick  Harrity. 

♦  41  ♦ 

HEART 

Circulatory  di.seases. 

Prize:  $.500. 

Sponsor:  American  Heart  Association. 
Period:  March  1,  1974  throuRh  Febru¬ 
ary  28,  1975. 

Deadline:  May  1,  1975. 

Entries  to:  Blakeslee  Awards.  -4HA,  44 
East  23rd  Sti’eet,  New  York,  N.Y.  10010. 

♦  *  4: 

HOME  AND  FAMILY 

How  families  and  individuals  live,  work 
and  play;  what  they  wear  and  what  they 
eat. 

Prize:  $100  in  each  of  four  cateRories. 
Sponsor:  J.  C.  Penney  Co. 

Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  Pictures  of  the  Year  Com¬ 
petition,  c/o  Angus  McDouRall,  School 
of  Journalism,  University  of  Missouri, 
Columbia,  Mo.  G5201. 

1973  winners:  Marshall  Marvelli,  Du¬ 
buque  (la.)  Telegraph-Herald’,  and  Jon 
Jackobsen,  Dubuque  Telegraph-Herald. 

*  ♦  * 

HORSE  RAGING 

Thoroughbred  racing. 

Prize:  $500  and  trophy. 

Sponsor:  Thoroughbred  Racing  Asso¬ 
ciation. 

Contest  period:  October  1,  1974  to 
October  30,  1975. 

Deadline:  October  31,  1975. 

Entries  to:  Eclipse  Award,  TRA,  5 
Dakota  Drive,  Lake  Success,  New  Hvde 
Park,  N.Y.  11040. 


MENTAL  HEALTH 

Fight  against  mental  illness  and  pro¬ 
motion  of  mental  health. 

Prize:  Mental  Health  Bell. 

Sponsor:  National  As.sociation  of  Men¬ 
tal  Health. 

Period:  June  1,  1974  and  June  30,  1975. 
Deadline:  August  1,  1975. 

Entries  to:  NAMH,  1800  North  Kent 
Street,  Arlington,  Va.  22209. 

Ht 

POOR  AND  OPPRESSED 

Pictures  that  help  to  right  a  wrong. 
Prize:  $1,000. 

Sponsor:  The  Newspaper  Guild. 

Period:  1974. 

Deadline:  January  18,  1975. 

Entries  to:  Hey  wood  Broun  Award, 
Newspaper  Guild,  1125  15th  Street  NW, 
Washington,  D.C.  20005. 

♦  *  ♦ 

RODEO 

Prizes:  $100,  $50  and  $25. 

Sponsor:  Levi  Strauss  &  Co.  with  Inter¬ 
national  Rodeo  Writers  Association. 
Period:  1974. 

Deadline:  February  28,  1975. 

Entries  to:  Levi/IRWA  Contest,  98  Bat¬ 
tery  Street,  San  Francisco,  Calif.  94106. 

1974  winners:  John  P.  Fo.ster,  Ellem- 
burg  (Wash.)  Daily  Record;  John  Col¬ 
ville,  Calgary  Herald;  Skeeter  Hagler, 
Ft.  Worth  Star-Telegram. 

Also  open  to  magazines  (Eugene  F. 
Hyder,  Rodeo  Sports  A’e?e.s). 

4t  4* 

SPOT  NEWS/FEATIJRE 

General. 

Prizes:  $1,000  in  each  of  two  categories 
for  single  photo,  sequence  or  album  in 
black-and-white  or  color. 

Sponsor:  Trustees  of  Columbia  Univer¬ 
sity. 

Period:  1974. 

Deadline:  February  1,  1975. 

Entries  to:  Secretary,  Advisory  Board 
on  the  Pulitzer  Prizes,  702  Journali.sm 
Building,  Columbia  University,  New 
York,  N.Y.  10027. 

1973  winners:  Anthony  K.  Roberts,  Los 
Angeles  free  lance;  and  Sal  Veder,  As¬ 
sociated  Press,  San  Francisco. 

*  4t  4« 

WATERWAYS 

Inland  and  domestic  watenvays. 

Prize:  Plaque. 

Sponsor:  Southern  Illinois  University 
Foundation. 

Period:  1974-75. 

Deadline:  August  1,  1975. 

Entries  to:  Donald  T.  Wright  Awards, 
Department  of  Mass  Communications, 
SlU,  Edwardsville,  Ill.  62025. 

<■  *  * 

WORLD  UNDERSTANDING 

Portfolio  of  pictures  that  capture  a 
facet  of  human  relations,  friendship,  a 
mutual  concern  for  the  world  environ¬ 
ment,  the  spirit  of  youth,  a  lifting  of  hope 
for  peace,  or  any  subject  in  keeping  with 
this  theme. 

Prize:  $1,000,  a  trophy  and  camera. 
Sponsor:  Nikon  Inc.,  a  subsidiary  of 
Ehrenreich  Photo-Optical  Industries. 
Period:  1974. 

Deadline:  January  31,  1975. 

Entries  to:  World  Understanding 


.\ward,  c/o  Angus  McDougall,  School  of 
Journalism,  University  of  Missouri,  Col¬ 
umbia,  Mo.  65201. 

1973  winner:  Giorgio  Lotti,  Epoca 
Magazine,  Milan,  Italy. 


Memorials 
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sionals  do  not  fro^vn  on  special  interest 
awards  as  being  unethical  or  undignified 
may  l)e  found  in  the  fact  that  the  Na¬ 
tional  Press  Club  has  accepted  full 
responsibility  for  conducting  a  prize  pro¬ 
gram  funded  by  Montgomery  Ward,  the 
giant  retail  chain.  This  competition,  the 
fir.st  in  NPC’s  65-year  history,  distributes 
$10,000  in  cash  awards  for  coverage  of 
consumer  affairs. 

To  enhance  their  image  as  sincere  bene¬ 
factors  of  journalism,  several  donors  add 
scholarships  to  the  cash  prizes  or  trophies 
pre.sented  to  winners  of  their  contests. 
Usually  these  grants  go  either  to  the 
school  of  the  winner’s  choice  or  to  indivi¬ 
duals  who  will  pursue  journalism  studies. 

Just  how  popular  are  the  special  sub¬ 
ject  awards  among  reporters,  etc.?  Here 
is  a  scorecard  of  the  number  of  entries 
in  recent  competitions,  as  reported  to 


E&P: 

Family  doctors  250 

Bar  gavels  350 

Dentistry  56 

Astronomy  23 

Legion  Awards  25 

Vesta  Awards  .  87 

Medical  305 

Optometry  60 

Psychologj’  110 

Music  120 

Nuclear  Energy  39 

Osteopathy  30 

Jewish  62 

Epilepsy  19 

Business  256 

Drama  criticism  300 

Boating  8 

Rodeo  73 

Real  estate  30 

Recycling  60 

Conservation  92 

Women’s  interest  1,300 

World  Press  Photo  3,500 

Press  criticism  20 


A  footnote  on  the  last  mentioned  item: 

The  Irving  Caesar  Foundation,  a  pri- 
lanthropic  organization  founded  by  lyri¬ 
cist  Irving  Caesar,  set  up  the  $500  Award 
for  evaluation  of  the  mass  media  in  the 
name  of  Don  Hollenbeck,  who  conducted 
such  a  program  on  CBS  for  several  years 
in  the  19.50s.  It  is  administered  by  the 
Department  of  Journalism  at  New  York 
University. 

In  the  second  year  of  the  competition, 
“the  selection  was  made  difficult  by  the 
fact  that  there  was  a  large  number  of 
righly  qualified  entries,’’  according  toi 
Prof.  M.  L.  Stein.  The  prize  went  to  two 
writers  based  on  Wa.’diitigton:  Charles 
Peters,  for  his  article  in  Washington 
Monthly  entitled  “Why  the  White  House 
Press  Didn’t  Get  the  Watergate  Story,’’ 
and  Henry  F’airlie,  a  Briton,  for  another 
article  in  the  same  publication  entitled 
“We  Knew  What  We  Were  Doing  When 
We  Went  into  Vietnam.” 
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"A  GOODIE  BY  TRAINER  STEPHENS" 

by  Robert  Walker 

EDITOR  dC  PUBLISHER  for  January  4,  1975 


"GROOM  PINS" 

by  William  Stravitz 


WINNER’S 

CIRCLE— 


First  place  in  the  14th  annual 
New  York  Racing  Association 
Photo  Journalism  Awards  went  to 
Dan  Farrell  of  the  New  York 
Daily  News  for  a  dramatic  pic¬ 
ture,  "Pounding  the  Turf",  show¬ 
ing  dirt  flying  around  the  out¬ 
stretched  hoof  of  the  foreground 
horse,  framing  Ron  Turcotte  as 
he  urges  Miss  Martle  to  the  fin¬ 
ish  line.  Second  place  went  to 
"Home  Happy"  by  Jack  Balletti, 
United  Press  International,  which 
shows  jockey  Miguel  Rivera  easing 
up  on  Darby  Dan  Farm's  Little 
Current  after  winning  the  Bel¬ 
mont  Stakes  classic.  Third  went 
to  another  Belmont  Stakes  shot, 
"Little  Current  Triumphs"  by  Paul 
Bereswill  of  Newsday,  Long  Is¬ 
land.  Honorable  mentions  shown 
here  are:  "A  Goodie  by  Trainer 
Woody  Stephens"  by  Robert 
Walker,  New  York  Times,  and 
"Groom  Pins"  by  William  Stra- 
viti.  Turf  &  Sports  Digest.  Farrell 
won  an  honorable  mention  also. 
Prizes  were  awarded  at  a  race 
named  in  honor  of  New  York 
Press  Photographers  at  Aqueduct 
Race  Track,  Jamaica. 


"POUNDING  THE  TURF" 

By  Dan  Farrell 


"HOME  HAPPY" 

by  Jack  Balletti 


Be  your  own  keeper. 


It  would  be  great  if  we  could 
protect  you  and  your  family  from 
accidents,  but  all  we  can  do  is 
remind  you  to  take  time  to  be  safe. 
If  you  want  to  be  your  brother’s 
keeper,  start  with  yourself. 


If  you  don’t  like 
thinking  about  safety 
think  where  you’d  be 
without  it. 


A  reminder  from  the  National  Safety  Council.  A  non-profit,  non-governmental 
public  service  organization.  Our  only  goal  is  a  safer  America. 


OUR  CLUB  —  By  Seckatary  Hawkins 
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Breast  cancer 
series/booklet 
offered  by  NBS 


Seckatary  Hawkins  returns 


That  old  Rang,  Seek  and  his  pals,  are 
back  at  the  Cincinnati  (0.)  Enquirer. 

The  famous  comic  strip,  Seckatary 
Hawkins,  was  born  at  the  Enquirer  in 
1918  and  syndicated  to  more  than  100 
newspapers  in  the  United  States  and 
Canada  from  1928  until  1934.  Roys  and 
Rirls  were  enthralled  with  spine-chilling 
adventures  of  the  boys  who  grew  up  along 
the  banks  of  a  river  suspiciously  like  the 
Licking  in  Northern  Kentucky  in  a  com- 
munitv  suspiciously  like  Covington,  Ky. 

Creator  Robert  Franc  Schulkers  was 
secretary  to  managing  editor  W.  F.  Wiley 
in  1918.  Schulkers  was  at  one  time  ad¬ 
vertising  promotion  manager  and  serv'ed 
as  assistant  librarian  in  later  years.  He 
had  written  occasional  children’s  stories 
for  the  Enquirer  between  1911  and  1918. 
The  cliflFhanging  episodes  in  the  adven¬ 
tures  of  Seek  and  his  gang  were  on  Cin¬ 
cinnati  radio  for  many  years  and  broad¬ 
cast  over  the  NRC  blue  network  from 
Chicago  during  1932-33. 

Enquirer  editor  Brady  Black  said  last 
week:  “The  reader  response  to  a  republica¬ 
tion  of  the  Seckatary  Hawkins  story  strip 
has  been  excellent. 

“We’re  not  sure  how  today’s  generation 
of  children  is  taking  to  it,  but  their  par¬ 
ents  and  grandparents  thank  us  effusively 
for  stirring  pleasant  memories. 

“Many  parents,  we  hear,  are  requiring 
their  children  to  read  it.  Some  are  making 
scrapbooks  to  mail  out-of-town  relatives 
for  Christmas.  The  reception  has  been  so 


good  to  this  wholesome  comic  strip  that 
we  wonder  if  our  files  contain  other  treas¬ 
ures  readers  would  like  revived. 

“The  ‘Seckatary  Hawkins’  experience  is 
another  reminder  that  this  is  the  age  of 
nostalgia.” 

• 

Newsprint  consumption 
drops  in  United  States 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  856,932  tons  in  November, 
4.29r  less  than  in  November  1973,  the 
■American  Newspaper  Publishers  Associa¬ 
tion  reported.  Consumption  for  November 
1973  was  894,953  tons.  Adjusted  for  news¬ 
paper  strikes  during  November  of  each 
year,  the  decrease  for  the  month  would 
have  been  about  3.3%.  There  were  four 
Sundays  in  Noveml^er  1974  and  1973.  For 
the  first  eleven  months  1974,  total  esti¬ 
mated  U.S.  newsprint  consumption  was 
9,198,118  tons,  compared  with  9,649,584 
tons  in  the  first  eleven  months  of  1973,  a 
decrease  of  4.7%  in  1974. 

• 

Correction 

The  first  paragraph  of  the  December 
14  E&P  story  on  the  purchase  of  the  Paris 
Daily  Enterprise  erroneously  reported  the 
new  owner  as  being  Harry  H.  Scripps.  It 
should  have  read  Barry  H.  Scripps. 


A  12-part  question  and  answer  series 
with  the  offer  of  a  Reader  Seiwice  booklet 
entitled  “Breast  Cancer  is  Curable — Early 
Detection  Is  the  Key”  is  being  offered  to 
newspaper.s  bv  Newspaper  Rook  Service, 
a  division  of  3'he  Benjamin  Company,  Inc., 
New  York  City. 

Roth  the  series  and  the  booklet  are  rec¬ 
ommended  by  the  .American  Cancer  So¬ 
ciety. 

The  editorial  series  averaging  250 
words  per  day  is  offered  at  no  cost  to 
newspapers.  The  32-page  booklet  is  a 
condensation  of  the  hard  cover  book  by 
Dr.  Philip  Strax,  medical  director  of  the 
Guttman  Institute  and  director  of  radi¬ 
ology  at  LaGuardia  Hospital  and  asso¬ 
ciate  clinical  professor  of  preventive  and 
community  medicine  at  New  A''ork  Hos¬ 
pital.  Dr.  Strax’s  royalties  from  sale  of 
the  booklet  are  donated  to  the  American 
Cancer  Society.  Harper  &  Row  published 
the  book  originally. 

Roy  Benjamin,  president  of  the  pub¬ 
lishing  and  marketing  organization  head¬ 
quartered  at  485  Madison  .Avenue  in  New 
A'ork  City,  has  announced  that  newspapers 
may  buy  the  booklets  in  bulk  and  fill  read¬ 
ers’  orders  locally  or  in  over-the-counter 
sale  or  have  orders  sent  to  the  book  serv¬ 
ice  office. 

Publishers  and  editors  interested  in  the 
free  series,  a  sample  copy  of  the  booklet, 
and  details  of  the  program  may  contact 
Benjamin  or  his  office.  Benjamin  says  that 
programs  of  this  kind,  particularly  in  the 
health  and  consumerism  fields,  will  be  in¬ 
creasingly  important  for  newspapers  and 
their  readers. 

The  booklet  is  offered  to  readers  at  75(i 
each,  including  postage  and  handling. 


EVERYbody  loves  NANCY 


bubble 

GUM 


She’s  the  cutest  kid  in  the  comics  (and  tops  in  the  ratings,  too) 


Daily  and  Sunday  from  UNITED  FEATURE  SYNDICATE,  220  East  42nd  Street,  New  York,  N.  Y.  10017,  (212)  682-3020 
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PROMOTION 


Preparing  award  entries 
a  major  promotion  chore 


By  (ieorfie  Wilt 

Many  newspapers  have  discovered  that 
the  yardstick  frequently  used  to  measure 
its  excellence  is  the  number  of  awards  it 
has  won.  (And  editors  have  told  us  that 
winninpc  a  major  award  is  almost  a  pruar- 
antee  of  a  salary  increase  or  bonus  check, 
too.) 

In  most  cases,  the  task  of  preparing 
entries  for  the  more  than  one  hundred 
awards  competitions  falls  on  the  promo¬ 
tion  department.  The  collection  of  clip- 
pinRS  and  tearpaRcs,  mountinp  in  scrap¬ 
books,  mattinp  of  photopraphs  and  produc¬ 
tion  of  explanatory  notes,  introductory 
letters  and  exhibits  can  be  an  exhaustive 
chore  or  a  labor  of  love.  We  know  of  one 
newspaper  where  a  younjr  lady  counts 
this  as  her  principal  duty,  collecting  tear- 
sheets  and  clippings  on  a  daily  basis,  fil- 
inR  them  away  until  the  deadlines  arrive, 
when  she  marshals  a  staff  to  paste  and 
bind  them  to  ship  away  to  countless 
judRes  and  juries. 

Valiiiiblo  issue 

This  issue  of  Editor  &  Publisher 
should  prove  invaluable  to  the  editor  or 
promotion  manaRer  who  wants  to  collect 
a  wailful  of  pla<iues  and  certificates  and 
a  easeful  of  trophies  to  show  plant  visi¬ 
tors  what  the  experts  think  of  his  news¬ 
paper. 

Promotion  people,  like  the  shoemaker’s 
children,  frequentb  Ret  overlooked  in  the 
annual  awards  scramble,  but  it  isn’t  at 
alt  necessary. 

The  founders  of  the  newspaper  promo¬ 
tion  association,  back  in  1932,  asked  E&P 
if  they  would  honor  outstandinR  efforts 
and  examples  of  newspaper  promotion  by 
Ix'stowinR  awards  annually  to  acknowledRe 
excellence,  raise  the  standards  of  news¬ 
paper  promotion,  and  enhance  the  posi¬ 
tion  and  reputation  of  the  promotion  man¬ 
aRer  in  the  newspaper  field.  With  the  ex¬ 
ception  of  a  brief  hiatus  durinR  World 
War  II,  the  awards  have  continued  an¬ 
nually,  and  this  year  Editor  &  Publisher 
will  present  their  40th  annual  Newspaper 
Promotion  Awards  at  the  annual  con¬ 
ference  of  the  International  Newspaper 
Promotion  .4ssociation  in  Mexico  City, 
May  18-22. 

Deadline  advanet'd 

In  addition  to  the  awards  presentation 
at  the  INPA  conference,  all  entries  in  the 
competition  will  be  on  exhibit,  exclusive  of 
radio  and  television  commercials  and  films. 
Because  of  the  added  complications  of  in¬ 
ternational  shipments  and  customs  clear¬ 
ances  for  a  ton  of  printed  material,  the 
deadlines  for  this  year’s  competition  have 
been  advanced  to  March  3. 

To  further  facilitate  shippiiiR  and  as¬ 
sure  that  the  entries  will  arrive  in  Mexico 
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City  in  time  for  the  exhibit,  judRinR  of 
all  print  cateRories  will  take  place  in 
Houston,  Tex.,  under  the  supervision  of 
Joe  Wise,  promotion  director  of  the  Hous¬ 
ton  Chronicle.  Panels  of  judRes  from  the 
Southwest  will  judRe  the  entries  at  the 
Rice  Hotel  the  followinR  week. 

Radio,  television  and  film  entries  will  be 
judRed  in  New  York  City,  with  the  coop¬ 
eration  of  the  Television  AdvertisinR  Bu¬ 
reau,  Radio  AdvertisinR  Bureau  and  rep¬ 
resentatives  of  the  motion  picture  indus¬ 
try  servinR  as  judRes. 

Bonier  delayn 

Our  first  clue  that  we  would  have  to 
chanRe  the  deadlines  came  at  the  time  of 
last  year’s  INP.\  meetinR  in  Cleveland. 
The  Mexican  Tourist  Bureau,  a  Mexican 
Government  ARency,  shipped  promotion 
material  for  distribution  at  the  Conference 
a  month  be'^ore  the  meetinR.  Two  months 
later  it  was  still  lanRuishinR  at  the  border 
snarled  in  bureaucratic  red  tape. 

“If  RettinR  the  entries  into  Mexico  is  a 
problem,  RettinR  them  back  out  will  lie 
impossible,’’  said  Joe  Wise,  the  INPA 
chairman.  “We’ll  just  have  to  strictly  en¬ 
force  the  rule  that  no  entries  can  be  re¬ 
turned,  and  the  only  wav  you  can  salvaRe 
your  material  is  to  brinR  it  back  from 
the  convention  with  your  luRRage.” 

In  a  meeting  in  New  York,  Wise,  Rose¬ 
marie  Main,  promotion  manager  of  the 
Passaic  (N.J.)  Herald-Neu'S,  who  will  be 
the  1NP.\  awards  committee  member  host¬ 
ing  the  New  York  category  judging,  and 
George  Wilt,  E&P,  set  plans  that  would 
facilitate  the  best  possible  exhibit  in 
Mexico  City. 

Because  air  shipment  was  an  absolute 
must,  entrants  were  requested  to  keep 
their  entries  as  light  as  possible,  restrict¬ 
ing  size  and  weight  of  mountings  and 
covers.  Television  and  radio  tapes  and  mo¬ 
tion  picture  films  sent  to  New  York  for 
judging,  however,  will  be  returned. 

“The  most  important  thing,’’  said  Bill 
Shover,  INPA  president,  “is  that  we  have 
an  outstanding  exhibit  at  the  Conference. 
The  display  of  E&P  entries  is  an  essential 
jiart  of  the  meeting.  It  provides  an  unlim¬ 
ited  source  of  promotion  ideas  and  demon¬ 
stration  of  methods  of  execution  of  the 
promotion.” 

The  13  classifications  in  the  competition 
remain  the  same  as  in  the  1973  competi¬ 
tion,  and  awards  will  be  presented  for 
newspapers  with  circulations  lioth  over 
and  under  100,000.  Official  entry  blanks 
and  shipping  laliels  have  been  mailed  to 
newspaper  promotion  managers,  publish¬ 
ers,  advertising  executives  and  editors, 
and  have  lieen  enclosed  in  mailings  to 
INPA  members.  Additional  copies  of  the 
rules  and  entry  blank  are  available  by 
writing  to  Editor  &  Publisher,  850  Third 


Avenue,  N.Y.,  N.Y.  10022,  or  to  INPA, 
P.O.  Box  17422,  Dulles  International  Air¬ 
port,  Washington,  D.C.  20047.  Contest 
rules  appear  elsewhere  in  this  issue  of 
E&P. 

*  *  * 

OUTDOOR  GUIDE— The  Miami  Herald 
has  published  its  30th  annual  edition  of 
the  Outdoor  Guide,  a  fiOO-page  booklet  on 
fishing,  camping  and  boating.  The  guide 
offers  specifics  on  outdoor  sports  in  the 
state  of  Florida,  and  is  edited  by  Jim 
Hardie,  Fishing  editor.  Jim  Martenhoof, 
boating  editor,  and  Bill  Ward,  Outdoor 
guide  editor.  Copies  are  available  from  the 
Herald  for  $2  per  copy,  $2.50  each  by  mail. 

*  *  ♦ 

CLEARWATER  DATA  —  “A  Demo¬ 
graphic  Profile  and  Shopping  Habits  of 
Contra!  Pinel!  is  County  Residents”  is  a 
new  study  on  the  Clearwater,  Fla.,  market¬ 
ing  area,  produced  by  the  Clearwater  Siin. 
In  addition  to  detailed  data  on  general 
population  by  demographic  groups,  the 
study  also  includes  shonping  habit  in¬ 
formation.  Copies  are  available  by  writing 
to  the  research  department  of  the  Clear¬ 
water  Sun,  301  S.  Mvrtle  Ave.,  Clearwater, 
Fla.  33517. 

«  ♦  ♦ 

COMMITTEE— “Believe  it  or  not,” 
savs  Bob  Paulos,  vicepresident  of  Haga- 
done  Newspapers,  a  promotion  committee 
sy.stem  is  working  in  our  company.  About 
a  year,  because  we  consider  our  news¬ 
papers  too  small  to  budget  for  a  full-time 
promotion  manager  we  set  up  promotion 
committees  in  each  plant.  We  had  looked 
over  annual  expenditures  and  found  that 
we  were  spending  a  considerable  amount 
of  money  on  promotion,  but  it  was  being 
done  in  a  haphazard  fashion  with  little 
planning. 

Named  to  each  promotion  committee  was 
the  publisher,  managing  editor,  advertising 
director  and  circulation  manager.  In  some 
plants  the  committee  was  exnanded  to  in¬ 
clude  assistants  in  each  of  the  depart¬ 
ments. 

.\t  the  end  of  the  first  year  we  con¬ 
sider  the  plan  to  be  a  substantial  success. 
It’.s  true  that  some  of  the  papers  are  just 
now  beginning  to  get  the  promotion  wheels 
in  motion,  while  others  already  have  com¬ 
pleted  community  ser\ice  projects  that 
have  been  outstanding. 

♦  *  * 

200TH  BIRTHDAY— John  G.  Whvte, 
director  of  community  services,  Joliet 
(Ill.)  Herald-Xeu's,  displays  a  sample  of 
a  U.S.  bicentennial  advertisement  his 
newspaper  has  run  as  readers  in  his  area 
start  making  plans  to  celebrate  the  na¬ 
tion’s  290th  birthday  in  1975-76.  .^mong 
the  ambitious  plans  is  a  Joliet-Will  County 
Bicentennial  Memorial  Park  and  Cultural 
Complex,  which  is  to  include  a  30fi-seat 
theater  and  a  veterans  memorial.  Whyte 
outlined  his  area’s  plans  during  a  work¬ 
shop  at  the  Northern  Illinois  Newspaper 
.Association’s  annual  meeting  at  Northern 
Illinois  University  in  DeKalb.  -Among  the 
factors  he  believes  will  bring  the  plans  to 
fruition  are  dedicated  people  on  bicen¬ 
tennial  planning  groups,  indu.strial  sup- 
jiort  and  wholehearted  backing  by  the 
news  media. 
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Charity  Newsies 
raise  $67,852 
selling  papers 

P'amilies  all  over  the  country  are  tight¬ 
ening  their  belts  and  trimming  their 
Christmas  lists,  but  the  Charity  Newsies 
in  Columbus,  Ohio  found  generous  people 
willing  to  give  a  record  $67,852  in  their 
annual  street-comer  sale  of  the  Columbus 
Cit  izen-Journa  1. 

About  225  men,  including  state  sena¬ 
tors,  a  U.S.  Congressman,  doctors  and 
judges,  withstood  the  damp  cold  on  De¬ 
cember  14  to  sell  the  Citizen-Journal  to 
passing  motorists  and  pedestrians. 

In  addition  to  running  news  stories  and 
free  ads  on  the  paper  sale,  printing  a  spe¬ 
cial  cover  page  and  making  delivery  of 
the  papers,  the  Citizen-Journal  also  gives 
the  newsies  a  reduced  rate  on  the  papers, 
according  to  Jim  McGarity,  circulation 
manager  of  the  Citizen- Journal  and  the 
Columbus  Dispatch. 

This  year’s  sale  total  is  more  than 
$5,000  above  last  year’s  record  high. 

All  the  money  made  in  the  sale,  along 
with  other  donations  and  proceeds  from 
the  newsies’  annual  pep  dinner,  goes  pri¬ 
marily  to  buy  clothes  and  shoes  for  needy 
Franklin  County  children. 

Any  administrative  costs  of  the  newsies’ 
operation  comes  from  newsies’  dues  and 
their  June  motorcycle  races  at  the  Ohio 
state  fairgrounds. 

“When  people  know  how  its  going  to 
be  spent,  they’re  willing  to  give,”  com¬ 
mented  Ed  Brinkman,  treasurer  and  man¬ 
ager  of  the  newsies’  headquarters. 

One  man  handed  a  $500  check  out  his 
car  window  to  a  happy  newsie,  Brinkman 
said.  Some  only  gave  the  normal  price  of 
the  paper,  15  cents. 

Brinkman,  whose  own  newsie  days  go 
back  to  the  time  when  streetcars  trav¬ 
elled  the  streets  of  Columbus,  said  that 
this  year  they  received  a  $50  check  in 
the  mail  from  a  West  Virginia  man.  “He 
said  16  years  ago  we  clothed  his  children, 
and  he  has  never  forgotten  it,”  Brinkman 
e.xplained. 

Newsies  have  been  braving  any  weather 
that  the  second  Saturday  in  December 
has  to  throw  at  them  since  1907,  when 
the  program  began. 

“In  fact,  if  it  was  snowing,  it  would 
be  a  lot  better,”  Brinkman  commented. 
“People  feel  sorry  for  you.”  He  said  a 
lot  of  newsies  may  be  home  today  with 
stiff  muscles  and  colds. 

Most  of  the  newsies  stay  out  until 
around  7  p.m.,  shouting  their  wares, 
Brinkman  said.  Of  those  who  worked  shop¬ 
ping  centers  and  thus  began  a  little  later, 
many  were  out  until  9  p.m. 

Brinkman  said  there  are  now  a  num¬ 
ber  of  similar  programs  around  the  coun¬ 
try  patterned  on  the  Columbus  operation, 
and  said  the  Columbus  office  gets  a  lot 
of  inquiries  about  how  the  operation  is 
set  up. 

“We  have  a  unique  set-up,  in  that  we 
buy  the  clothing  direct  at  the  factory,” 
Brinkman  explained.  “Most  programs  give 
certificates  to  the  families.  Now  you  know 
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that  if  you  give  somebody  a  certificate 
for  $25  worth  of  clothes,  it  isn’t  going 
to  buy  much.” 

“We  outfit  the  kids  from  the  inside 
out,”  he  said.  The  newsies  do  give  cer¬ 
tificates  for  shoes,  which  the  families  can 
use  at  Gallenkamp  shoe  stores. 

Brinkman  said  they’ll  spend  more  than 
$50,000  on  shoes  alone  this  year.  Most 
of  the  money  does  go  for  clothing,  but 
if  a  family  is  in  desperate  need  of  food, 
“We’re  not  going  to  let  anybody  starve.” 

The  newsies  work  closely  with  the  local 
school  systems  to  determine  who  needs 
their  assistance.  In  addition,  Brinkman 
said,  anybody  can  fill  out  an  application 
for  help. 

A  member  of  the  Newsies  will  be  sent 
to  investigate  personally  the  needs  of 
each  potential  recipient. 

“If  a  child  is  held  out  of  school  for  lack 
of  proner  clothing,  we’ll  help  immediate¬ 
ly,”  Brinkman  said. 

Hundreds  of  emergencv  cases,  some¬ 
times  involving  a  need  for  food  or  fuel, 
are  handled  throughout  the  year.  Many 
firemen  are  newsies,  and  they  keep  an  eye 
out  for  families  who  may  be  in  financial 
trouble  after  fire  losses. 

Although  the  paner  sale  is  always  con¬ 
ducted  close  to  Christmas,  Brinkman  said, 
thev’ve  tried  to  stay  away  from  the  mis¬ 
taken  idea  that  it  is  a  Christmas-gift 
program. 

Be  that  as  it  may,  it  might  he  hard 
to  convince  some  Columbus  families 
who’ve  l)een  helped  that  those  newsies 
who  are  standing  out  there  shivering 
while  thev  hold  aloft  copies  of  the  C-J 
don’t  bear  a  considerable  resemblance  to 
Santa  Claus. 

• 

Applications  accepted 
for  Murrow  fellowships 

Council  on  Foreign  Relations,  a  private, 
non-profit  membership  organization  en¬ 
gaged  in  study  and  re.search  in  the  field 
of  international  relations,  announces  its 
Edward  R.  Murrow’  Fellowship  for  1975- 
76. 

Establi.shed  by  the  Columbia  Broadcast¬ 
ing  Corporation  over  twenty  years  ago,  the 
fellowship  is  open  to  men  and  women 
from  American  media  interested  and  work¬ 
ing  in  the  field  of  international  affairs. 

The  fellowship  offers  a  recipient  a  nine- 
month  period  of  study  and  research  at  the 
Council’s  headquarters  in  New  York.  It 
carries  wth  it  the  equivalent  of  the  Fel¬ 
low’s  salary  and  includes  a  possibility  of 
enrolling  at  one  of  the  metropolitan  area 
universities  should  he  so  desire.  'The  Coun¬ 
cil’s  facilities  which  include  the  use  of  its 
library,  as  well  as  attendance  at  meetings, 
seminars  and  study  groups  are  open  to  the 
award’s  winner. 

The  decision  of  the  selection  committee 
w'ill  be  announced  on  June  3,  1975.  The 
deadline  for  submission  of  applications  is 
April  1,  1975.  Application  blanks  and  fur¬ 
ther  information  can  be  obtained  by  either 
writing  or  calling  Zygmunt  Nagorski  at 
the  Council  on  Foreign  Relations,  58  East 
68  Street,  New  York,  N.Y.  10021,  Phone: 
212/535-3300. 

4,  1975 


INAE  program 
for  Florida 
meeting  set 

The  International  Newspaper  Advertis¬ 
ing  Executives  Annual  Winter  Sales  Con¬ 
ference  Program  plans  are  now  complete, 
announces  program  chairman,  Ken  Carl¬ 
son,  advertising  director,  Detroit  News. 

Meeting  site  is  the  Diplomat  Hotel, 
Hollywood,  Fla.,  for  the  January  26-29, 
1975  Convention  with  INAE  president 
Richard  W.  Carpenter,  vicepresident /mar¬ 
keting,  Philadelphia  Bulletin,  presiding. 

“Newspapers  .  .  .  the  Space  .\ge  Sales 
Medium”  is  the  conference  theme,  which 
officially  opens  with  the  January  27  Pres¬ 
ident’s  Breakfast  featuring  keynote  speak¬ 
er,  Alvah  Chapman,  Jr.,  president,  Knight- 
Ridder. 

The  Monday  morning  conference  begins 
with  the  Newspaper  Advertising  Bu¬ 
reau’s  president  Jack  Kauffman,  then 
Herb  Lubalin,  president,  Lubalin-Smith- 
Carnase,  speaking  on  newspaper  graphics, 
concluding  in  a  special  half  hour  classi¬ 
fied  presentation  by  Ms.  Ross  Tew,  Pin¬ 
ner,  Middlesex,  England,  and  Bill  Gold¬ 
ing,  president.  Classified  International. 

Lewis  Maytag,  president.  National  Air¬ 
lines,  will  be  the  Monday  luncheon  speak¬ 
er.  Monday  afternoon’s  nrogram  consists 
of  the  informal  IDEA  Tables  under  the 
chairmanship  of  .Tim  Cherry,  advertising 
manager,  St.  Louis  Post-Dispatch,  and 
his  group  of  moderators  and  recorders. 

Monday  evening’s  Annual  Dinner  will 
feature  entertainment  by  vocalist  Mari¬ 
lyn  Maye  and  comedian  Billy  Kelly. 

Glen  Woodard,  Jr.,  vicepresident  of 
Winn-Dixie  Food  Stores  is  the  Tuesday 
breakfast  speaker  with  “Influencing  the 
Consumers  Buying  Decisions  ”  Tuesday 
morning’s  sessions  include:  “Positive  Sell¬ 
ing,”  staff  sales  program  presentation, 
Harold  Hughes,  chairman.  Sales  Training 
Committee,  vice  president  ^advertising  di¬ 
rector,  Minneapolis  Star  and  Tribune; 
S.  S.  Kresge’s  Advertising  Promotion  Di¬ 
rector.  Edward  Kreitz  with  “The  K-Mart 
Story”;  E.  Christian  Schoenleb,  vicenresi- 
dent 'marketing.  Burger  King;  Foote, 
Cone  &  Belding’s  president,  John  O’Toole, 
“The  Agency  Scene”;  “Selling  the  News¬ 
paper  Medium  in  the  ’70’s  .  .  .  Metro- 
market’s  Approach”  by  their  vicepresi¬ 
dent,  Tom  Johnston:  and  “The  successful 
Use  of  NAB  Materials,”  Bill  Solch  and 
Ray  Greene. 

Atlanta  Constitution  editor,  Reg  Mur¬ 
phy,  speaks  at  the  Wednesday  morning 
breakfast  with  “Newspapers  and  the  Bi¬ 
centennial”;  followed  by  Dr.  Robert  K. 
Bums,  professor  of  management.  Uni¬ 
versity  of  Chicago  on  “A  Studv  of  News¬ 
paper  Advertising  Personnel”;  “How  a 
Department  Store  Sells  Co-Op  Participa¬ 
tion,”  J.  L.  Hudson’s  vicepresident  and 
advertising  director,  George  Love;  Jonas 
Rosenfield,  vicepresident,  20th  century 
Fox,  “Movies  1975”;  and  to  wind  up  the 
meeting,  the  NAB’s  presentation  “Shop¬ 
pers  On  The  Move.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

FOMU:  STRIPS 

TRAVEL 

WHODUNIT  COMIC  STRIP-Suiier 
detective  daily  strip.  Superbly  illus¬ 
trated  with  rates  any  size  paiier  can 
afford.  FREE  SAMPLES!  Adventure 
Feature  Syndicate,  6051,  Scenic  Ave., 

YOUTH  TRAVEL.  1975.  Free  colmun 
from  top  travel  writer.  Factual,  hard- 
news  style.  Contact  R.  Mink,  721  Gor- 
don  Terr.,  Chicago,  HI.  60613. 

Hollywood.  Calif.  90068. 

WEEKLY  FEATURES 

FOREioy  L  iyoi  .u;e 

SUNDAY  SCHOOL  LESSON  com¬ 
ments.  International  Uniform  Series. 
.Samples  on  request.  Herbert  C.  Brad¬ 
shaw.  P.O.  Box  1833,  Durham,  N.C. 
27702. 

SPANISH  -  AMERICAN  FF^TURE. 
Weekly  In  English  or  Spanish.  Box 
4366,  Editor  &  Publisher. 

FX7NNY  OFFSET  CARTOON  PANEL, 
Out<loor  tyiM?  for  family  remlin^v  FTiETE 
SAMPLES.  SIERRA  FEATURES.  P.O. 
Box  740,  Grass  Valley,  Calif.  95945. 

UEMOR 

WEEKLY  BLACK  COMMENTARY 
with  song  paroily.  Samples.  Paroilix, 
Box  2240,  Chicago,  Ill.  60690. 

EDITORIAL  CART(X)NS  and  com¬ 
ment,  church  directory  illustrations, 
horoscope,  movie  reviews,  crossword 
puzzle,  humorous  cartoons,  other  qual¬ 
ity  features  for  the  weekly  editor  (off¬ 
set  only).  Prices  for  all  (11)  features 
start  at  36.50,  based  upon  circulation. 

P.O.  Box  995,  Newman.  Ga.  30263. 

Ph. :  (404)  253-5356 
MARK-MORGAN  SYNDICATED 
FEATURES 

,S  U7\(;  MOyEY 

"MORE  FOR  YOUR  MONEY” 
Bright  and  practical  weekly  feature  on 
stretching  family  dollars.  Camera- 
ready.  Ask  for  samples.  Mike  LeFan, 
1802  S.  13,  Temple.  Te.xas  76501. 

ANNOUNCKMENTS 
IHHiKS  Of  lyTfHfST 


ANNOUNCEMENTS 
ISEWSPAPERlmOKi^iS 


CO'NTKOL  YOUR  NEWSROOM,  speed  I  N'ecotiationa  for  sales  purchas  PR,  ap- 
woik  (low  with  universal  desk.  Book-  i  pra  sinif  of  newsi>apers  our  business, 
let -tells  how.  $2.50.  Bruee  Humphrey.  ■  CL.VRENCE  W.  TABB  &  ASSOC., 

!  fiCU  RutKers  Street 

Houston.  Texas  77003 
I  Ph.  (713)  06-1-9414 


BUSiyESS  OrrORTLMTIES 
W  .l\TE7> 

PROFITS 

Publisher  desires  financial  participation 
in  expansion  of  hiuh  profit,  low  cost, 
wide  circulation,  uniuue  publication. 
Box  3183,  Teuuesta,  Fla.  33458. 


FKAI  URES  W  AM  EO 


TV  AND  RADIO  rolling?  loj?  required 
by  local  central  New  Jersey  manazine. 
8',{»xll  format.  Preferably  tyiHJset.  Uox 
18,  Editor  &  Publisher. 


ISEWSRAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88.  Nor¬ 
ton.  Kans.  67654,  or  Roliert  N.  Bolitho, 
Box  7133,  Shawnee  Mission,  Kant. 
66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaiier  Service  Co.,  Inc.,  P.O.  Dr. 
12428,  Panama  City,  Fla. — 32401. 


yEW' SPARER  BROKERS 


BILL  MATTHEW  COMPANY 
Conducts  professional  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 

time:  (813)  733-8053  nights:  or  write 
Box  3364,  Clearwater  Beach,  Florida 
33515.  No  obligations,  of  course. 
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WHAT  IS  YOUR 
NEWSPAPER  WORTH 
1  IN  A  SELLER’S  MARKET? 

I  Write  for  an  evaluation  formula  to 
Conway  Craig.  Box  281 82.  San  An¬ 
tonio.  Texas  78228,  or  Don  Malcolm. 
1224  Tranquilla  Dr.,  Dallas,  Texas 
7.5218. 

DOUBLKDAY  MEDIA 
Brokers  of  Radio,  TV,  CATV 
and  Newsp.apers 

(512)  434-4900  or  (214)  324-4231 


SYD  S.  GOULD  ASSOCIATES 
■'the  broker  w'th  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
Mobile,  Ala.  (205)  666-0893 
5464  Government  Blvd. 


Daily 


CONFIDENTIAL  NEGOTIATIONS 
for  (uirchase  and  sale  of 

NEWSPAPERS  Weekly 
W.  B.  GRI.MES  &  Co. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  8-1133 


JOSEPH  A.  SNYDER 
Newsiiaper  Broker 
Has  Moved  to 
404  N.  Westwood  Ave., 
Lindsay,  Cal.  93247 
(200)  662-2587 
(Day  or  Night) 


ANNOUNCEMENTS 
yEnl^PAPElTBRoi^^ 

KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals. 
Consultations 

(K’e  handle  different  froferties,  all  types 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton 
Office.”  P.O.  Box  88,  Norton,  Kans. 
67654.  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO.  "Kansas  City 
Offices,"  P.  O.  Box  7133.  Shawnee 
Mission,  Kans.  66207,  Office  (913) 
236-5280:  Res.  (913)  381-6815. 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaiier — it's  the  I^r- 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 


ALAN  G.  LEWIS 
Med  a  Broker 

On  file  -over  300  active  qualified  buy¬ 
ers  for  your  daily,  top  weekly  or  shop- 
l>er.  Ridge  Road,  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009. 


yEWSPAPERS  FOR  SALE 

SUBURBAN  Midwest  weekly  in  grow¬ 
ing,  lively  community  is  for  sale.  $-5M 
down  payment  on  $50M  total.  Goo<l 
base,  but  it  takes  building.  Ideal  for 
young,  comiietitive  newspaperiierson  or 
couple.  Send  det.aile<l  letter,  complete 
resume,  credit  description.  Bo.x  4382, 
Editor  &  Publisher. 


3100.000  GROSS.  Southern  California 
newspaper,  offset,  rural  area.  $29,000 
down  accounts  receivable  includeil  in 
price.  J.  A.  Snyder.  Newspaper  Broker. 
404  N.  Westwood  Ave.,  Lindsay,  Calif. 
93247. 


TWO  IOWA  WEE’KLIES,  Adjacent 
towns,  one  county  seat,  offset.  This 
fiscal  combined  $130,000  gross.  Priced 
$150,000  includes  two  buildings.  $35,000 
d  wn. 

MIDWEST  NEWSPAPER  and  very 
large  web  printing  plant,  3  webs, 
complete  composing,  art,  services.  P.a- 
per  does  $250,000  exclusive  in  county. 
Plant  docs  $3  million,  debt  $900,000. 
Owner  wishes  to  net  out  $1  million. 
Extensive  real  est:  te  included.  Good 
terms  to  highly  qualified  buyer. 
ROBERT  N.  BOLITHO 
P.  O.  Box  7133  Indian  Creek  Branch 
Shawnee  Mission,  Kans.  66207 


BY  OWNER,  established  Zone  4  week¬ 
ly.  $40M  gross,  $21 M  expenses.  $10M 
cash  will  handle.  Brokers  welcome. 
Box  10,  ^itor  &  Publisher. 


SOUTHERN  CALIFORNIA  weekly, 
offset,  320,000  down,  can  be  built  to  a 
much  larger  p.aper.  J.  A.  Snyder. 
Newspaper  Broker.  404  N.  Westwood 
Ave.,  Lindsay,  Calif.  93247. 


WEEDING  OUT  THE  WINDOW 
SHOPPEIiS  from  the  real  potential 
buyers  is  our  business.  So  is  a  complete 
analysis  of  your  strengths — which  we 
do  liefore  talking  about — or  to — prospec¬ 
tive  buyers.  If  you  wish  to  sell  (or  buy) 
put  cur  20  years  newspaiier  and  general 
business  management  experience  to 
work  for  you.  W.  W.  Spurgeon  Jr., 
550  Merchants  Bank  Bldg.,  Muncie, 
Ind.  47305.  (317)  289-9966. 


FOR  SALE:  Florida  weekly,  good 
town  and  location.  Mama-Papa  opera¬ 
tion.  Low  down  payment,  realistic 
price.  Maurice  K.  Henry.  George  J. 
Cooiier  Associates,  330  Sunrise  High¬ 
way,  Rockville  Centre,  N.Y.  11570. 


TERRIFIC  Southern  California  news¬ 
paper  property,  best  climate,  locale, 
growing  area.  Offset,  grossing  over 
3110,000,  should  gross  3200,000.  J.  A. 
Snyder.  Newspaper  Broker,  404  N. 
Westwood  Ave.,  Lindsay,  Calif.  93247. 
(209)  562-2587. 


ANNOUNCEMENT.S 

yh^WsfAPERsToR^LE 

CENTRAL  NEW  ENGLAND  controlled 
circulation  weekly,  no  equ  pment,  no 
real  estate,  just  profits!  Gross  $70,000 
net  n;ter  tax  330,000  (proj.  ’74)  3800 
circulation,  low  overhead,  fast  growth 
area.  3115,000.  Box  4222,  Editor  & 
Publisher. 


yEWSPAPERS  WAyTED 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  U.  Box  490,  Gadsden.  Ala.  85992 
Ph.  (205)  646-3356 


WBLI-FINANCED.  would  like  to  buy 
3500-8000  paid  weekly  without  compe¬ 
tition.  Wr.te  Box  4341,  Editor  &  Pub¬ 
lisher.  Replies  held  confidential. 


YOUNG  BUT  PROVEN  publisher  seeks 
New  England  daily  or  weekly.  Partner¬ 
ship/buy  out  with  retiring  owner  pos¬ 
sible.  Box  4334,  Ed. tor  &  Publisher. 


If  you  want  TOP  DOLLAR  for  yosir 
newspaper,  contact  I'he  Newsniedia 
Company,  newspaper  management  con¬ 
sultant  and  media  brokers.  James  E. 
Hickey  Jr.,  P.  O’.  Box  12196,  North- 
side  Station,  Atlanta,  Ga.  30305. 


EXPERIENCED  GENERAL  MAN¬ 
AGER  strong  in  advertising,  circula¬ 
tion,  prixluction  and  systems  seeks  buy- 
in  s  tuation  with  small  to  medium 
da  l.v  or  weekly  with  daily  potential. 
Tip  references  from  respected  pub- 
l-shers.  Box  5,  Editor  &  Publisher. 


SEEK  BUY-IN  OR  PURCHASE  small 
wwkly  with  prospects.  Mature,  solidly 
experienceei  newspaperman,  any  Area. 
Box  29.  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 
^composesgIroom 

Newspaper 

Light  tables  ! 

Grids  ! 

Waxers  ! 

Pasteup  tools  ! 

Trimmers ! 

.  .  .  and  MORE  than  50% 
off  on  advertising  border 
tapes.  Send  for  your  cata¬ 
log  to: 

MIDWEST 

Publishers  Supply  Co. 
4640  North  Olcott  Avenue 
Chicago,  Illinois  60656 

Phone  (312)  867-4646 


EDITOR  PUBLISHER  for  January  4,  1975 


CLASSIFIED  ADVERTISING  RATES 


EQUIPMENT  &  SUPPLIES 

ccmposiycliooM^ 


EQUIPMENT  &  SUPPLIES 
'TRESSEf&ldACm^^ 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 


IPayabI*  with  order  I 


4- w(tks . $1.25  per  line,  per  issue 

5- weeks . $1.35  per  line,  per  issue 

2-weeks . $1.45  per  line,  per  issue 

1-week  . $1.55  per  line. 


(Remittance  should  accompany  copy 
unless  credit  has  been  established! . 


4-weeks . $1.80  per  line,  per  issue 

3-weeks . $1.90  per  line,  per  issue 

2-weeks . $2.00  per  line,  per  issue 

1-week  . $2.10  per  lint. 


Count  5  ortragt  words  per  line  or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  504  per  insertion  for  box  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.95  per  agate  line — $55.30  per  colu.nn  inch 
minimum  space. 


Clattifiod  Contract  Rotoa  Avallablo  On  Rcquost 

WEEKLY  CLOSING  TIME 
Tuosday,  4:30  PM  Now  York  Time 

Box  numbers,  which  are  mailed  each  day  as  they  art  received,  are  valid  for  1  year. 


Editor  &  Publisher 

850  Third  Ave..  N.Y..  N.Y.  10022  (212)  752-7050 


i:i:i  i:i:i:i:i:i:i:i:i!iii:i:i:i  1  -  !'''''''!'niiiiiiii!iiiiiiiiiiiiiii!iiiiiiiiiiiiiiiiiiim 


FOK  SALE:  Hruninj?  automatic  roll 
type  copier,  Model  EFinOO.  Also  Uark 
Loom  C  amera,  wet  plate  process  now 
converted  to  film  process,  i^cNeral 
screens  and  lenses.  Make  reasonable 
olTer.  Contact  Fred  Jaeger,  Production 
Manager.  The  Ann  Arbor  News.  340 
E.  Huron  St.,  .Ann  Arbor,  Michihcaii 
43106.  Call  (313)  9114-6759. 

2  VIPs  iJ7245-l,  11  fonts,  parts:  Comp- 
Star  190-MU,  4  lens;  2  MerKenthaler 
M/IOl  CorKecTerms:  AKI-PCI  lOO  VIP 
confiKuration,  parts  kit:  P1)P-3L  com¬ 
puter  with  |K*ripherals.  Goial  Condition. 
Immediate  sale.  Make  olTer.  (714)  537- 
7510.  Harney  Kidder,  West  Orange 
Publishing  (^rp. 

JUSTOWRITERS  —  OOMPUGRAFHIC 
All  models.  Service  promoted  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel,  N.J.  08067. 
(609)  235-7614. 

TWO  9000  COMPUGKAPHICS.  com¬ 
plete  with  spare  parts  kit,  extra  reader 
heatl.  Approximately  I  year  old.  Per¬ 
fect  condition.  Extra  fonts.  Save 
Thousands.  Available  in  February. 
Call  Jim  Haines,  (317)  613-5371. 


MAILHOOM 


MULLER-MARTINI 


TRADE-INS 

M-M  227  stuffing  machine  with 
two  insert  stations.  5  yrs.  old, 
very  little  use,  in  excellent 
condition.  Avail  immediately. 


I  CLASSIFIED  ADVERTISING 
I  Order  Blank 

I  Name  _  _ 

P  Address  __  _  _  _ 

i  City _ State  . . Zip 

I  Phone  _  _ 


M-M  260  stuffing  machine  with 
two  insert  stations.  1  year  old, 
like  new. 

M-M  Inventory  Clearance  of 
EMIO  insert  stations.  Available 
at  reduced  price. 

MULLKR-MARTINI  CORR 

40  RABRO  DRIVE 

^^1111%  HAUPPAUGE,  N.Y.  11787 

(516)  582-4343 


I  Authorized  by 

Classification _ 


Copy _ 


MISCELLAISEOVS 

FULL  KANCiE  of  hot  metal  equipment 
available.  Old.  but  good  condition  anti 
cheap.  Call  immotliately.  Walter  E. 
Bettencourt.  Superintendent,  The  Vine¬ 
yard  Gazette.  (617)  627-4311. 


NEWSPRINT 


(;O.SS  SUBURBAN  5  units.  1965. 

GOSS  SIGN.ATUUE,  two  6-unit 

proBses. 

G(ySS  URBANITE  9  unit  press. 

GOSS  URB.-\N1TE  add-on  units. 

GOSS  METRO  4  units.  1968. 
COTTRELL  V-15  presses  and 
units. 

COTTRELL  V-22  6  units,  1969, 
RBI  folder. 

FAIRCHILD  COLOR  KING  4 
units,  1966. 

FAIRCHILD  NEWS  KING  2  units. 
1965. 

IPEC,  Inc. 

401  N.  Leavitt  Street. 

Chicago,  IllinolB  60612 
Phone:  (312)  738-1200 

AVAILABLE  IMMEDIATELY 
2  Moldintf  Machines 
Size  of  Roller : 

A.  Circumference  60 — Diameter  19 
with  36 

B.  Circumference  40 — Diameter  13 
with  36 

1 — Rotary  Shaver  (Premier) 

Sta-Hi 

3— Sta-Hi  Vacuum  Dry  Mat  Formers 
1 — .Autoplate  Pony  Mo<Iel  1951  with 
Pneumatic  Pump— Cut  Off  22fi 
1 — Supermatic  Pony  with  shaver,  auto¬ 
matic  tail  ejector  mechanism,  miller 
for  pocket,  and  pneumatic  pump — 
Cut  Off  234i 

1 — 8-Ton  Metal  Pot  with  General  Elec¬ 
tric  Control 
1 — Flat  Cast  Box 
SEND  REPLIES  TO: 

Berwyn  M.  Blessing, 
Production  Director 
Columbia  Newspai)ers,  Inc. 

P.O.  Box  1333 

(Columbia,  South  Carolina  29202 
Telephone  (803)  763-2111 


NEWSI’.M'KK  SLIIVK.ES 

cmcvLAnopTi^^ 

NAME  OF  THE  G.AME  IS  CIRCULA- 
TION  G.\IN!  Specializing  in  all  phases 
of  home  delivery  subscription  sales. 
Excellent  track  record  and  references. 
Zones  7,  8,  9.  Box  4395,  Editor  & 
Publisher  or  phone  (415)  493-6827. 


FREELANCE  ASSIGNMENTS 

LOOKING  FOR  TOP  FREELANC® 
HELP?  Our  suhscrilwrs  may  list  ALL 
their  fret'lance  neetl.s--NO  CHARGE  I 
For  FREE  copy,  write  FREEL.4NCE 
For  FREE  copy,  write  FREELANCER'S 
NEWSLETTER,  Dept.  31.  37  W.  57th 
St.,  NYC  10019. 


ROLLS  ALL  SIZES— BEHRENS  Pulp 
A  Paper  Corp.,  1896  Westwood  Blvd., 
Loo  Angeles.  Cal.  90025.  (213)  474-6625. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


g  □  Assign  a  box  number  and  mail  my  replies  daily 

2  To  Run: _ Weeks  .Till  Forbidden 

I  Please  indicate  eiact  classification  in  which  ad  is  to  appear. 

I  Mail  to:  editor  a  publisher  *  SSO  Third  Ave.  •  N«w  York.  N.Y.  10022 
EDITOR  fle  PUBLISHER  for  January  4,  1975 


PERFORATOR  TAPE 


§  NOW  STATIC-FREE  perf  tapes  at  our 
M  same  prices— lowest  in  U.S.A.  All 
M  colors.  Top  quality. 

=  1  Call  or  turitt: 

=  ;  PORTAGE  (216)  929-445B 

p  I  Box  6500.  Akron,  Ohio  44313 


I  PLATEMAKING  SYSTEMS 

1  1  LETTERFLE.X  HI  SYSTEM.  Will 
g  ,  make  15  pages  iier  hour.  Complete 
=  '  with  40  sad<lles,  punch,  bender  an<l 
p  trim.  S.5000  comjdete,  includes  loading. 
=  .Also  3000  gallon  bulk  ink  st  ;rage 
p  tank.  V.  Wise.  Butler  Eagle,  Butler, 

B  I  I’a-  16001. 


PRESSES  &  MACHINERY 


8  UNITS,  GOSS  .METRO. 
BOX  4220, 

EDITOR  A  PUBLISHER. 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rel.nilding  and 
removal.  Single  width  to  4  piste  wide. 
Bramble  Professional  Press  Engineer¬ 
ing,  8512  Everett,  Raytown,  Mo.  64!. 3* 
(816)  358-1943. 


PROin  (  TION  ( ONSIJLTANTS 

MR.  PUBLISHER: 

So  you’ve  decided  to  get  an  OCR.  Now. 
are  you  ready  to  invent  the  wheel? 
Most  optical  character  readers  are  in¬ 
stalled  with  a  minimum  of  training. 
Most  newspapers  suddenly  find  that 
special  uses  of  type  traditional  in  their 
particular  composing  rooms  now  are 
“impossible,"  or  still  must  he  handset. 
I  believe  I  can  cut  a  new  OCR  instal¬ 
lation's  cost  by  a  fourth,  lost  time  by 
half  and  headaches  by  90%. 

I  DON’T  COME  CHEAP. 

I  DO  COME  FAST. 

Robert  M.  Coppock 
Box  324 

Albion,  Calif.  95410 
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Help 

Wanted... 


4DM!lSiSTRAT!VE 

PARTNERSHIP  AVAILABLE  to  qual¬ 
ified  pubiilher  to  develop  new  publica¬ 
tion  with  establiBheil  hand  delivery 
company.  Ix>w  capital  investment  With 
tremendous  potential.  Include  all  de¬ 
tails  first  letter.  All  replies  held  con¬ 
fidential.  Box  4332,  Editor  &  Publisher. 


ACADEMIC 

APPLICATIONS  ARE  INVITED  for 
the  office  of  chairperson  of  the  Depart¬ 
ment  of  Journalism  at  Mississippi  Uni¬ 
versity  for  Women  from  x>ersons  avail¬ 
able  1975*7G  academic  year.  Teach 
courses  in  underjjraduate  raillo,  tele¬ 
vision.  journalism  sequence;  handle  us¬ 
ual  ailministrat  ve  duties  of  dexiartment 
with  thrtH?  full-time  faculty  members 
and  50  majors.  Desired  qualifications 
include  t<*achinK  exx)erience,  profession¬ 
al  experience  in  asiH'cts  of  radio,  tele¬ 
vision,  news,  or  imblic  affairs,  and  a 
PhD.  MUW  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Send  res¬ 
ume  to  Donald  A.  Kinj?.  Dean,  School 
of  Arts  and  Sciences,  M  ssissippi  Uni¬ 
versity  for  Women,  Columbus,  Miss. 
39701. 


EDITORIAL  DIRECTOR  for  a  daily 
lalniratory  newspa|H*r,  Expandinj?  Jour¬ 
nalism  Department  in  California’s 
lar^rest  university  seeks  a  highly  corn- 
|H*tent  professional  with  manaKinn  edi¬ 
tor,  news  inlitor  or  city  desk  experience 
for  oIK‘nin^r  exp«'ct<'d  in  Eall  1975.  The 
E<litorial  Diret‘tor  will  run  the  newspa¬ 
per  with  the  ass  stance  of  student  e<Ii- 
tors.  A  candidate  must  be  the  tyi>e  of 
individual  who  can  create  a  teachinij 
situation  in  the  newsroom,  instill  pro¬ 
fessional  princii>les  and  yet  have  the 
liat  ence  and  temxK*rament  to  work  ami¬ 
cably  with  younjf  i>eople  in  puidinj? 
their  development.  Embittered  cynics 
iuhmI  not  apply.  Director  also  will  teach 
one  rei>ortinjr  class  i>er  semester.  MA 
or  equivalent  professional  background. 
Send  detaibnl  resume  to  M.  L.  Stein, 
Chairman,  Department  of  Journalism, 
California  State  L'niversity,  Long 
Beach,  Calif.  90840.  CSULH  is  an 
Equal  Op|H)rtunity/ Affirmative  Action 
Employer. 


i  nu  VLATioy 

MEDIUM  SIZED  MIDWEST  DAILY 
is  seeking  an  exiierienced  City  Circula¬ 
tion  Manager.  This  individual  rej^orts 
to  the  Circulation  Director  and  is  re- 
si>onsible  for  the  suiiervision  of  an  As¬ 
sistant  Manager.  District  Managers  and 
several  part-time  District  Assistants. 
The  City  circulation  is  80%  black  and 
we  would  prefer  black  axiplicants.  This 
|)osition  calls  for  a  de<licated  i>erson 
who  is  a  proven  administrator  and  a 
true  lender  of  men  and  trainer  of  boys. 
All  licnefits  are  100%  comx>any  paid. 
The  salary  and  incentives  make  this 
challenging  position  a  rewarding  one. 
Rei>ly  in  confidence  to  Box  4363,  Edi¬ 
tor  &  Publisher. 


CIRCULATION 

MANAGER 

The  Cai>e  Cod  Standard-Times,  a  28,000 
daily  and  Sunday  newspni>er.  has  an 
immediate  oinming  for  an  uggressivt*, 
innovative,  iiromotion-minded  circula¬ 
tion  manager  to  take  full  charge  of  the 
circulation  dexuirtment  including  sales, 
office,  mailnxim  and  transportation. 
Aiiplicants  should  l>e  woll-vers«*<l  in 
management  i)rincii)les  of  x>lanning, 
cost  control,  analysis  ami  rtqiorting. 
Full  know’le<lge  of  .'\HC  a  must.  We 
offer  a  fine  challenge  in  a  growing 
market  with  a  newsi)ai>er  affiliated  with 
Ottaway  Newspai>ers,  Inc.  Many  at¬ 
tractive  lienefits.  Send  full  details  to 
ScoU  Himstead,  Publisher,  319  Main 
St.,  Hyannis,  Mass.  02601. 


HELP  WANTED 

WANTED  :  Person  capable  of  creating/ 
administering  efficient  free  pai>er  cir¬ 
culation  system  in  Manhattan.  Take 
over  responsibility  for  volume  oi)era- 
tlon  and  implement  conversion  of  pa- 
I>er  from  bulk  lobby  delivery  to  com¬ 
puter  oriented  door-to-door  distribu¬ 
tion.  Job  is  for  exxiert  familiar  with 
New  York  City’s  varied  peoide  an<! 
problems.  Resume  and  salary  require¬ 
ments  to  S.  Burion,  Wisdoms  Child, 
2770  Broadway,  New  York,  N.Y.  10025. 

CIRCULATION  MANAGER  for  200.000 
circulation  saturation  hand  delivery 
company  in  New  England  area.  Good 
salary  xdua  bonus.  All  details  first  let¬ 
ter.  Box  4369,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  6-year- 
old  17,000  and  growing  <laily  (Monday 
through  Friday  PM.  Saturday  AM). 
Must  l»e  exiH»riencod,  go<id  organizer 
an<l  aggressive  i>romoter.  Goo<l  starting 
salary  and  benefits.  Send  resume  to 
Publisher.  .Journal  Inquirer,  306  Prog¬ 
ress  Dr.,  Manchester,  Conn.  06040. 


CLASSIFIED  ADVERTISiyC 

JMMEDIATE  OPENING  for  experi¬ 
enced  classifitnl  a<lvert.sing  manager. 
Must  be  aggressive,  x>romotion  minded 
and  people  oriente<l.  Includes  salary, 
bonus,  exi>enses  and  future  with  Harte- 
Hanks  newspaiH'rs.  Full  resume  in  con¬ 
fidence  to  Jim  Barnhill,  Publisher.  The 
Press,  P.  O.  Box  280.  Ypsilanti,  Mich. 
48197. 

DISPLAY  ADVERnSimT'  i 

DISPLAY  ADVERTISING 
MANAGER 

The  i>orson  we  seek  may  now  l>e  the 
retail  manager  or  advertising  director 
of  a  medium  sizeil  daily.  A  strong 
background  in  management  with  heavy 
emphasis  on  staff  building  anti  direc¬ 
tion  will  characterize  the  siiocossful 
canditlate.  We  offer  an  oxqiortunity  to 
join  an  aggressive,  well  managtHl  metro 
niorning-t'vening-Sunday  in  Zone  5. 
The  ix'rson  we  hire  will  rex>ort  to  the 
advertising  director  and  have  full  re¬ 
sponsibility  for  the  display  advertising 
tleliarlment.  St*nd  comiilete  resume  and 
salary  requirements  in  confidence  to 
Box  4396,  Etiitor  &  Publisher. 

An  Equal  Opportunity  Emxiloyer 

ADVERTISING  SALFJSPERSON— Must 
have  exxHTience  in  selling  space  for 
newspax>ers.  Excellent  oi)x>oi*tunity  for 
ambitious  x>cr8on  on  a  straight  com¬ 
mission  basis.  Call  (412)  288-9672  or 
.  (412)  531-4054. 

MAINE’S  CAPITAL  CITY  daily  has 
an  ox>ening  for  a  hard-news  rex>orter. 

1  nteresting  surroundings,  iirogressive 
policies  and  opportunity  for  exercising 
initiative.  R.  J.  Siegler,  Managing  Edi¬ 
tor.  Kenneln'c  Journal,  Augusta,  Slaine 
04330. 

EDITOR  for  fast  growing  daily  in 
northern  Illinois.  Must  be  exi>erienced 
in  all  phases  of  newsroom  duties.  Ideal 
oiiporlunity  for  community  minded  per¬ 
son,  All  rex>lies  confidential.  Send  res¬ 
ume  and  salary  requirements  to  Box 
4348,  Editor  &  Publisher.  j 

TOP  REPORTING  SPOT  j 

If  you  can  rexxirt  accurately  ami  w’ritc 
well,  there’s  a  sweetheart  of  a  job  for 
you  in  our  women’s/ lifestyle  section. 
NVe’re  a  big  i)ai>er  and  a  goo<l  one.  j 
You’ll  l>e  one  of  six  general  assignment 
reporters  in  the  dex>artment  concen-  ’ 
trating  on  »t<irics  alniut  the  way  iieoiile 
live,  work,  iilay  ami  think.  Male  apx>li- 
caiits.  of  course,  are  welcome.  Box  4383, 
t^lltor  &  Publisher. 

WRITING  BUSINESS  EDITOR  with 
business  reporting  and  management  ex¬ 
perience  to  direct  editorial  of  widely 
accepted,  rapidly  growing  local  business 
weekly  serving  large  metropolitan  area 
1  in  Zone  2.  Onusual  career  op|M>rtunity 
for  individual  who  can  make  general 
'  ‘  business  writing  live.  Send  resume, 

1  ,  clips  and  com|>ensation  requirement  to 
•  Box  4056.  Editor  &  Publisher. 


HELP  WANTED 
^ilfoRLAI^^ 

EDITOR  for  two  hard  news  suburban 
weeklies.  Top  award-winners  in  state. 
Growth  situation,  Zone  5.  Salary  oxien. 
Send  resume,  samples  to  Box  4381, 
Editor  &  Publisher. 


DESKMAN/HEBORTER  t 

Send  resume  to  Box  282,  ^ 

Naha,  Okinawa,  Jaiian.  •’ 

STRONG  WORKING  EDITOR  for  38.-  1 

000  daily  with  a  record  of  excexitional 
growth  and  a  potential  for  even  great¬ 
er  achievement.  Mo<lern  offset  facilities 
in  the  most  xirogressive  city  in  east  ^ 
Tennessee.  Young  staff  and  manage-  j 
ment  determined  to  build  community 
and  regional  leadershii>  with  aggressive 
news  coverage  and  editorial  excellence. 

If  you  are  the  editor  of  a  smaller 
|)ax>er  with  an  outstanding  record  or  ^ 
the  uxi  and  coming  No.  2  i>erson  on  a  ,, 
larger  pai>er,  write  to  Scott  Trundle,  j 
Publisher,  Times-News,  Box  479,  Kings- 
XHut,  Tenn.  37662.  j 

FIRST'pERSON  I 
SINGULAR 

c 

The  news  editor  we  seek  has  discerning  i 
jiulgment,  a  quick  han<l  for  xiithy  e<lit-  j 
ing,  the  imagination  to  iirmluce  com-  c 
XK'lling  layout,  the  ability  to  manage  i 
a  copy  desk,  the  tiict  to  work  with  a 
comi>osing  rcxim  and  the  yearning  to 
heli>  shaxK?  a  lively  metro  dally  in  Area 
2.  Box  6,  Editor  &  Publisher. 

ZONE  2  WEEKLY  seeks  news  editor  ,  '• 
in  rural  community.  Position  re(piires  * 
overseeing  news  content  of  3  affilinteil  ] 
wtHjklies,  Fine  opi»ortunity  with  a  7- 
I>axH‘r  chain.  Send  resume  and  salary 
desired.  Box  2,  Editor  &  Publisher.  i 

REPORTER,  bi-lingual  in  Spanish,  for 
growing  twice-weekly  English  language 
newsi)aiM?r  in  Central  America.  Start¬ 
ing  salary:  $55  weekly.  Must  i>e  g(X)'l 
writer.  Send  clix>s.  Ai)do.  Postal  7-2730,  ' 

San  Jose.  Costa  Rica.  | 

MANAGING  EDITOR 
FOR  FEATURES 

The  OaklamI  Tribune  is  accept¬ 
ing  api)rications  for  a  versatile 
and  exi>erienced  newsi>erson  ca-  i 
I)al)le  of  assuming  management 
resx)onsibilities.  Ax>plicants 
should  have  a  thorough  knowl- 
tnlge  of  writing  and  tMpting, 
an  understanding  of  typography 
and  grai)hics.  a  good  sense  of 
form,  and  the  ability  to  ax>- 
praise  syndicate  features  based 
on  reacier  i)otent  al.  A  solid 
foun<Iation  in  features  ami 
straight  news  with  a  degree  in  , 
Journalism  or  an  allied  field 
is  x>referre<i.  Aiqily  Personnel 
iX'partment.  P.  O.  Box  24301,  ! 

Oakland,  Calif.  94623. 

REPORTER — Aggressive,  fast  moving  \ 
ret>orter  for  New  York  City  l>eat  on 
daily  business  newspaiH‘r.  At  least  2 
years  exi>erience  in  newspaper  ret>ort- 
ing  requiriMl.  KnowUxIge  financial  or 
metals/metal  working  communities 
heliiful.  Box  7,  Etiitor  &  Publisher.  . 

! 

SPOUTS  I 

40,000  Southeastern  7-<lay  daily  has  two  , 
openings: 

SPORTS  EDITOR — At  least  3  years 
s|H)rts  ex|x*r!enco.  Emphasis  on  or- 
]  ganizing  staff  and  pnnlucing  bright, 
rea<lable  images  in  a  highly  comx>etitive  , 
j  a  rea . 

SPORTS  WRITER  Must  l>e  a  self-  , 
starter,  cax>able  of  covering  all  sxiorts 
and  generating  lively  coi)y. 
i  Send  resume,  writing  and  layout  sani- 
j  i)les  and  salary  requirements  to  Box 
15,  Editor  &  Publisher.  j 

OIL  EDITOR  for  trade  pai>er.  Must 
have  both  news  and  magazine  writing 
and  reporting  exi>orience.  Houston  lo¬ 
cation.  Box  9.  Eklitor  &  Publisher. 

EDITORIAL-LAYOUT  —  Exi»erirnced 
i  deskman  wanted  for  daily  business 
newspaper  in  the  metals  industry.  At 
least  3  years  exi>erience  in  desk  and/cr 
1  newspajK^r  layout  necessary.  Accuracy 
,  :  and  spetnl  highly  im|H>rtant  for  this 
»  '  fast  moving  oi>eration.  Box  4,  Etiitor  & 

•  Publisher.  < 


HKI.P  WANTED 
^^ElMTOmAir^ 


TWO  REPORTERS/PHOTOGRA- 
PHERS  to  work  for  new  weekly  news¬ 
paper  in  Guam,  where  America’s  day 
Ix'gins.  Must  be  graduates  of  accredited 
Journalism  schtKils  with  at  least  1  year 
working  ex|K‘rience.  Emphasis  on  in¬ 
terpretive,  investigative  reiK)rting  and 
feature  writing.  Also  need  all-arountl 
advertising  make-up  ami  solicitation. 
Send  resume  to  Tony  Palomo,  Box 
1242,  Agana,  Guam  96901. 


Most  newspai>er  columns  are  written 
by  men.  Pity.  We  want  a  woman  col¬ 
umnist.  She  should  l>e  lil>erate<l:  free 
of  the  constraints  of  19th  century-only 
roles  for  women  but  one  who  recog¬ 
nizes  that  many  readers  also  find  ful¬ 
fillment  in  what  others  scorn.  We  want 
an  original  min<l  seeking  a  home  on  a 
lively  metro  daily  which  esteems  pi¬ 
quant  writing.  Area  2.  Box  3,  Editor  & 
Publisher. 

INVESTIGATIVE  REPORTER— Ready 
for  a  top  spot  on  a  Zone  3  7-day  PM 
prize-winner?  You’ll  have  a  chance  to 
dig  plus  magazine  and  other  assign¬ 
ments  if  you  have  the  exi>erience  and 
ability.  Send  resume,  a  sampling  of 
clips  an<l  salary  rtMiuiremenls  to  Box 
11,  Eilitor  &  Publisher. 

COUNTRY  MUSIC 

Fast  growing  national  magazine  needs 
associate  or  assistant  e<lltor,  strong  on 
copy,  proofing  and  fe.atures.  Hook  pul>- 
llshing  know-how  considered  an  asset. 
The  job  will  lx*  what  you  make  it. 
Knowledge  or  appreciation  of  country 
music  is  essential.  Salary  open.  Must 
work  in  New  York  City.  Box  25,  Editor 
&  Publisher. 

WOMEN’S  EDITOR  for  2S.000-plus 
AM  da'ly  in  Zone  3.  Must  lx*  exix'ri- 
enct»d.  energetic:  proficient  in  writing, 
layout,  headlines;  willing  to  accei>t 
“mix”  of  tra<IItional  and  modern  ap- 
I)roaches  to  women’s  news.  Knowledge 
of  offset.  Of^U  copy  helpful.  Salary 
negotiable.  Box  22.  Editor  &  Publisher. 


FUEELAM.E 

JOURNALISTS 

Need  freelancers  with  solid  consumer 
publicafon  contacts  to  write  feature 
stories  for  major  motorcycle  manufac¬ 
turer.  Box  20,  Editor  &  Publisher. 

PHOTOGRAPHY 

PHOTOGRAPHER— Night  side  photo¬ 
grapher  sought  by  40,000  circulation 
Zone  5  offset  <laily.  Beat  includes 
siK)rts,  color  work.  Box  23,  Editor  & 
Publisher. 

PRESSROOM 


JOURNEYMAN  PRINTER  familiar 
with  mt*chanics  of  rotary  press  oiH*ra- 
tion.  Send  resume  to  Box  282,  Naha, 
Okinawa,  Japan. 

PRESSROOM  FOREMAN 
The  TallahBssee  Democrat,  a  Knight- 
Ridder  Publication,  has  a  career  posi¬ 
tion  open  for  an  offset  newspaper  press¬ 
room  foreman.  In<!ividual  selected  nnist 
be  capable  of  continuing  am!  improving 
unusually  high  standards  of  quality. 
Our  foreman  must  be  able  to  provitle 
•oliil  leadership,  manage  complete 
pressroom  operation,  which  includes 
some  commercial  printing,  and  keep 
costa  to  a  minimum  without  sacrifice 
in  (piality. 

The  T.allahassee  Democrat’s  circulation 
is  approximatefy  42,000  ami  steadily 
increasing. 

We  offer  <*\ceilent  salary,  incentives 
and  fringe  benefits,  phis  a  bright  fu¬ 
ture  in  a  ilynamic  gniwing  organiza¬ 
tion.  located  in  beautiful,  friendly 
Tallahassee.  Floriila. 

If  >oii  Ix'l'eve  your  experience  is  in 
line  with  the  position  open,  and  feel 
y»>u  are  capai  le  of  elTectlvely  managing 
our  pressroom  operation,  write:  ('lyde 
('laiborne.  Production  Manager.  P.  O. 
Box  990,  Tallahassee,  Florida  32302. 

I  An  Equal  Opportunity  Employer. 


EDITOR  &.  PUBLISHER  for  January  4,  1975 


Positions  Wsnted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENT  S'  &  ALLIED  FIELDS 


AimiMsriuTiyE 

ASSISTANT  rUHI.ISIlKI!— Un.loriapi- 
talizo*!  weekly  publisher  with  solid 
awaid-wiiin  traek  record  with  lu)th 
weeklies  aud  dailies  is  t  red  of  ^l^;htinK 
a  dyin^:  small  town  economy,  employees 
who  <lon‘t  want  to  work  past  five,  and 
Rf>vernment  paper  work  that  won’t 
quit.  Would  like  to  rejoin  the  world 
of  professional  journalism  in  respon¬ 
sible  |>ost  with  Rood  medium  sized 
daily  or  tjroup.  Backjrround,  subject  to 
closest  scrutiny,  includes  metro  daily 
reporting,  daily  promot  on,  small  daily 
editor  and  publisher,  weekly  uroup  ad- 
vertisn^r  manatrer  ami  central  olTset 
plant  manaKt'r,  in  addition  to  present 
ownership.  1  believe  I’d  make  some 
busy  publisher  a  perfect  rijiht  hand 
man  in  all  areas,  from  irternal  man- 
ajroment  to  outside  PU  .  .  .  and  I’m 
not  a  bad  writer,  desk  man,  salesman 
and  si>eakor,  either.  Box  4375,  Editor 
&  Publisher. 

GENEPAL  MANACEK  Former  pub- 
I'sher,  ad  director.  Available  now.  Con¬ 
fidences  respected.  16  years  unparnlleleil  i 
experience.  .Age  34.  Box  4364,  Editor 
&  Publisher. 

GENERAL  MANAGEU-AD  PIRKCTOR 
—  Metropolitan  and  medium  size  market 
competitive  exiierience  for  20  y<;ar8. 

BudRct.  Roal,  results  and  team  oriented. 
Good  track  record  with  strong  adminis¬ 
trative,  sales,  marketing  ami  rommu-  | 
nity  relations  backgroun<l.  Conveys 
quality  in  work  and  personal  image. 
Seek  to  rehKate  in  General  Manager 
spot  on  medium  daily  or  as  Ad  Direc¬ 
tor  with  metro  daily.  All  replies  will 
be  confidential.  Box  4349,  Editor  & 
Publisher. 

GENERAL  MANAGER  strong  on  pro¬ 
duction.  circulation,  administrat'on, 
advertising.  Small  daily  or  weekly 
chain.  25  years  on  newspapers  and 
magazines.  Box  19,  E<Htor  &  Publisher. 

STRONG,  politically  independent  edi¬ 
torial  cartoonist  who  thinks  before  be 
draws,  available  imme<liately  thanks  to 
invasion  of  the  carpetbaggers,  .\wanl- 
winn’ng  potential  (just  ask  his  wife). 
Box  4393,  E<lltor  &  Publisher.  I 

MR.  PUBI.ISHEII;  If  you're  interested 
in  showing  some  significant  circulation 
gains  by  th’s  time  next  year,  write 
me.  I  am  available  and  will  relocate. 
My  record  is  as  good  as  any  in  the  busi¬ 
ness  and  I  w  ll  supply  blue  ribbon  per¬ 
sonal  and  profess^mal  references.  Sal¬ 
ary  negotiable.  Position  and  future 
more  important  to  me.  Box  4394,  E<li- 
tor  &  Publisher. 

AGGRESSIVE  CIRCULATION  manag¬ 
er,  17  years  exper^nce.  Strong  on  all 
phases.  Available  first  of  year.  Prefer 
Zone  5.  Box  4372,  Editor  &  Publisher. 

EMPLOYED,  small  daily  circulation 
manager,  desires  change.  Age  47.  con¬ 
siderable  experience.  Box  4317,  Editor 
&  Publisher. 

MR.  PUBLISHER:  I  offer  20  years 
circulation  experience.  10  years  as 
circulation  director  of  morning,  evening 
and  Sunday  combos  with  ru'standing 
record  in  organizational  n  anagt*ment, 
sale.s,  promotions  and  protit  and  loss. 
Desire  5?1  or  #2  circulation  executive 
position  on  your  large  daily:  circulation 
director  or  general  manager  of  your 
medium  sized  operation.  Married,  no 
area  lim  tations.  Excellent  references. 
Box  4397,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDtTOR  &  PUBLISHER 

Address  your  reply  to  the  box  num¬ 
ber  given  in  the  ad,  c^o  Editor  & 
Publisher,  850  Third  Avenue,  New 
York,  N.Y.  10022.  Please  be  sc- 
lecUve  in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad.  Include 
only  material  which  can  be  forward¬ 
ed  in  a  large  manila  envelope. 


( nuA  L  iri()\  ; 

CIRCULATION  DIRECTOR,  wcokiy.  i 
Intcrrstcil  ami  experienced  in  ilaily- 
.^uml.'iy  in  /.one  2.  Strength  in  sales  , 
proven.  Setk  iig  incentive  ami  job  sat¬ 
isfaction.  References.  Box  4367,  Editor 
&  Puldisher. 

1.3. YEAR-OLD  circulat'on  manager  now  ! 
working  in  /.(»no  6  wants  to  make  a  j 
change  to  another  newspaper,  prefer-  , 
;ibly  in  Zone  (»,  but  will  consider  mov-  ] 
ing  to  Zones  3.  4  or  S.  Starteil  as  car¬ 
rier  and  woik»d  my  way  up  the  buMer. 

23  years  exper  enee  in  the  newspaper  I 
liusiness.  Experienced  all  phases  of  cir-  I 
culat  (ui  management.  Family  man.  civ-  ' 
ic  minded,  a  ciri'ulatiofi  builder.  Will  ' 
take  No.  2  smit  if  manager  due  to  re-  , 
tire.  Box  43S3.  Editor  &  I’ubli.sher.  I 

1 

DISPLAY  ADVEiniSUSG  ! 

AI>  MANAGER — 20  yoars  successful  ! 
C'lassified.  Nat'onal.  Retail  experience  J 
with  competitive  major  metro  dailies 
ami  weekly  Kruuiis.  liux  4uil4,  Editor  \ 
Si  I’ublisher. 

AH  MANAGER  experienced  in  sales  1 
traininjr,  market  research  and  major 
account/ contract  advertiser  development 
seeks  urowth  opportunity  with  <Ia  ly  ! 
or  weekly  Krout>.  Earne  metro,  small  1 
da  ly  anil  weekly  liackuround.  College 
ttrad,  o3.  Hox  4291,  Ed. tor  &  I*ui)lisher,  ' 

WEEKLY  AD  MANAGER,  4  years 
hijjhly  comtH'titive  ext>erience,  desires 
ad  otittortunity  with  collene  news  t'uli-  , 
liciit  on.  DcKree.  Hox  24,  Editor  & 
I’ulilisher.  ' 

HARH-WORKING  REPORTER,  22. 
HA,  I'j  years  extierience,  seeks  joh 
with  daily  in  Zones  1,  2,  3,  4.  Hox  2S. 
Editor  &  I’uhlisher. 

ALI,-AROUNn  NEWSMAN,  top  hack-  I 
i-round,  seeks  medium  or  small  daily  or  i 
weekly  desk-reportini;  slot.  (Jood  ; 
writer,  editor,  4S.  Hox  27,  Editor  & 
ruhlishcr. 

197,')  MAY  GRAD  seeks  retiortintf  spot 
with  daily  or  wire  service  Zones  1,  2, 

'  r>  or  9.  3  years  experience  with  larue 
ilaily.  Hox  4381,  Editor  &  l’ut)lislier. 

SPORTS  EDITOR/ WRITER  seeks  posi¬ 
tion  in  Pennsylvania.  Daily  or  weekly. 
Experienced.  Hox  4092,  Editor  &  Pub¬ 
lisher. 

LIVELY  MEHITABEL,  enemy  of 
cliche,  feature  writer,  investitrative 
sleuth,  seeks  job  with  challenge,  re¬ 
wards.  pizazz.  Awards  to  paiier  wall. 
Will  go  anywhere.  Box  4347,  Editor  4 
Publisher. 

PM  SICK.  SICK,  SICK 
of  editors  who  preach  press  freedom 
but  worship  the  advertiser  .  .  .  who 
swear  defense  of  truth  to  the  death 
but  kill  controversial  yet  accurate 
stories  .  .  .  who  support  bureau  chiefs 
who  won’t  rock  the  community  boat 
and  drown  reporters  who  do  .  .  .  who 
define  unemployed  as  undesirable  and 
those  who  quit  jobs  because  they  give  a 
damn  as  damnable. 

IF  YOy  DON’T  fit  that  description 
and  want  a  reporter  who  fits  this  one: 
reports  with  accuracy  and  detail,  writes 
in  an  absorbing  style,  has  demon¬ 
strated  effective  daily  experience,  and 
really  believes  in  newspapers  (good 
newspai)crs) — write  Box  4345,  Editor  4 
Publisher. 

’74  JOURNALISM  (BA)  grad  current¬ 
ly  employed  in  newspaper  promotion 
seeks  reporting  job.  Areas  1-5.  All 
media  considered.  Willing  worker.  Box 
4352,  Editor  4  Publisher. 

INITIATIVE-TAKING,  ENERGETIC 
’74  Journalism  BA  seeks  reporter  spot 
on  daily  or  large  weekly,  bi-weekly  or 
tri-weekly.  6  months  professional  lioiis- 
organ/press  release  and  government  PT 
experience.  Published  freelance  article- 
in  arts,  medicine,  education.  Able  fea¬ 
ture  writer  but  want  hard  news.  Ma 
turc  young  man.  Very  bright.  Port¬ 
folio  available.  Any  Zone.  Box  4337 
I  Editor  4  Publisher. 


EDITORIAL 

DKSKMAN.  2  yoars  exporionco.  Seok 
job  on  rim  of  Zone  1  or  2  daily  with 
potential  to  advanee.  Can  make  lieails 
sp:irkle.  makeup  sh'no.  BJ,  U.  of  Mis¬ 
souri.  Box  13SS,  Kditor  &  rublisher. 

YOUNG.  AGGRRSSIVE  associate  edi- 
tor  on  award-winning  bi-weckly  de¬ 
sires  reporting  posit  on  on  <!aily.  Any 
Zone.  Box  4328.  Kditor  &  Publisher. 

DARN  GOOD  all-around  experienced 
reporter,  26.  Ready  to  settle  down  in 
Northeast  university  town,  salary  sec¬ 
ondary.  Well-written  news,  bright  fea¬ 
tures.  and  clips  to  prove  it.  J-l^egree, 
references.  Bernie  Hayden,  303  Seventh 
St.,  Ocean  City,  Md.  21342. 

SP.'KK  A  SEASONED  editor/ writer  ?  . 
Try  me.  Not  looKing?  You’ll  want  to 
take  a  look  at  my  credent  als  anyw.ay. 
No  od'torial  joh  I  haven’t  done.  Box 
13S9,  Editor  &  Publisher. 

WRITER-PHOTOGRAPHER.  Boston 
Globe  magazine  and  daily  correspon¬ 
dent.  Weekly  editor  1  year.  Seeking 
news,  feature  or  arts  spot  in  Zone  1. 
Hinds,  5A  Hastings.  Cambridge,  Mass. 
02139. 

FORMER  NEWS  EDITOR,  city  e<Iitor. 
magazine  editor  with  metro  experience. 
L'vely  i<leas.  G'io<l  reVrences.  Any  lo¬ 
cation.  Box  43S6,  F7<litor  &  Publisher. 

SEASONED  (57)  EDITOR/ WRITER/ 
Pit  eyeing  Greater  Dallas:  newspaper, 
house  organ,  institutional,  whatever. 
Currently  3lM  but  upcoming  annuity 
and  grandchildren  in  Dallas  afford 
great  flexibility.  Box  4351,  Editor  &  \ 
Publisher. 

PEACE  CORPS  VOLUNTEER.  Wes¬ 
leyan  University,  widely  traveled,  o<ld 
job.  agricultural  cross  cultural  back¬ 
ground,  looking  for  career  work  in 
newspaper  journalism.  Will  consider 
j  any  Zone.  Write  Allen  Yale,  522  Pool 
!  Rd.,  North  Haven,  Conn.  06473. 

;  WRITER-PHOTOGRAPHER,  28.  sin¬ 
gle.  presently  bureau  chief  with  45,000 
PM  daily.  MS  J-School,  3  years  ex¬ 
perience.  Seek  change  of  scene.  Hox  17, 
Editor  &  Publisher. 

FLORIDA  EDITORS— Coiiy  Editor,  26. 
with  news  editor,  wire  desk  and  city 
desk  experience  on  two  50,000-j- 
dailies,  seeks  news  editor  or  w're  editor 
job  on  me<!ium  size  daily.  Will  be  in 
state  in  March.  Box  16,  Kditor  & 
Publisher. 

SPORTSWRITEK  -  EDITOR  -  Experi¬ 
ence  with  2  national  magazines.  New' 
York  City  daily.  Box  26,  Editor  & 
Publisher. 

TRADE  NEWSPAPER  EDITOR  seeks 
feature  writing,  photojournalism,  edit¬ 
ing  job  with  quality  daily,  magazine, 
$13-22,000  range.  Keix)rting.  copy  desk 
experience.  43,  sol>er,  J-grad.  Box  281. 
Lynn,  Mass.  01903.  (617)  599-4362. 


EDITORIAL 

SMALL  TOWN  reporting  and/or  edit¬ 
ing  spot  in  Zone  5,  6.  7  or  8  sought  by 
honors  J  gra»l  with  3  years  campus 
work.  Call  (313)  749-5435  for  more. 

EXPERIENCED,  young  (26)  general 
ass'gnment  rcixmtcr  seeks  job  on 
medium-large  metro  or  suburban.  Any 
Zone.  i>ox  i  4.  Editor  &  rublisiier. 

MbO^lCAL  WRITER,  33.  MS.  seeks 
position  on  metro  daily.  Now  Chicago, 
relocate.  Box  13.  Eilitor  &  Publisher. 

FAMILY  EDITOR  OR  WOMAN’S 
EDITOR  seeks  position  with  editor  who 
knows  what  he  wants:  prefer  Area  3. 
Box  1,  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER  with  3 
years  experience  on  13M  Midwest  <laily 
seeks  challenging  position  with  large 
newspaper  or  wire  service.  BA  in  po¬ 
litical  science,  age  32.  Will  relocate  or 
travel.  Heavy  feature  experience,  some 
investigative.  Extensive  photography. 
Box  12,  Editor  &  Publisher. 

PIIOTOOHAPIIY 

WOMAN  SPORTS  PHOTOGRAPHER 
1974  graduate.  Seek  progressive  paper 
with  enough  foresight  to  see  the  need 
for  covering  women’s  sports.  Box  4378, 
Editor  &  Publisher. 

PHOTOGRAPHER.  Photo  Editor.  Art 
Director?  Situation  wanteil,  one  or  all. 
Box  21,  Editor  &  l*ublisher. 

HEAD  TECHNICIAN  with  Fototronic 
and  relateil  composing  room  equipment. 
Schooled  in  electronics  and  program¬ 
ming.  15  years  printing  experience. 
Willing  to  retrain.  Details  on  request. 

I  Box  4358,  Editor  &  Publisher. 

iMuvnurnoN  manager  or  com¬ 
posing  ROOM  superintendent. 

Hot  metal  or  cold  type.  Know  produc¬ 
tion,  8  years  cold  tyi>e  experience, 
know  union  law.  Available  February 
1,  1975.  Resume  on  request.  Box  4329, 
Editor  &  Publisher. 

FORMER  CUTLER-HAMMER  field 
serviceman  seeks  position  in  production 
or  maintenance,  or  combination.  Not 
afraid  of  work  or  responsibility.  Short 
term  mailrtwm  installations  including 
stackers,  startups  considered.  C,  Story, 
6217  N.  7th  Ave.,  Phoenix,  Ariz.  85013. 
Ph :  (602)  277-4611,  Thank  you! 

.  PUBLIC  RELATIONS  News  Director 
seeks  post  reriuiring  multiple  commu¬ 
nications  skills.  J-grad  with  5  years 
coriK)rate  and  theme  park  extierience, 
6  years  editorial  with  metro  dailies. 

:  B(‘x  8,  E<Iitor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  IloluTt  U.  Brown 
The  year  that  was 


It  is  that  time  of  the  year — the  end  of 
one  and  the  start  of  another — when  news¬ 
men  for  some  reason  compile  their  lists 
of  the  “10  best”  or  the  “10  biprp:<’st”  this 
and  that  of  the  past  year. 

It  is  impossible  to  cite  10  events  in  the 
newspaper  bu.siness  that  have  been  the 
most  important,  or  the  bippest,  because 
it  is  a  vast  enterprise  and  most  develop¬ 
ments  have  been  continuinp  over  a  period 
of  time.  Most  of  them  are  “trends”  rather 
than  “events.” 

Also  it  is  impossible  to  put  numbers  on 
them  in  sequence  of  importance  becau.se 
they  involve  different  newspaper  depart¬ 
ments  while  at  the  same  time  involvinp 
them  all. 

Lookinp  back  on  1974,  however,  we 
would  cite  these  happenings  as  most  signi¬ 
ficant  in  our  business: 

Economically,  the  rise  in  the  cost  of 
newsprint  has  hit  everyone.  It  has  been 
followed  by  stringent  newsprint  conserva¬ 
tion  efforts  in  all  plants — narrower  roll 
widths,  tighter  editing,  etc.  -4t  the  same 
time,  the  recession  hit  newspaner  linage. 
Both  circulation  and  advertising  rates 
have  been  going  un  but  it  is  too  early  to 
tell  whether  over-all  circulation  sales  will 
be  affected. 

On  the  news  side,  there  has  been  great 
preoccupation  with  ethics.  .4PME,  NCEW, 
ANP.4,  ASNE,  SDX  have  been  greatly 
concerned  with  ethics  and  some  news¬ 
papers  have  published  their  own  codes 
for  all  to  see. 

This  has  been  a  direct  outgrowth  of 
Watergate  the  results  of  which  were  a 
tribute  to  investi.gative  renorting,  has  led 
to  emphasis  on  that  type  of  reporting,  but 
which  has  also  l>een  followed  (“accom¬ 
panied,”  might  be  a  better  word)  by  a 
noticeable  lack  of  confidence  by  the  public 
in  the  press. 

On  the  legal  front,  it  was  the  year  of 
the  Supreme  Court  verdict  declaring 
Florida’s  “right  of  reply”  law  unconstitu¬ 
tional.  But  it  was  also  a  year  when  lower 
courts  were  increasingly  imposing  gag 
rules  on  renorters.  there  was  an  increase 
in  libel  rulings  and  right  of  privacy  cases. 
Controversy  oyer  pre-trial  publicity  and 
fair  trial-free  press  issues  were  in  the 
ascendancy. 

On  the  plus  side,  Congress  oyer-rode 
President  Ford’s  yeto  of  Freedom  of 
Information  .4ct  amendments  and  Ford 
brought  back  the  Presidential  press  con¬ 
ference  with  a  declaration  of  “openness 
and  candor.” 

“Open  meetings”  or  “sunshine”  laws 
were  extended  to  48  of  the  50  states  but 
only  four  of  them  are  considered  to  be 
ideal.  The  debate  oyer  a  national  “shield 
law”  has  simmered  douui  and  neither 
Congress  nor  newspaper  editors  seem  in¬ 
terested  in  pursuing  it. 

It  was  also  the  year  when  terrorism  hit 
new’spapers.  The  Patty  Hearst  kidnapping 
was  followed  by  the  kidnapping  of  an 
Atlanta  editor  and  threats  against  an 
Akron  publisher. 


It  was  another  year  of  acquisitions  and 
mergers  with  Knight-Ridder  being  the  big¬ 
gest.  Two  hundred  and  fifty-six  daily 
newspaj)ers  accounting  for  of  total 

daily  circulation  are  now  in  groups  with 
public  ownership. 

New  York  City  is  still  waiting  for  the 
appearance  of  its  projected  new  daily. 

On  the  technical  side,  VDTs  in  the 
newsroom  became  ])opular  and  the  “all 
electronic  newsroom”  arriyed.  The  Keiv 
York  .VcM’.s  proyed  during  a  three-week 
strike  that  it  could  publish  without  print¬ 
ers.  .4nd  a  new  contract  with  New  York 
printers  gaye  the  ?netropolitan  news- 


Increases  in  Canadian 
paper  capacity  reported 

Canadian  newsprint  manufacturing  ca- 
pacHy  will  total  10,170.000  short  tons  in 
1975.  an  increa.se  of  2.8  percent  from 
9  890  000  tons  in  1974.  according  to  the 
Canadian  Pulp  and  Paper  .Association. 
The  association  states  that  in  1976.  ca¬ 
pacity  is  expected  to  rise  by  a  further 
2.4  nercent,  to  reach  10,410  000  tons. 

CPP.4  also  notes  that  such  figures  as 
these  on  rated  capacity  actually  oyerstate 
somewhat  the  potential  production  of  the 
industry.  In  practice,  an  operating  rate 
of  96  percent  of  rated  canacity  nrobably 
renresents  about  the  most  production  that 
can  be  obtained.  Thus  potential  produc¬ 
tion  for  1975  and  1976  would  be  9  800  000 
tons  and  10  000  000  tons,  respectiyely. 

The  potential  production  figures  make 
no  allowance  for  major  work  stoppages 
that  could  arise  as  a  result  of  labor  nego¬ 
tiations.  availability  of  raw  materials,  or 
other  unforeseeable  factors. 

The  association  points  out  that  the.se 
figures  are  all  in  terms  of  30-pound  news¬ 
print.  the  basis  weight  to  which  most 
Canadian  new.sprint  manufacturers  have 
switched  during  the  past  year  or  so.  Meas¬ 
ured  in  terms  of  32-pound  paper,  the 
standard  weight  of  the  majority  of  mills 
prior  to  1973,  the  capacities  would  be 


papers  the  right  to  install  “gee  whiz” 
equipment  in  their  composing  rooms  for 
the  first  time. 

The  National  News  Council  made  its 
debut  in  January  and  by  December  was 
involved  in  a  controversy  about  its  fu¬ 
ture. 

Members  of  the  .Associated  Press  elected 
their  first  woman  director — Katharine 
Graham  of  the  Wnshhifjton  Poi^t. 

MemlK'rs  of  the  Newspaper  Guild  unit 
at  the  ]y(tshinfftov  Stor-Xeirs  voted  to 
accept  an  arrangement  of  four-days  work 
for  four-days  pay  in  order  to  help  new 
management  w’eather  an  economic  crisis. 

From  abroad,  news  about  the  press  was 
mostly  bad.  In  South  America  it  was 
mostly  censorship  and  suppression  and 
confiscation  of  the  press.  From  elsewhere 
it  was  news  of  extreme  economic  dif¬ 
ficulties. 


.somewhat  higher:  10  450  000  tons  in  1974; 
10.750.000  tons  in  1975;  and  11,000,000 
tons  in  1976. 

The  reason  for  the  difference  is  that 
any  newsprint  machine  is  capable  of  pro¬ 
ducing  a  certain  area  of  paner,  but  its 
production  is  measured  and  sold  in 
terms  of  tons.  .An  area  of  30-pound  pa¬ 
per  weighs  about  6  percent  less  than  the 
same  area  of  the  32-pound  variety. 

The  increase  in  newsprint  capacity  dur¬ 
ing  1975  and  1976,  again  measured  in 
terms  of  30-pound  paper,  is  about  500.- 
000  tons.  The  largest  increases  will  come 
from  two  new  machines:  one  of  135.000 
tons  year  canacity  at  Three-Rivers  Pulp 
and  Paper  Company,  scheduled  for  start¬ 
up  early  in  1975:  and  another  of  140,000 
tons 'year  at  F.  F.  Soucy  et  .Associes,  to 
begin  operation  in  early  1976.  Expansion 
of  several  existing  mills,  mostly  in  eastern 
Canada  accounts  for  the  balance. 

• 

Weekly  is  acquired 

Mrs.  Nancy  H.  Bromer,  publisher  of  the 
S}tsquehan7ia  (Pa.)  Times  has  acquired 
the  tabloid  weekly  Mount  Joy  (Pa.)  Bul¬ 
letin  in  neighboring  Marietta.  Mrs.  Bro¬ 
mer  is  a  former  art,  English  and  journal¬ 
ism  high  school  teacher.  She  founded 
the  Times  in  the  spring  of  1974.  W.  B. 
Grimes  &  Co.,  Washington,  D.  C.,  was 
the  broker. 


SELLING 
IS  OUR  BUSINESS 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


V\/ASHINGTON,  D.C.: 

1730  K  Street,  N.\W.  20006 
(202)393  3456 

CHICAGO: 

1429  Tribune  Tower,  6061 1 
(312)  337  2754 

DALLAS: 

151 1  Bryan  Street,  75201 
(214)  748  0345 

SAN  FRANCISCO. 

1 1 1  Sutter  Street,  94104 
(415)  392  5671 
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Vacuum  technology: 

One  of  the  strengths  that  make  us 


the  new  steel  company. 


Vacuum  steelmaking  improves  the  mechanical  properties  of  steel.  It  makes  cleaner 
steels  with  improved  toughness,  ductility,  and  uniformity.  The  result  is  dramatically 
better  performance  for  a  wide  variety  of  products. 

Republic  was  among  the  pioneers  in  vacuum  arc  remelting  of  alloy  steels. 

This  process  produces  the  ultimate  in  micropure  alloys  and  specialty  steels  for 
use  in  aircraft  and  aerospace  work.  Today,  we  continue  to  operate  one  of  the 
world’s  largest  batteries  of  vacuum  arc  remelt  furnaces. 

Our  first  ladle  vacuum  degasser  for  hydrogen  removal  from  high  tonnage 
stainless  and  alloy  steels  went  into  operation  in  1962.  Later,  we  added  carbon 
deoxidation  to  ladle  vacuum  degassing  for  alloy  and  carbon  steels. 

T oday,  the  vacuum  unit  shown  below  is  used  for  many  additional  variations  of  vac¬ 
uum  steelmaking,  including  vacuum  decarburization  of  stainless  steel  with  oxygen. 

The  vacuum  process  consistently  produces  stainless  steels  with  carbon  levels  well 
under  .025  percent  without  the  extensive  use  of  high  cost,  low  carbon  ferro  chrome 
Degassing,  deoxidizing,  decarburizing  are  just  some  of  the  capabilities  of  vacuum 
processing.  We  have  the  facilities,  the  staff,  and  a  long-standing  commitment 
to  be  a  leader  in  vacuum  technology  for  the  production  of  quality  steels.  Just  one 
of  the  strengths  that  make  us  the  new  steel  company. 


300  percent  better 
fatigue  life. 

The  fatigue  life  of  bearings  made  from 
vacuum  carbon  deoxidized  steels  was 
improved  more  than  300  percent  over  the 
life  of  bearings  made  from  air  melt  steel.  In 
fact,  new  testing  techniques  had  to  be 
invented  to  measure  the  magnitude  of 
the  improvement. 


Extra  low 

carbon  stainless  steels. 

The  vessel,  tube,  and  bar  shown  here  are 
made  from  one  of  the  new  grades  of  low  C, 
low  N  ferritic  stainless  steels  developed  for 
their  unique  combination  of  corrosion 
resistance,  formability,  and  machinability 
with  high  resistance  to  stress  corrosion. 


Rcpublicsteel 

The  new  steel  company 


We  do  more 
than  just  make  steel. 

Art  Marcantonio,  Assistant  Chief  Metallurgist, 

Republic  Steel: 


“Our  vacuum  processing  facilities  in  Canton,  Ohio, 
are  some  of  the  finest  in  the  world.  We’ve  got  the 
people  who  know  how  to  work  with  them,  too.  They 
can  help  tailor  steel  to  your  needs. 

“If  you’d  like  to  know  how  our  vacuum  technology 
can  help  solve  your  steel  problem,  write  to  me: 

A.  Marcantonio,  Republic  Steel  Corporation, 
Cleveland  OH  44101 .’’ 


Last  chance  to  enter 
Ernie  Pyle  Award; 
January  15  is  deadline 
for  $1000  prize 


January  15  is  the  postmark  dead¬ 
line  for  entries  in  the  22nd  Ernie  /i 

Pyle  Memorial  Award  for  ^  ^ 

newspaper  writing  in  1974  ^  ^ 

that  most  nearly  exempli- 
fies  the  style  and  craftsman-  ' 

ship  of  the  great  World  War 
II  reporter  and  human  interest 
columnist. 

Sponsored  annually  by  The  Scripps- 
Howard  Foundation,  the  prize  is  $1000  and  ^ 
a  medallion  plaque. 

Winner  of  the  1974  Pyle  Award  will  be 
the  newspaperman  or  woman  whose  writing  best 
portrays  with  sensitivity  the  individuals  of  the  great 
American  mass;  in  short,  in  the  Pyle  tradition  of 
writing  everyday  copy  about  everyday  people  with 
everyday  dreams. 


Judging  will  be  by  a  panel 
j  selected  and  supervised  by  the 

Department  of  Journalism, 
fc  f  1  Indiana  University,  Bloom- 

^  I  \  ington,  Ind. 

m  I  '  No  entry  blank  is  re- 

f  '  quired.  However,  each  entry 

must  be  accompanied  by  a 
sponsoring  letter  and  a  brief  bio¬ 
graphical  sketch  of  the  individual  whose 
work  is  being  submitted.  All  entries  become 
property  of  The  Scripps-Howard  Foundation. 

Entries  should  be  mounted  in  some  manner  and 
contain  a  representative  selection  of  the  individual’s 
writing,  either  original  clippings  or  reproductions. 
Address  material  to  Ernie  Pyle  Memorial  Award,  The 
Scripps-Howard  Foundation,  200  Park  Avenue, 

New  York,  N.Y.  10017. 


22nd  Annual  Ernie  Pyle 
Memorial  Award 


Scripps-Howard 

Foundation 


